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Relax and Enjoy It 

Success Story 

National Chamber of Commerce 
Lets Its Hair Down 


Story of the Week 


Columnist George Dixon tells a 
good one on the former OPA boss, 
Paul Porter. Ordinarily a patient 
fellow, Mr. Porter recently became 
so chagrined that he could no longer 
maintain his equanimity. Reason: 
His office telephone number is Exe- 
cutive 7300. The Union Station’s 
railroad reservation number is Exe- 
cutive 4300. Result: would-be trav- 
elers constantly harrass Mr. Porter 
to get them choice train accommoda- 
tions. 

Recently Mr. Porter’s secretary 
was absent from the office, and he 
was obliged to take his own calls. 
After listening to a number of per- 
sons peremptorily demanding uppers, 
lowers, etc., to various destinations, 
Mr. Porter’s usually sunny disposi- 
tion began to cloud up. 

When the phone rang for the ump- 
teenth time, he lifted the receiver to 
hear an Englishman from the British 
Embassy demanding a compartment 
to New York. 

“I’m sorry, sir,” apologized Mr. 
Porter, grinning like Dagwood, ‘‘but 
we don’t run trains to New York any 
more.” 

“Oh, b-but rawlly, old boy,” stut- 
tered the astonished Britisher, ‘this 
is most amazing. I say, old man, 
why don’t you run trains to New 
York any more?” 

“Because,” explained Mr. Porter 
briskly, prior to banging down the 
receiver, “we just got damned sick 
and tired of it!” 


Democracy in Business 


It isn’t news to the managers of 
our more progressive business organ- 
izations that the best way to run a 
large, complex, corporation as well 
as the small, intimate enterprise, is 
the democratic way. Nothing is so 
well thought of in this country, as is 
a working democracy. 


When men who work together not 
only know how to do a job and why 
they are doing it but also approve 
the prescribed methods—and under- 
stand the reasons behind those meth- 
ods—they throw themselves into the 
iccomplishment of that job with a 
will that is darned near impossible 
to beat. When they feel that they 
have had a hand in framing a pro- 
gram, their part in it is no longer 
just a routine task. It is a cru- 
sade! And what crusaders Ameri- 
cans are! 


Even under the most ideal circum- 
stances, however, democratic proce- 
dures in business aren’t wrought ea- 
sily or overnight. They call for 
hard and continuous work, along 
with self-denial, on the part of all 
concerned—and especially on_ the 
part of these. men who are accus- 
omed to making decisions on their 
own without being subjected to the 
\arrowing experience of endless, get- 
owhere arguments-in-committee. 

So difficult is it for any group of 
en to agree about even the minor 
etails of a major proposition that 
“Ss no wonder most executives are 
eluctant to introduce “democratic” 
ecision-processes into the day-to- 
‘ay hurly-burly of their corporate 
lives, 

. Always, it seems, a man who sees 
the solution to a problem clearly, 
who understands what ought to be 
done, and who knows what to do 
about it, will be better off if he bulls- 
it-through (doing much of the de- 


(Concluded on Page 12, Column 1) 


pelos on 
Steel Planned 


WASHINGTON, D. C.—Steel in- 
dustry representatives heaved a sigh 
of relief last week after President 
Truman announced that he was not 
going to use the powers over that 
industry given him by the recently 
passed draft act. 

Truman declared that he felt the 
government could get all the steel 
needed for’ essential programs 
through voluntary cooperation be- 
tween the industry and the Depart- 
ment of Commerce. 

He estimated that defense orders 
for the fiscal year 1949 would take 
only 2% of the industry’s production 
and orders for fiscal 1950 would re- 
quire less than 3%. 

The steel industry all along has 
claimed that controls are unnecessary 
except in an actual emergency and 


(Concluded on Page 4, Column 1) 


Westinghouse Details 
Appliance Price Boosts 


MANSFIELD, Ohio—Details of its 
new prices as it affects various ap- 
pliances have been announced by the 
Westinghouse Appliance Division. 

Last week, in making known the 
latest boost, T. J. Newcomb, division 
sales manager, said that the prices 
represent an average increase since 
Jan. 1, 1948, of 7.1% on electric 
ranges, 5.7% on refrigerators, 3.3% 
on water heaters, and 4.9% on small 
appliances. 

The complete list of appliances 
affected, showing both new and old 
prices, follows: 


REFRIGERATORS 
New Old 
Price Price 

American Triumph 

10-cu. ft. Combination 

Refrigerator-Freezer $379.95 $359.95 
American Bounty 

7-cu. ft. Combination 309.95 299.95 
American Heritage 

9-cu. ft. Standard.... 299.95 279.95 
American ChaNenge 

7-cu. ft. Standard.... 249.95 229.95 
American Leader 

i Seer eer 269.95 249.95 
American Special 

Y 0 GE Gnade binns 219.95 199.95 

RANGES 

Commander 

(double oven) ...... $364.95 $344.95 
Commander 

(single oven) . 319.95 299.95 
Champion 

(double oven) . 819.95 299.95 
Champion 

(single oven) ....... 269.95 249.95 
Commodore 

(single oven only) .. 199.95 184.95 

SMALL APPLIANCES 

Roaster ...............$ 838.95 $ 36.95 
Iron (two models)..... 11.95 10.95 
Sandwich grill and 

Werle DAREP ....:... 17.95 16.95 
Pop-up toaster ....... 20.95 19.95 
POOG WHERE onc ic ccccs 37.50 35.50 


Westinghouse Washer 
‘Water-Saver’ 


MANSFIELD, Ohio—The 1948 L-4 
Laundromat with a new ‘“Water- 
Saver” control, has been announced 
by I. Frank Brownson, manager of 
the laundry equipment department 
of the Westinghouse Electric Appli- 
ance Division here. 

Features of the new model, besides 
the control, include the new, single 
“look-in” door, “Buoyant Power” 
suspension, and the Governor Win- 
throp style of cabinet. 

“The water-saver,”’ Brownson said, 
“is the most significant advance in 


(Concluded on Page 4, Column 5) 
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Against Licensing 


FERNDALE, Mich.— The _ recent 
blast against ‘‘registering or licensing 
of air conditioning and refrigeration 
contractors?’ pronounced by the board 
of directors of the Air Conditioning 
and Refrigerating Machinery Associa- 
tion has brought forth a prompt reply 
from the National Association of 
Refrigeration Contractors. 

“Unless prevalent abuses and con- 
ditions are corrected voluntarily by 
the contractors, in conjunction with 
the other segments of the industry, 
detrimental and restrictive legislation 
is bound to be passed by city and 
state governments,” contends James 
E. Perry, Ferndale contractor and 
chairman of NARC’s licensing and 
code committee, speaking for the 
association. 

In his statement Perry calls atten- 
tion to the “licensing” practiced in 
the medical, dental, and legal pro- 
fessions. 

His complete reply follows: 

“The recent article appearing in 
the June 28, 1948 issue of AIR CONDI- 
TIONING & REFRIGERATION NEWS in 
which ACRMA publicly states its 
position on the licensing of refrigera- 
tion and air conditioning contractors 
has been read and noted with con- 


(Concluded on Page 8, Column 1) 


Pendergast Heads Hupp 
Refrigeration Div. Sales 


CLEVELAND—tThomas S. Pender- 
gast, well known sales executive with 
20 years’ experience in the refrigera- 
tion field, has been 
named sales man- 
ager of the Refrig- 
eration Products 
Division of Hupp 
Corp. here, an- 
nounces R. S. Ged- 
des, Hupp presi- 
dent. 

Hupp is taking 
increased interest 
in the refrigera- 
tion industry, as 
indicated by Pend- 
ergast’s appoint- 

7. 6. Pendergast ment, said Geddes. 
Hupp intends to develop and market 
refrigeration products under’ the 
Hupp name, starting with home 
freezers and frozen food display 
cases, he declared. 

Formerly vice president of Univer- 
sal Cooler Corp. and later assistant 
to the general manager of Universal 
Cooler Division, International Detrola 
Corp., Pendergast served on several 
government boards during the war, 
including the General Advisory Com- 
mittee, Refrigeration and Air Condi- 
tioning Industry, assisting the War 
Production Board, and as a member 
of the Task Committee of the War 
Food Administration. 


Appliance ‘Bootlegging’ 
Hit by New York Law 


NEW YORK CITY-—“Bootlegging” 
of nationally advertised electrical and 
gas appliances by unauthorized deal- 
ers may be controlled by a new state 
law which has just gone into effect, 
believes the National Better Business 
Bureau here. 

The new law makes it a felony to 
deface, cover, alter, remove, or de- 
stroy the manufacturer’s serial num- 
ber or identification mark on any 
motor vehicle, motorcycle, any ma- 
chine, or any electrical or mechanical 
device. 

Manufacturers in the past, said the 
bureau, have been handicapped in 
their attempts to control “bootleg- 
ging’”’ by tracing serial numbers be- 
cause these had been removed or 
obliterated. 


‘Rush’ Cuts‘F ain? 
Cylinder Supply 


DETROIT — The usual summer 
rush in service calls plus an added 
buying splurge last month to beat an 
increase in price has served once 
more to tighten up the “Freon-12” 
supply in some areas, refrigeration 
parts and supplies wholesalers are 
reporting. 

Increases in production capacity 
by Kinetic Chemicals, Inc. have made 
it possible to produce sufficient quan- 
tities of the refrigerant, but failure 
to get enough cylinders back from 
the field continues to be a bottleneck. 

Contractors and servicemen must 
get the cylinders back or be faced 
with possible severe shortages later 
in the summer, both Kinetic and 
the wholesalers point out. 


U.S. Steel To Drop 
Basing Point; May 
Affect Industry 


PITTSBURGH—-U. S. Steel Corp.’s 
announcement last week that it is 
abandoning the “basing point” 
method of pricing and will shortly 
start shipping steel f.o.b. the mill 
may have a widespread effect on the 
appliance industry. 

With the buyers’ paying all freight 
charges from the point of shipment 
under the new method, this will 
change the cost of steel to manufac- 
turers, depending on where they are 
located. 

Users near the shipping points 
would presumably be paying less than 
those located farther away. 

This move of U. S. Steel also 
brings up the point as to whether 
this action may be followed by other 
manufacturers. 

Appliance executives questioned at 
the Chicago Mart regarding the 
significance of this change said that 
it’s too early yet for them to know 
what they will do about it. 

They may wait for future court 
actions, and possibly industry confer- 
ences might have to be called. They 
also said they were as yet unable to 
gauge the effect on appliance prices. 

In announcing the change, Ben- 
jamin F. Fairless, U. S. Steel presi- 
dent, said the steel industry had no 
alternative following the recent 
Supreme Court ruling which held the 
cement industry’s basing point price 
method an unfair trade practice. 


April Freezer Sales Dip, 
Report 51 Nema Firms 


NEW YORK CITY—April sales of 
home and farm freezers by the com- 
panies reporting to the National 
Electrical Manufacturers Association 
declined 16% from the March level. 

Sales for April totaled 37,703, com- 
pared with 44,906 in March, Nema 
figures show. In the first four 
months of the year, the participating 
companies sold 153,449 units. 

As in March, the under 5-cu. ft. 
size was the biggest seller in April. 
But the margin between sales of this 
size and the next largest classifica- 
tion (7 to 8.9 cu. ft.) was very 
slight, whereas in March the gap 
had been substantial. The 7 to 8.9- 
cu. ft. size replaced the 5 to 6.9-cu. ft. 
size in the No. 2 position and con- 
tinued to lead in total sales for the 
year. 


(Complete figures for April and 
the first four months are on page 2.) 


ye Refrigerators Shown; 
Norge Introduces 7 
New Appliances 


By Phil B. Redeker 


CHICAGO—A few more price and 
product changes than were expected; 
a “lighter’’ Mart in terms of attend- 
ance and buying activity than others 
since the War; and a general air of 
confidence in the sales picture for the 
balance of 1948. 

That sums up the picture on re- 
frigerators and major appliances at 
the annual Mid-Year Homefurnish- 
ings Markets which opened here 
July 5 for a two-week run. 

Crosley boosted its refrigerator 
prices $20 per model right across the 
board. The new prices were under- 
stood to be effective July 1. 


CROSLEY ADDS 8.8-CU. FT. BOX 


Crosley will soon begin delivery on 
an 8.8-cu. ft. refrigerator model with 
conventional, center-mounted evapo- 
rator and without a number of the 
special features in other models of 
the line. This 8.8-cu. ft. model will 
retail for $279.00. 

Philco did not make any price or 
refrigerator product changes at the 
time of the Mart opening. Admiral 
also announced that it is making no 
price changes at this time. 

Kelvinator showed a 6-cu. ft. model 
with a retail price of $209.95. Desig- 
nated-as the CR-48, it is a compact, 


model (occupies the same space as. 
the prewar 4-cu. ft. models) and has: 


two ice cube trays and a vegetable 
crisper. 

Coolerator produced something that 
set the Mart visitors to talking with 
a 9.1-cu. ft. refrigerator carrying a 
retail price tag of $259.95 (installed). 

This 9.1-cu. ft. model has a center- 
mounted evaporator with two _ ice 
cube trays and space for 22 Ibs. of 
frozen foods. 

Coolerator did not make any other 
price changes, but will use zone 
prices for its various models instead 
of a national price. Zone 1 price on 
the 15-cu. ft. Coolerator home and 
farm freezer is $474.50. 


a 
KELVINATOR SHOWS, ALL 


Holding forth in its redesigned and 
redecorated American Furniture Mart 
display space, Kelvinator featured an 
all-plastic model special display re- 
frigerator, which gave Mart visitors 
a chance to view the evaporator, 
condenser, doorlatch, and other de- 
sign details. 

The new Hotpoint and General 
Electric “pushbutton” electric ranges, 
described recently in the NEWS, re- 
ceived plenty of attention from the 
Mart visitors, who were given the 
opportunity of pushing the heat con- 
trol buttons and watching the colots 
come up. 

In the Hotpoint space it was an- 
nounced that the retail price on the 
single-oven “pushbutton” model 
would be $349.75, and $379.75 on the 
double-oven model. 

Norge brought out the most new 
products among the appliance manu- 
facturers, showing seven new prod- 
ucts. These were a refrigerator, two 
electric ranges, a water heater, bev- 
erage cooler, and a milk cooler. 


NORGE FILLS GAP 


The new refrigerator model, an 
8-cu. ft. model listing at $265, is 
designed to fill a gap between the 
lowest priced model of 8-cu. ft. ca- 
pacity and the deluxe model. It has 
certain features found only in the 
deluxe models, including a full-width 
refrigerated vegetable storage draw- 
er, a dry-storage compartment in 
the base, and a defrosting water 
receptacle. 

Addition of two new models ex- 
pands the electric range line to a 
total of four. Two of these are fully 


(Concluded on Page 33, Column 1) 
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Roepke Will Represent 
Marlo Coil In Houston 


HOUSTON, Tex. — George E. 
Roepke has been appointed sales rep- 
resentative here for the Marlo Coil 
Co. of St. Louis, 
the company an- 
nounces. 

Roepke was for- 
merly in charge of 


sales engineering 
for the Electrol 
Co. in St. Louis, 


and more recently 
did developmental 
and engineering 
work in the refrig- 
eration control de- 
partment of Alco 
Valve Co. 

He is a member of the American 
Society of Refrigerating Engineers 
and the Engineer’s Club of St. Louis, 
and studied chemical engineering at 
Washington university and Missouri 
university. 


G. E. Roepke 


A.C. Contractor Sues City 


BUFFALO, N. Y.—Contending he 
should have been awarded the contract 
on his low bid of $36,473, Joseph 
Davis, heating and air conditioning 
contractor, filed a claim against the 
city in connection with heating and 
ventilating work at the old Broadway 
Auditorium, now being altered for a 
streets department depot. 

Davis charged that the contract 
was awarded, despite his protest, to 
the Quackenbush Co. which bid 
$43,487, or $7,014 more. The con- 
tract was awarded last year. 
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KEROTEST MANUFACTURING CO. 


HERE ARE THE NEW 
KEROTEST VALVES YOU ASKED FOR../ 


Your demand has been our command... and 
here are five of the new KEROTEST Valves that 
will give you still more of the characteristics you 
look for most in valves. More compactness... 
greater ease of installation... fuller efficiency... 
and greater dependability and service than ever 
-.. with economy. For the finest and newest in 
refrigeration and air conditioning valves . . . see 


-your KEROTEST Wholesaler. 


PITTSBURGH, PA. 
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Nema Freezer Sales for April, First 4 Months 


APRIL Domestic 
(48 States 

Sizes and D. C.) 

1. 4.9 cu. ft. and under..... 8,924 
2 50 tO GS Ce Tic ciscs 5,662 
S TH to B69 ct. fx .. ccvs 8,892 
4. GO t6 100 CU. Beis .o0 cs 2,848 
& 120 to 139 cu. TE.......: 5,248 
6: 13:9 to 160 eu. fi. .... <6 2,703 
7. 170 te 20 eu. fi.....<5.% 2,743 
8, 21:0 to ZOO Gu TE... 608 194 
9. 80:0 to 300 cu. £.....65.. 253 
10. 400 to 40.0 cu. f.......;.. 6 
11. 600 to 50.0 cu. f......... tite 
12. 60.0 cu. ft. and over...... 16 
EE eS cseipike sonar bis 37,489 
FIRST FOUR MONTHS Domestic 
(48 States 

Sizes and D. C.) 

1. 4.9 cu. ft. and under..... 33,300 
2 6H to GO Ch. Bissscccss 24,734 
S. 12 to SO Ge. Bis. csves 34,377 
4. QO to 100 GW. foi. i cscs 11,622 
5. 11.0 to 129 cu. ft......... 23,183 
6. 130 to 160 cu. fh... 605005 11,435 
%.. P70 to BOO GB. Tei. s secs. 10,363 
S.. SLO to Za GU. feso ss ccess 787 
9. 80:0 to 30.9 cu. ft......... 2,176 
10. 400 06 200 OU. Thin csccs 14 
ii. 800 tW Se ct. 1...545.5. — 
12. 60.0 cu. ft. and over...... 45 
EM hbk ce bows Fass seeks 152,036 


Other 

Canadian Foreign Total 
44 8,968 

59 5,721 

59 8,951 

= 2,848 

47 5,295 

5 2,708 
2,743 

194 

253 
6 
ete: 1§ 
214 37,763 

Other 

Canadian Foreign Tots! 
446 33,745 
374 25,108 
397 34,774 
47 . 11,669 

122 23,30 
19 11,454 
5 10,368 
3 730 
2,176 
14 
oe 45 
1,413 153,449 


Participating companies: Ace Cabinet Corp.; August G. Barkow Mfg. Co.; 
Beatty Mfg. Co.;: Ben-Hur Mfg. Co.; R. H. Bishop Co.; Brewer-Titchener Corp.; 
Carrier Corp.; Chapman Refrigerator Sales Co.; The Coolerator Co.; The Cros- 
ley Div., AVCO Mfg. Corp.; Deepfreeze Div., Motor Products Corp.; Frigidaire 
Div., General Motors Corp.; General Electric Co.; General Refrigerator Co.; 


Gibson Refrigerator Co.; Hotpoint, Inc.; 
Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Midwest 
Nash-Kelvinator Corp.; 
Portable Elevator Co.; 
Sanitary Refrigerator Co.; Schaefer, Inc.; Seeger Refrigerator Co.; 


vester Co.; 
Industries, Inc.; 
Oregon Refrigerator Co.; 
Revco, Inc.; 


Ideal Cooler Co.; International Har- 


Norge Div., Borg-Warner Corp.; 
Quillen Brothers Ref. Co.; 


Emil Steinhorst & Sons, Inc.; Stoddard Mfg. Co.; Sub-Zero Freezer Co., Inc.; 


Whiting Corp. (In 3/1/48); 


Wilson Cabinet Co., Inc.; 


Refrigeration Corp. of 


America Div., Noma Electric Corp. (Out 4/1/48). 


| Interest rates, offering price, under- 
writing terms and subscription price 


_ funds and for corporate purposes. 


$80 Million Financing Up 
For Westinghouse Vote 


NEW YORK CITY—A meeting of 
Westinghouse Electric Corp. stock- 
holders has been called for Monday, 
July 12, to approve the public offer- 
ing of $80,000,000 worth of 25-year 
debentures, the proceeds from which 
will be used to retire an equal 
amount of outstanding loans, Gwilym 
A. Price, president, has announced. 

The board of directors has already 
approved the idea and a registration 
statement has been filed with the 
Securities and Exchange Commission. 

The company also filed a second 
registration statement on a _ con- 
templated offering of 900,000 shares 
of $12.50 par common stock to its 
employes on a payroll deduction plan. 

Employes of the company and of 
certain subsidiaries had already been 
notified of the stock offering plan 
which is expected to go into opera- 
tion on or about Sept. 1. Price of 
stock and other terms will be re- 
vealed sometime before the offering. 


Amount each employe may purchase 
will be in proportion to earnings. 


The 25 year debentures are ex- 
pected to be offered to the public 


Free Trips to Store 
Boost Rural Sales 


RICHMOND, Va.—Sales of all its 
major appliances increased consider- 
ably during mid-June when Philip 
Levy & Co. advertised an offer to 
refund the round-trip transportation 
cost to any country dweller buying 
a major appliance at the store. 

The three-week program was a 
“test campaign” to determine 
whether the store was missing po- 
tential contacts with farm purchasers, 
according to Arthur H. Korn, store 
manager. 

“The response has been very sur- 
prising,” Korn said. ‘Therefore we 
are going to keep the plan going 
indefinitely. 

“Our major appliance stock moved 
swiftly. Many of the farm women 
lured in by the transportation refund 
confessed to us that they had never 
before had an opportunity to watch 
a home freezer, automatic laundering 
machine, etc., put through its paces.” 

A stock of slow-moving home 
freezers disappeared overnight when 
the program was put into effect and 
the store demonstrated the freezers. 


about the middle of July, Price said. 


will be announced later. 

Funds obtained from the sale of the 
debentures, will be used to prepay 
bank loans made in 1946, to repay its 
victory loan, and “to obtain funds 
needed for return to _ peacetime 
operations.” 

Proceeds from the sale of stock to 
employes will be added to the general 


The stockholders meeting was also 
to be asked to raise the company’s 
authorized indebtedness from $50,- 
000,000 to $100,000,000. 
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Reading, Pa. 


1687 Haddon Ave., Camden,N. J. 


“ONE STOP SERVICE” 


REFRIGERATION 
SUPPLIES and PARTS 
also Complete Stocks of 
Pipe, Valves & Fittings 


HAJOCA CORPORATION | 


Philadelphia, Pa. 
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1301 Sixth Ave., Columbus, Ga. 
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HISTORY — Engraved in Steel 
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This is the refrigerator that will long be remem- 1948 Kelvinator stand out on History’s page? and consumer alike .. . it is competitively priced. 
=) Lo} @ I =) - 
bered by everyone in the industry . . . spearhead Because here is a completely new kind of refrig- = :; we : a 
ae aii : “ii ' : : / ; With this Masterpiece, Kelvinator intensified 
of a significant change in refrigerator design. erator .. . introducing for the first time ever, top- ‘ gta 
nyo ; — ; canines Wietitaasitel oil dn waits the mounting national acceptance for Kelvinator 
To Kelvinator retailers everywhere, it repree Ay eion ene eran eeeeeratee ae tne wa) products... further advanced the commanding 
sents a promise fulfilled... the embodiment in | —from the giant Frozen Food Chest down through se f Kelvinator dealers in their indi id- 
rae : He ~ Bile Baad re osition of Kelvinator dealers in their individ- 
steel of Kelvinator’s pledge of ceaseless effort to the brilliant new Fruit Freshener . . . with a P ser 
‘ snecial ki > rerv tv ual markets: 
achieve a constantly better product. It adheres — 5P® ial kind of cold for every type of food. 
to every declaration of policy in the Kelvinator Ie delivers extra values as never before. It em- That is why Kelvinator Masterpiece Refriger- 
Franchise. This new Kelvinator Masterpiece is bodies more step-up features per dollac—features ators are making history . . . in product leadership 
) Retail-Mindedness in action. clearly visible to both retailer and consumer and in enduring opportunity for Kelvinator Re- 
And why among postwar products will this alike. And most important . . . again to retailer tailers everywhere! 
TUNE YOUR RADIO TO EDWIN C. HILL and “THe HUMAN - 
SIDE OF THE NEWS” Monday through Friday . .. another a Cr GDa —_ 
Retail-Minded contribution to the progress of Kelvinator o 
Dealers. 
-.--THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 
KELVINATOR, Division oO F NASH-+KELVINATOR CORPORATION, SBEeTRGO UT, MICHIGAN 
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No Steel Priorities - - 


(Concluded from Page 1, Column 2) 


has pointed to its postwar record 
of cooperation in supplying essential 
industries with steel. 

One steel executive, noting that 
first priority programs (including 
defense, European recovery, agricul- 
ture, and railroads, among others) 
will take an estimated 18,000,000 tons 
of steel, said “We certainly don’t 
need allocations when the essential 
programs require less than 30% of 
our total production.” 

Section 18 (H), containing the so- 
called “Draft Industry” powers, is 
the part of the Selective Service Act 
of 1948 that gave the steel industry 
the jitters. This section was inserted 
as a last-minute amendment by 
Republican Representative Walter C. 
Ploeser of Missouri. 

Ploeser said that his aim in insert- 
ing the amendment was to help small 
manufacturers who are “frequently 
unable under present conditions to 
obtain sufficient steel to participate 
in government defense contracts.” 

Tiowever, the amendment as passed 
actually gives the president the 
power to take over steel plants. 


Southern Firm Offers 
New 10-Cu. Ft. Model 


CHARLOTTE, N. C.—A new 10.2- 
cu. ft. private brand refrigerator is 
being offered to dealers in the Caro- 
linas and Georgia by L. W. Driscoll, 
Inc., appliance distributor here. 

Sold under the name “Dris-Cold,” 
the unit is said to be retailing at 
$279.50 with a one-year warranty. A 
five-year parts protection plan is 
available for an additional $5. 

One of the leading refrigerator 
manufacturers is reportedly produc- 
ing more than 300 units of this model 
a week, and a broader distribution 
program is contemplated. 

The box measures 58 in. high, 30 
in. wide, and 291% in. deep. Interior 
measurements are 35 in. by 24 in. by 
21 in., providing 16.5 sq. ft. of shelf 
space. 

Evaporator holds four  ice-cube 
trays with additional storage space 
for about 4 lbs. of frozen foods. 
There is a glass defrosting tray, a 
tilting vegetable bin attached to the 
condensing unit compartment door, 
and an automatic light for the in- 
terior. A %-hp. unit is employed. 


W. R. Rinelli To Correlate 
Ansul Sales, Publicity 


MARINETTE, Wis.— William R. 
Rinelli has been appointed director 
of Ansul Chemical Co.’s new Cus- 
tomer Relations 
Department. This 
department will 
correlate the com- 
pany’s advertising, 
publicity, sales 
promotion, and 
marketing. 

Rinelli is well 
known in the re- 
| frigeration indus- 
try as the co-au- 

thor of a number 
W. R. Rinelli of technical 
papers. He also has written for the 
Refrigerating Data Book, published 
by the American Society of Refrig- 
erating Engineers. 

Prior to this new assignment, 
Rinelli was manager of Ansul’s de- 
velopment division. He was gradu- 
ated from the University of Wiscon- 
sin back in 1933 and has been with 
Ansul for a total of 13 years, the 
company said. 


Furnishings Stores Get 
5.5% of Retail Dollar 


WASHINGTON, D. C.—Home fur- 
nishings, home appliance, and radio 
stores are now getting 5.5 cents of 
the retail dollar, compared with 4.4 
cents before the war, according to a 
survey made by the Department of 
Commerce. 

Food stores are taking in the 
biggest part of the retail dollar, 
27.6 cents, against 23.5 in 1940. 
The following other fields of business 
are getting the shares as_ indi- 
cated: 

General merchandise stores, includ- 
ing mail-order houses, 12.5 cents; 
auto dealers, 11.1 cents; eating and 
drinking places, 10.1 cents; building- 
materials and hardware places, 7.6 


cents; filling stations, 4.8 cents; 
women’s clothing and accessories 
stores, 3.2 cents; drug stores, 2.9 
cents; men’s clothing stores, 1.8 


cents; liquor sellers, 1.4 cents; and 
shoe stores, 1.2 cents. 

Commerce Department analysts 
estimate that retail sales account for 
about two thirds of all consumer 
spending. 


_~> 


NOW... 60% more ‘‘Freon’’... 
as new Plant Increases Production 


Typical interior view of the Kinetic plant at East Chicago reveals 
a veritable forest of pipes, valves, gauges, tanks and vats re- 
quired in the highly complicated manufacture of “Freon.” 


The new Kinetic plant manufacturing,‘Freon”’ 
safe refrigerants and propellents at East Chi- 
cago, Indiana, is now in full operation. Here, 
technical skill, engineering “know how,” and 
minute-by-minute control of the precision 
“Freon” syntheses have combined to boost 
total production of “‘Freon’’ approximately 60 


per cent. 


This added production capacity now makes 
available an ample supply of ‘Freon.’ No 
longer will users of these refrigerants have rea- 
son for individual stock piling. There is plenty 
of ‘‘Freon’”’ to meet every need. 


A steadily growing demand for ‘‘Freon’’ con- 
tinues to illustrate widespread preference for 
these quality refrigerants. Most leading manu- 
facturers of air conditioning and refrigerating 
equipment now use them. They recognize that 
the exceptional dryness (less than 10 parts of 
moisture in a million parts of “Freon’’!) .. . 


plus the uniform purity and quality of “Freon,” 


contribute to the long life and satisfactory per- 
formance of their modern, compact units. 


That is why more “Freon” is now being used 


than ever before . . 


. and why it became neces- 


sary for Kinetic to expand its production facili- 
ties. It is also another reason why today cau- 
tious buyers of equipment are careful to deter- 
mine that it utilizes these safe refrigerants. 
Kinetic Chemicals, Inc., Tenth and Market 


Streets, Wilmington 98, Delaware. 


The shortage of cylinders continues. 
“Freon” cannot be shipped without them. 


Please return empties promptly. 


ve 
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Westinghouse Washer - - 


(Concluded from Page 1, Column 2; 


automatic washer design since the 
introduction of the single dial contro! 
on the Laundromat in 1947. 

“This control saves both hot and 
cold water by limiting the amount of 
water used in the Laundromat when 
less than a full load of clothes is to 
be washed.” 

The new water-saver control is 
mounted directly below the single 
dial that controls the washing time 
and water temperature. The water- 
saver dial has three settings: “regu. 
lar’ for loads from six to nin 
pounds, “medium” for loads fron 
three to six pounds, and “low” fo 
loads of three pounds or less. 

“With the new Laundromat, the 
housewife no longer has to draw 2 
full washer of hot water to wash a 
handful of socks or lingerie or any 
other small amount of clothes,” 
Brownson explained. “She merely 
sets the water-saver for the size of 
the load of clothes and then sets the 
combined time and temperature dial 
at the desired position. On all settings 
of the water-saver and single dial, 
she gets the complete washing cycle. 


Y The clothes are washed clean, spray 


rinsed once, and deep rinsed twice. 


“And to do all this requires as 
little as seven gallons of hot water. 
The water-saver means a definite 
saving to the consumer in time and 
money. To the dealer it means an 
exclusive, hard-hitting selling fea- 
ture,’’ Brownson added. 

The new “look-in’ door combines 
the loading platform and inner door 
of previous models into a single unit. 
The circular window in the door is 
made of heavy, molded glass. 

“Since there is no_ inner-door,”’ 
Brownson pointed out, “we have a 
rubber seal between the inside tub 
and the outer panel of the cabinet. 
This eliminates the former soap chute 
and adds to the convenience of load- 
ing as well as to the quietness of 
operation. 

Despite an increase in costs made 
by the new features in the 1948 
Laundromat, the suggested national 
price remains at $299.95, Brownson 
said. 


DOORS FOR WALK-IN, ONLY 
REFRIGERATORS *46-° 


(Product of Jamison Manufacturing Co.) 


One Outside Door 3334” x 73'2” and 8” thick. 
A typical Jamison door frame ts included with 
each door. Two Batten Vestiijule Doors with 
Galvanealed Metal on both sides with glass 
windows measuring 64%” x 84”. Overall dimen- 
sions of these Vestibule doors are 1434” x 72” 
and they are 1” thick. Complete with Hardware 
and equipped with 6” York Roller Seal. 


Write Edw. F. Donnelly 


Consolidated Conditioning Corp. 
26 West 47th St. New York 19, N. Y. 


AN ADVANCED COURSE 


In Refrigeration, Air Condition- 
ing and Heating. Now taking 
enroliments for September 7 
class. 


Write for booklet. 
DETROIT AIR | 
CONDITIONING INSTITUTE 


4125 GRAND RIVER 
DETROIT 8, MICHIGAN 


MANUFACTURERS 


Accumulators, Driers, Accumulator- 
Drier Combinations and Strainers 
for insertion in %” and %” liquid 
lines. 


Special Strainers Of All Types 
REFRIGERATION RESEARCH 


10 to 23 Doris St. 
Highland Park 3, Michigan 


METUCHEN, 


FACTORY and 
NEW JERSEY 


SALES OFFICE 
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[USED —APPROVED BY AMERICA’S FOREMOST | FROZEN FOOUS SELF SE 


SHRIMP 


INDEPENDENTS, CHAINS, SUPERMARKETS sie Baa REE beks — spiwace 
REEN BEANS oT. STRING BEANS 
MiXeD vees ASPRAGES tee BROCCOL 


ASPARAGUS TIPS 


CABBAGE | 


eotenenenanteeennasonee : 


Jordon Frozen Food and Ice Cream Merchandisers have won national recognition 
and acceptance because of their heavy-duty, quality construction and modern, 
streamtined design. Structural features include: All-welded steel 

. cabinet, Bonderized and finished with Hi-Baked white 


enamel. 5" Fiberglas insulation. New ‘Free-Air”’ Auto- a = << A. : 
matic Temperature Control that assures ABSOLUTE (<i aw >. —as ll ae : 2 
TEMPERATURE to match dial setting. THERMOPANE .. — a : a _ =, — 
Doublé Glass doors on rollers in STAINLESS STEEL DOOR a 


FRAMES. Adjustable dividers. Heavy-duty ‘'Freeze- 
wall” inner liner with 38% extra coil section. SELF CON- 
TAINED CONDENSING UNIT. 


Available in 16 and 24 cubic ft. sizes 


For Clerk or Self-Service Use. <= 


STILL the biggest _———= 
P ell ers in th eir class! re 


ja ”, «= | JORDON 10/4 
eM ate yee, | 2-TEMPERATURE 
) LREFRIGERATOR 


—for large city homes, 
country estates, farms, 
boarding-houses, clubs 
and fraternities, lunch- 
rooms, factory cafeterias, 
canteens, institutions, 
hospitals, etc. 


Illuminated matching superstructure illustra- ae — 
ted above is optional equipment. Can be 
used on the cabinet or hung on the wall. 


SPECIFICATIONS 


* 10 CU. FT. NORMAL RE- % ONE CONDENSING UNIT. 
FRIGERATION. Room for V4 H.P. Hermetic. ONE 
approximately 350 Ibs. of simple temperature control. 
fresh or cooked foods. 5-year warranty available. 

*® 4 CU. FT. FREEZER- + HIGH POLISH STAINLESS 
LOCKER. Room for about STEEL INTERIOR. Hi-baked 
140 lbs. of frozen foods white enamel exterior on 

) bulk ice cream, ete. Bonderized all-welded 

* 12 LBS. ICE MAKING steel. 

CAPACITY. 6 trays, 84 %* DIMENSIONS: Only 68" 
cubes, Fast freezing. High. 29" Deep. 39" Wide. 


* FULL 4” FIBERGLAS INSULATION. 


JSORDONETTE 
342 CU. FT. REFRIGERATOR 
with Porcelain Work Top 


For kitchenettes, studios, 
= recreation rooms, profes- 
sional offices, field offices, 
trailers, under-counter use. 


SPECIFICATIONS 


*% 34%" High %& 24%" Wide *& 25%" Deep 
%& 2 Ice Trays %& Interior Light % Fiberglas Insulation 
* All-welded Steel. 
Bonderized, WHITE PORCELAIN Interior: White Baked 
Enamel Exterior. PORCELAIN WORK TOP. 

* YH. P. HERMETIC. 5-Yr. Warranty Available. 


° ury of ° i 
VES a “plus Value’ refrigeratio 


‘to every JORDON 


fs AMERICA’S 


\ 


y 


— | 
REACH-IN DOUBLE DUTY STAINLESS STEEL zie STAINLESS STEEL 
REFRIGERATORS DISPLAY CASES BEVERAGE COOLERS REACH-INS WALL DISPLAY CASES DISPLAY CASES 
ws . , cr Fn rw ay : ‘ ee . o 
=: Stata y= Pe: Fa ak ‘pa Ss ; Sa ns! a es? oi eee, de * ms - = a a py: pee me oe 
pen tee cs OF er ee aa Way sl. cs. 2 “es per a. Phir te ie ee * = a ig ee Slots P64 9 BE 4 as 


ee © - sa “i a. ae 


eee ? % : | : Pe 
{ Se i 
i « ——— se es a, ie ™ | 
ie /\ big i Food an ce 
Ose se i See ges een | ay 
Se VCH rT ice. ogi 
Be \C Sai | OP Rs os x 4 7 
Bm \\oss! Merchanal> vs 7 
| oe AVX. rl TE es 
a We Ny * 
“e We < i, Fatt I 8% P| wi 
} @ \ mo i 
\ — — _. : ae — ss — . Ba a ~ ; 
; : 
ait ve j el im eS | = a 
4 5 EO e A R | : : 
COMMER Cat uo _ ae | | 
* Idea — | 
I for Ice Cream Merchandising! 
Demand for JORDON "7 3 
° Own and Countr ” F , 
with the temperature : Y Freezers rises or leasing them ; 
models in bern “ ood on nntine the fact that these FEATURES mews volume throughout the country, | 
—C;ssSSSCCis for a Substantial Percentage - $iZes, are exactly right Struction, Bon deitenn WY rg all-welded Steel con. . 
- amen Practical, ample size, and real your Prospects, Their Enamel, 5" Fibergia rs we shed with Hi-Baked White 
—— large family he , ea freezing ability SUits Temperat Glas insulation, ““Free-Air” Automati 
oF = ™ now!), and ihe me use, farm requirements (especially wall," rere Contro| With exclusive JORDON "Fre , 
fre J id m i j : eze- 
Se i : | - plants tee oe a display or storage Use. Locker - cream s¢ sgl ove-tere for fast freezing or . 
Zeer < , sted ound that JORDON freez rage. Insulated doors : ice | 
oe able adjuncts to their re F . ers are profit. able dividers SELF asy-lift type, Adjust. ad 
| Be gular business and are selling ays ILABLE IN ; 4 CONTAINED CONDENSING UNIT | 
Almost AND 24 CUBIC FT. m ; 
; . * MODELs. 
. Mp 7 
Ss a“ “Don PEFR Gp ReUIET 
| ‘ 5a Factory ond Soy, RATOR fo 
| | i a Phot and gv! Divisis, | OO. | 
' S hilade, Gray, A 
F | CABLE. » Phig Yeny 
‘gpl? Ma 2 JORDON RE. 43, Pa, * . 
I | LETE LINE wsrade 6, | 5 
| MODERN. COMP 4510 | ; 
| CHG =e=— =a 6 
| : - - ; CWIt—7 “hh ee" 
Bt Ty Z fs A) @e=s — ar 
i . : : ; EEE eae IIT? 
Pa Ss Ea ine — 
j . oe | 
te : 


6 AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1948 


REFRIGERATION AND AIR CONDITIONING 
UNITS + PARTS + TOOLS. + SUPPLIES 


Get Your Airo Catalog 48A Now 


Thousands of Refrigeration Engineers in every 
State in the Union prefer the Airo Catalog. 
They tell us they like our full descriptions, 
clear pictures, handy arrangement, net prices. 
They depend on our fast, accurate service from 
complete stocks of honest, popular merchan- 
dise. 


Send for Your Copy Today 
Write on Your Letterhead 
Wholesale Only 


2732 N. ASHLAND AVENUE ¢ CHICAGO 14, ILL. 


Field Report 


‘Sell Em While They’re Hot’ Philosophy 
Booms Freezers for ‘Shirt-Sleeve’ Dealer 


By George M. Manning 


GRINNELL, Iowa—A couple of 
weeks ago, Harry Ritter, Jr. made 
himself $1,100 in three days selling 
home freezers. 

As his distributor admits, ‘‘That’s 
not bad!” 

Ritter’s feat is no flash in the pan, 
according to Walter Kline, of the 
Kline Distributing Co., Des Moines, 
who supplies him with his Amana 
freezers. Though the sale of seven 
large size units in three days is 
unusual, Ritter has built up an im- 
pressive record on home freezers 
through hard work and aggressive- 
ness, Kline testified. 

Ritter is the owner and sole—but 
enthusiastic — salesman of Ritter 
Maytag & Appliance Co. here. In a 
battered blue shirt with sleeves rolled 
up, he burns up the roads around 
Grinnell chasing down prospects— 
and catching more than his share. 

That, in brief, is the key to his 
success in selling freezers and other 
appliances. 

He believes: 

In spending more money on gaso- 
line than on advertising. 

In calling on prospects while they 
are in the mood to buy—with home 
freezer prospects that means the very 
minute he hears they want one. 


<> 
v 


Model 530-E 


V ECONOMICAL OPERATION 


IMMEDIATE 
DELIVERY 


to satisfy the demand for 
a better beverage cooler 


Pelco Model 530-E Specifications 


| ) al LCO Designed and Built for 


V FASTER COOLING 
V LARGE DAILY CAPACITY 


‘ . ‘ | Approx. Con- Bo tle Capacity 
an Outside Dimensions — Tank Dimensions | Weight, Approx. Cu. Ft. densing | Corded 
i Length Width | Height oe Length Width : Depth ? Crated Uncrated Capacity Unit | 7 oz. | 12 oz. 
84” il | 36” 78%" 21%" *2-14" 630 Ibs. | 560 Ibs. V3 HP 1016 738 
7 | 4-28” | 
* 2 compartments, over condensing unit section, are each 14” deep. 4 compartments are each 28” deep. 


SANITARY » DRY-TYPE 


In giving real service at any hour 
of the day or night. 

In wearing working clothes while 
on the job, and 

In loading his display freezer with 
home frozen foods—the very kinds 
that his prospects are most likely to 
keep in the freezer they purchase. 


Ritter is very proud of his well- 
stocked display freezer and gives it 
full credit for assistance in closing 
sales. He vows he will never part 
with it until he knows for certain 
that a replacement is on its way and 
will arrive in a few days. 


Ritter is scornful of freezers that 
are shown to prospects while loaded 
down with commercially packed 
frozen foods. He contends that com- 
mercial pack foods in “nice, pretty 
packages” are not going to convince 
the customer of his need for a home 
freezer. 

Though he does carry some com- 
mercially packed frozen foods in his 
freezer, the bulk of the packages are 
those frozen by his wife. These in- 
clude jars of hand picked fruits, 
cartons of vegetables from the gar- 
den, packages of game meat and fish, 
tins of unbaked pies and _ biscuits, 
and large cartons of barnyard fowl. 


Each package is dated and most 
of them are a year old or older. To 


‘customers skeptical of the length of 


time such foods can be kept, Ritter 
tells them that he is still eating 
butter he bought by the crate at 50 
cents per pound when butter was 
first taken off rationing. 

Another convincing angle is the 
fact that Ritter “lives out of his 
freezer.” His displays are not just 


put in the 18-cu. ft. Amana upright 
for the customer’s benefit, they are 
used on his own family table. 

So, when Ritter testifies to the 
taste of the foods stored there, he 
has the experience of last night’s 
supper to back him up. 

Living out of the freezer provides 
Ritter with other information that 
is valuable in sales. By trying differ. 
ent methods of packaging frozen 
foods, he finds out what can and 
cannot be done and usually has sam- 
ples to prove his points. 

For instance, a chicken tossed into 
a carton with no wrapping around it. 
is turning dark. Another, packed in 
a cake of ice and held airtight, is o 
perfect condition. 

“Airtight wrapping is the key to 
good packaging and to long life in 
the freezer,” he declared. 

When a customer expects to store 
a large quantity of meat in his 
freezer, however, Ritter recommends 
that he have the meat processed and 
frozen at his local locker plant and 
then stored in the freezer. He recom- 
mends also that if the customer al- 
ready has a locker in a locker plant, 
he keep it. 

Ritter points out that the locke: 
operator knows better than the aver- 
age farmer how to process meat for 
frozen storage and will do a much 
better job. 

Despite the assistance that the 
well-stocked display freezer gives 
him, Ritter is firmly convinced that 
a dealer cannot sell freezers from the 
display floor. He has to get out on 
the road and call on prospects while 
they are hot. 

Ritter has sold washing machines 
for 17 years in Grinnell and appli- 
ances for the last five. Home freezers 
were a postwar addition. 


Through those years he has built 
a reputation for service. By render- 
ing service at any time that he is 
called upon, he is remembered by 
his customers. They furnish him no 
end of prospects. 

“One woman called me up long 
distance last week to tell me that the 
veterinary who inoculated her pigs 


(Concluded on next page) 


In the small country town of Montezuma, Iowa (pop. 1,400), Ritter recently 
opened this modernistic appliance store, incorporating all the latest display 


techniques. 


When Store Manager Stanley McCargar (r.) goes over the 


features of a home freezer for a prospect, the whole town gets in on the 


demonstration. 


McCargar operates the store strictly as an independent 


operation, literally in competition with Ritter’s original store in nearby 
Grinnell. Incidently, McCargar finds the air conditioning business to be 
very good in Montezuma (he handles Carrier equipment). 


NONE BETTER! 


INTERIOR VIEW (PELCO 530-E) SHOWING PLATE ARRANGEMENT 


ELECTRIC 


Scientific arrangement of sanitary, dry-type refrigeration plates gives fast, balanced 
cooling. Chills 44 cases corded 7 oz. bottles at a time. Warm bottles can be placed in 
any compartment while chilled beverages are served from balance of compartments- 


if or aandenenennee . — —— — 7 : 7 
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PELCO’S QUALITY FEATURES 


@ Balanced Cooling Throughout 


Sanitary, dry-type plate evaporators 


@ Stainless Steel Interior 


Seam welded, moisture proof sealed tank. 


© Stainless Steel Sliding Lids 


with half-bar top-stainless steel 


® Hermetically Sealed Condensing Unit 


Ys h. p. mounted on rubber cushioned springs, 


@ Dupont Dulux Baked Finish 


Lasting finish, easy to clean. 


@ Insulation 


2%" Fiberglas on all sides, 3’ bottom insu- 
lation. 


© Adjustable Cold Control 


Located behind removable front panel. 


WRITE OR WIRE TODAY! 


wv 


2901 CAST 65th STREET © + 


Maiviastucgrs at Castede-Bailk-Boleigncatén Ques 


That’s right! There’s none better 
because you can’t make a Walk-In 
Cooler that’s better than a MIRA- 
COOL. Constructed in sections 
for quick easy erection, it’s made 
with performance and _practica- 
bility in mind. Years of research 
and experience have put MIRA- 
COOL Coolers in a class by them- 


selves. 


‘Watney 
i 
COOLEne 


Exterior finished in lustrous white with black trim on 


two sides. Standard equipment: 
and hooks behind glazed service doors. 


Write now for new illustrated folder 


of our complete line of MIRACOOL Walk-In Coolers. 


quarter rails. 
hooks, one shelf, floor racks, and chrome plated rail 
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City Slickers Can't 
Convince Farmers 


(Concluded from preceding pege) 


mentioned that he was thinking of 
puying a freezer." he related. 

“T knew the doc and thanked her 
for her tip." he continued. “Immedi- 
ately I got in touch with the doc long 
distance and asked if I could drop 
over and see him that evening. He 
agreed and I went out. 

“T showed him my portfolio of 
freezers (Ritter handles Maytag, 
Amana, and Deepfreeze) and told 
him my story. I said, ‘Doc, I know 
you get more meat given to you from 
the farmers than you can eat. A 
freezer would be just the thing for 
you to store the surplus in.’ 

“He agreed that that was right 
and before we were through he had 
bought a freezer.” 

2itter cited another instance when 
striking while the prospect was hot 
ended in a sale. 

“One day when I was real busy, a 
lady came into the store and looked 
over the freezers. She had bought 
other appliances from me and was 
a good customer. She came up to 
me and said that sometime when I 
wasn’t busy, I might drop out to the 
farm and talk freezers to her hus- 
band. 

“T told her that I was delivering 
a washer in her neighborhood that 
afternoon and would ’be in to see 
her husband. It so happened that I 
did have a washer to deliver, but if 
I hadn’t, I would have been out there 
anyway. 

“T found her husband in the barn 
working when I got there. We got to 
talking about freezers. He admitted 
he was interested, but did not want 
to buy until fall. I argued that he 
really needed that freezer right now. 

“I told him that I would like to 
bring out a freezer right away and 
set it up for him. I added that if 
he wanted to, he could pay me for 
it next fall. 

“He reached into his pocket and 
pulled out a $100 bill. He said, ‘I 


like to make my agreements binding. 
Here, take this and I'll give you 
$100 out of each cream check until 
the freezer is paid for. 

Ritter has also found a good way 
to convince prospects of the low 
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VALVES, FITTINGS 
and ACCESSORIES 
For All 
Refrigeration and 


Air Conditioning Systems 
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ATTRANSFER 


MALNESWITLH 
WATER FILTER 


SMW N 


Approximately 2500 
gallons filtering capacity. 


List Price 2 ww eee $19.50 
Refills ........$ 2.50 


The Magneswitch Water Filter is designed 
especially for carbonators, water fountains, 
taps, mix-water, and coffee urns to purify 
and polish the water and remove chlorine. 


Write today for complete data, literature, 
and dealer discounts. 


MAGNESWITCH, INC. 


4259 S. Western Blvd. © Chicago 9, Illinois 


: operation cost. When one customer 


questioned him about it, he told him 
that he figured that the unit would 
run him around $1.75 per month. 
But he put a meter on the cus- 
tomer’s freezer. He told the cus- 
tomer to record the kilowatt hour 
consumption and the number of times 
he opened the door for a two-week 
period. At the end of the time, the 
customer was to take his figures 
straight to the utility and have them 
tell him, on the basis of his figures, 
what the cost of operation would be. 
The customer did this and reported 
that the utility said his operating 
cost would be only $1.20 per month. 
As for his wearing work clothes 
instead of a business suit, Ritter 
commented that that was the way 
the farmers liked to do business. He 
related how, when he first started 
out selling washers, a distributor's 
representative made a call with him 
on a particularly tough prospect. 
The distributor’s representative, a 
good salesman, threw everything in 
the book at the prospect, but the 
latter remained adamant. No sale. 
The sweating salesman later told 
Ritter that he would run into those 
kind of prospects every once in a 


, While. Nothing could make them buy. 


Freezing Demonstrated 


Harry Ritter, Jr. 
Iowa, shows one of his displayed 
examples of how not to package 
chickens for freezing. This un- 


of Grinnell, 


wrapped chicken was’_ merely 
placed in a cardboard carton. It 
started turning dark right away. 
Behind Ritter is the 18-cu. ft. 
Amana upright freezer he uses on 
his sales floor—filled with foods 
frozen at home by his wife. 


Ritter, however, saw the prospect 
again a few weeks later and asked 
him if he had purchased a washer 
yet. Nope. “Well,” Ritter said, “I 
would like very much to sell you one 
for I think my brand is the best for 
you.” 

The farmer asked him to call again 
and eventually bought. Mrystified, 
Ritter asked the customer why he 
had purchased from him and not 
from the distributor’s representative. 

“Well,” replied the farmer, “that 
feller was all dressed up in a white 
shirt and shined shoes and looked 
like a pencil pusher that never did a 
day’s work in his life. I just decided 
I wouldn’t buy from the likes of him 
and I never will.” 

Though Ritter’s recent sales feat 
was racked up in June, he claims 
that most of his sales are scored in 
the winter and early spring months. 
He explained that the farmers 
butcher in winter and feel the need 
for a freezer most then. 

In spring, just when the first thaws 
come, the farmer finds that he can- 
not keep frozen carcasses hanging 
on the back porch any longer and 
then he wants a home freezer right 
away. 

Ritter says that larger freezers, 


10, 18, and 30-cu. ft., are.the best 
sellers. 

He claims he just can’t sell 
the 5-cu. ft. boxes. They are too 
small for farm families. He fears the 
time that owners of the smaller 
freezers will want to turn them in on 
larger sizes. What is he going to do 
with the small unit? That is a 
question he has yet to solve. 

Ritter has never yet cut prices or 
given anything away to sell freezers. 
He doesn’t believe in it and he hasn’t 
had to. 

Once a dealer starts giving things 
away or discounting his list price, he 
can’t stop. Even if he advertises that 
such a gift or a discount is for a 
specified period only, the customers 
will not believe it. They will come 
in after the deadline and demand a 
discount. There will always be some 
excuse why they did not get in under 
the deadline. 

If the dealer stands his ground and 
refuses to give them a discount, he 
has alienated a friend. If he gives 
in, they will brag to their friends, 
and then they too will demand dis- 
counts. 

The dealer who starts this sort of 
chain reaction, according to Ritter, 
is merely cutting his own throat. 


it identifies America’s leading 


home appliance finish! 


SHOW THEM THE SEAL! With that one gesture, you win the con- 
fidence of your prospect... 
The name ‘Du Pont”’ is one of the best known in America. And 
the trade name ‘‘Dulux”’ is a household word from coast to coast. 
So use the seal to close the deal... 
*‘Du Pont Dulux” means years of service in color retention, 


in you... 


washability, and mar-resistance. 


If your manufacturer supplies you ‘‘Dulux’’-finished appli- 
ances without the seal, ask him to include it hereafter. It adds 
punch to showroom demonstrations, helps sell hard-to-please 


prospects! 


E. I. du Pont de Nemours & Co. (Inc.), Finishes Division, 


Wilmington 98, Delaware. 


REG. U. $. PAT. OFF. 


R THINGS FOR BETTER LIVIN 


THROUGH CHEMISTRY | 


.DULUX 


REG. U. 8. PAT. OFF. 


POINT TO THE 
DU PONT SEAL 


in the appliance you sell. 


to tell your prospect that 
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Narc Answers Blast 


(Concluded from Page 1) 


siderable interest by NARC. 

“We were indeed sorry to learn 
that ACRMA has adopted this policy, 
for we of NARC firmly believe that 
licensing of refrigeration and air 
conditioning contractors is an indus- 
try job. If you will refer to the 
May 24 issue of AIR CONDITIONING & 
REFRIGERATION NEWS, we stated this 
when announcing our policy of as- 
sisting on licensing regulations in all 
areas where legally applicable. 

“It is the considered opinion of the 
directors of NARC that unless preva- 
lent abuses and conditions are cor- 
rected voluntarily, by the contractors, 
in conjunction with the other seg- 
ments of the industry, detrimental 
and restrictive legislation is bound 
to be passed by city and state gov- 
ernments. 

“The decision of NARC’s directors 
was reached after a thorough poll of 
our members who are some of the 
largest and smallest contractors in 
the country. 

“Certainly, 


1. Store Fixtures 
2. Milk Coolers 
3. Home Lockers 


must __—ibe 


4. Beverage Coolers 
5. Vendin 


6. Roo 
10. Vehicle 


uPE 


on Licensing -- 


cognizant of the abuses, malpractices 
and unsavory acts which were not 
only prevalent among manufacturers, 
wholesalers, and retailers in other 
fields and thus endangered the public 
health and safety but in some cases 
even resulted in National scandals. 
The result was licensing and regula- 
tions designed to give the public 
maximum protection. 

“Let us take a look at a few of the 
fields in which licensing, whether by 
city, county, or state is in effect. 

“The medical profession, dental 
and legal professions, cosmotologists, 
beauticians, barbers, pharmacists, 
restaurateurs, grocery, meats, drug 
manufacturers, stationary and marine 
boiler operators, practically every 
trade and profession has its own 
regulations. 

“We recognize, for example, the 
medical profession, as perhaps the 
ultimate in man’s forward march of 
progress, then, who is the one to say 
that the air conditioning and refrig- 
eration contractor is above and be- 


any one who cares to designate him- 
self as a contractor and operate out 
of a satchel at the expense and risk 
to life and safety of the consuming 
public is free to do so? 

“If a doctor were not licensed, we 
could all buy surgical paraphernalia 
and drugs, hang out a shingle and 
call ourselves ‘Doctor.’ 

“NARC cannot believe that the 
manufacturers of these surgical in- 
struments and drugs could look with 
pride on that sort of a condition nor 
do we believe that the manufacturer 
of air conditioning and refrigeration 
equipment would any sooner see 
their products placed in the hands of 
unqualified men to install and service. 

“It is not the purpose of NARC to 
fetter competition, but rather to pro- 
mote a healthy state of free enter- 
prise with maximum protection to 
the consuming public and a sense of 
security to the responsible, depend- 
able, and qualified businessman. 

“NARC stated before and we 
reiterate that we firmly believe this 
is an industry job and we heartily 
welcome the cooperation of all groups 
in the current problem.” 

JAMES E. PERRY 


‘More Rigid’ City Code 
Considered In Miami 


MIAMI, Fla.—According to Public 
Service Director Ray A. Williams, 
air conditioning and _ refrigeration 
industries would. be brought under 
more rigid supervision under a new 
ordinance to be presented to the 
Miami City Commission. 

Williams said that a draft was ap- 
proved by representatives of the two 
industries, contractors, and unions at 
a meeting in his office. 

As noted, the ordinance is similar 
to one which was turned down by 
the city commission more than a 
year ago. 

“The code provides for examina- 
tion and licensing of air conditioning 
and refrigeration contractors, instal- 
lation and maintenance workers,” 
Williams explained. 

“At present there is little regula- 
tion and anyone, whether qualified or 
not, can get into the business,” he 
continued. “The city should be able 
to set up regulations for the protec- 
tion of the public.” 


yond all need for regulations and that 


ts will serve 


- condensing UM! 


g Machines 


m Coolers 
Refrigeration 


RMETIS 


dirt and moisture. 


The new protective baseball helmets* are 
a great improvement over the old-fashioned 
baseball caps. Fiber shields and rubber pads 
in the lining guard the temples and back of 
the head from beanballs, wild curves, and pop 
bottles (intended for the umpire). 


The modern steel helmets that protect the power 
units of Servel Supermetics are a great step forward in 
efficient operation. A hermetically sealed shell protects 
the compressor and motor of each unit from dust, 


The permanent protection that her- 
metic housing gives Supermetic power 
units is only one of many reasons why 
Servel gives added years of trouble- 
free performance . . . and holds service 
costs to the minimum. These condens- 
ing units are made in all types and 
sizes for applications up to 5 H.P. Send 
for free copy of “‘Servel Supermetic.”’ 
Address Servel, Inc., Div. ER, 1807 
Kentucky Ave., Evansville 20, Ind. 


*Major league protective baseball cap shown... 
courtesy of A, G. Spalding Bros., Ine. 


Manufacturers Seek Cuts 
In Distribution Costs 


NEW YORK CITY —A recently- 
completed survey of economic prac- 
tices showed that four steps have 
been taken by a variety of manufac. 
turers to cut down distribution costs: 

1. Use of net resale prices by dis- 
tributors wherever practical, instead 
of obsolete chain discount methods. 

2. Use of the decimal system of 
packaging products in units of 1, 10, 
100, 500, and 1.000 wherever practicai 

3. Increased use of sales research 
to improve routine and economy o/ 
travel by sales personnel. 

4. Reducing the costs of handling 
small orders for distributors. 

The survey was conducted by D 
W. Northup. president of The Henry 
G. Thompson & Son Co., New Haven 
Conn. He is a past president of the 
American Supply & Machinery Manu- 
facturers Association. 

Northup found that decimal unit 
packaging has been adopted by most 
producers in the coated abrasive 
industry. One company in another 
industry has switched industrial rub- 
ber goods to a net price schedule. 

Atlas Division of SKF Industries, 
Inc., has worked out improved pack- 
aging methods to lower distribution 
costs of supply small orders for steel 
balls, Northup discovered. To allow 
a service charge for filling orders for 
broken package quantities, pricing in 
the nut and bolt field has been 
changed. 

Northup’s survey also. revealed 
that at least five industrial supply 
distributors are now marking their 
products wholly at. net prices. This 
method replaces list and chain dis- 
count pricing. 

Copies of a report on the survey 
are available to any supply company 
interested in cost reduction methods, 
according to Northup. In some cases, 
he said, as many as half of the cleri- 
cal operations in pricing can _ be 


eliminated by these procedures. 


BUZZ-Z-Z 


when the Freezer 
breaks down... 


@ Every owner of a home freezer 
needs this signaling device to in- 
sure quick warning of mechani- 
cal failures. Whether you sell 
freezers or not you can sell the 
Freezer Sentry. Every day more 
freezers, without any signaling 
device, are being delivered in 
your territory. You know the 
owners. They need the Freezer 
Sentry. Particularly important 
for a rural owner at a distance 
from service facilities. 


Here Is Why You Should Sell 
the Freezer Sentry 


@ A package item. Installed by 
anyone in two minutes. 


@ Positive action. No thermostat 
to get out of order. A drop of 
mercury makes the contact. 


@ Battery operated. Trickle 
charger insures 5-year battery 
life and 100 hours buzzer 
operation. : 

@ An extra good profit margin 
for you. 


Immediate delivery. Write today for 
descriptive material and price sheet. | 


JEWETT ASSOCIATES 
1053 MAIN ST. BUFFALO 8, N. Y. 
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The EBCO Manufacturing Co. 
401 W. Town St., Columbus 16, Ohio 


Refrigerated Window 
Boosts Seafood Sales 


RENO, Nev.—An immediate in- 
crease in seafood sales was recorded 
by the Golden Restaurant in the 
Golden hotel here after conversion 
of its entire front window into a 
“display refrigerator.” 

The restaurant formerly special- 
ized in steaks, chops, and “western 
meats.” But during the past two 
years, it noted a decided trend to- 
ward seafoods. 

To impress passersby with the 
fact that the restaurant carries a 
complete line of seafoods, signs at 
the front were changed and window 
displays of various types of such 
foods were tested. 

Displays of actual seafoods, it was 
found, were the best traffic builders. 
But the displays spoiled rapidly, 
even when placed on beds of cracked 
ice, due to the high heat load on the 
windows during afternoon hours. 

The “refrigerated window” was 
the solution. The back of the win- 
dow (10 ft. long and 6 ft. deep) was 
closed in, cracks insulated off with 
weatherstripping and putty, and the 
wide doors at the rear replaced with 
a sliding, refrigerator-type door. 

A 2-hp. condensing unit was in- 
stalled under the window and hooked 
up to an overhead coil and blower 
unit, which circulates 750 cfm. of 

cooled air. Thermostatic controls 
| are set to keep the window at ap- 
| proximately 38 to 40°. Due to ef- 

ficient insulation of the window, the 
| compressor does not operate for ex- 
cessively long periods. 

The window can now be used to 
show a dozen varieties of seafoods. 
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COOLED FOR DELIVERY 
IN 30 MINUTES... 
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GONE are the days when dairymen had to mix their ‘ 


Economical WOGGLE-SCRUB 
* saves money and labor cost 
of Aerating Equipment. 


night and morning milk — wait an hour or more 
for it to get cold enough for delivery — or, hold 
it over. Now, they just fill the cans, and WOGCLE- 
SCRUB automatically brings the morning's milk 
down to a uniform temperature of 44 degrees in 
30 minutes. (See temperature-drop chart at right.) 


Down to 50° 
in 20 Min. 


‘Down to 4° 
in 30 Min. 


Here’s how it works.... 


Chart oF an actual test 
of WOGGLE-SCRUB as 
witnessed by Health 
Dept. Officials... Test 
any other cooler... 
Compare! 


This rapid cooling is made possible by an exclusive 
WOGCGLE-SCRUB feature — a metal interior cradle 


(called the WOGGLER), mounted on four stainless 
steel ball-bearing supports and surrounded by ice- 


covered coils. An electric motor impells the 
WOGCLER in a circular pattern — agitated water, 
refrigerated by scrubbing against ice-banks on all 


Accommodates 1 to 6 
ten gallon cans or 1 to 9 
five gallon cans or com- 
binations of both. 


four sides of box, chills the walls of the milk 
cans — and all milk in the cans, even to the core, 
is impelled to gently scrub and rub against the cold 
surfaces of the cans. Within half an hour the full 


» 


milk load has reached a uniform, safe temperature. 


Agitated milk bathes 
against cold surfaces of 
cans refrigerated by agi- 
tated water. 
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You don’t have to watch the WOCCLE-SCRUB — 
or use an aerator — or stir the milk — or peri- 
odically remove the can-covers (hence a lower 
bacteria count) . . . Just place the cans in the 
cooler as they're filled, and WOGGLE-SCRUB does 
the rest — quicker and cheaper . . . There's no 
other Milk Cooler like it — not one with its ex- 
clusive features . . . Wire or write for details. 


* 


DEALERS, too, should wire or write for 
details — should investigate the profit 
possibilities of this entirely different 
Milk Cooler. Wire or write TODAY — 
stating what territory you could cover. 
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Just What the Doctor Ordered 


Huge $1,100 Biological Refrigerator Pays Its Way, 
Impresses Physicians, Patients, AND Druggists 


ST. LOUIS—A large, $1,100 bio- 
logical refrigerator at Koch Drug 
Co., Inc., here has been responsible 
for greatly-increased biological pre- 
scription volume and has attracted 
the interest of druggists in neighbor- 
ing states, according to James Koch, 
owner of the apothecary pharmacy. 

Believed to be the largest of its 
kind in the local retail drug busi- 
ness, the refrigerator was custom- 
built by Frigidaire Corp. through its 
St. Louis office. Interior layout was 
designed by Koch, a former presi- 
dent of the St. Louis Druggists’ As- 
sociation. 

The two outside sections of the 
three-door refrigerator contain 20 
stainless steel drawers. On one side 
are 12 two-inch drawers for small 
packages and on the other side, eight 
four-inch drawers for bigger items. 
The center space is devoted to large- 
size packages. 

Refrigeration is provided by a 
blower-coil system which maintains 
a temperature of approximately 38°. 
The system is said to eliminate the 
necessity of frequent defrosting. 

“Our volume has grown extensive- 
ly due to the fact that many hospi- 
tals, clinics, and other institutions 
are steadily calling upon us for 
large-quantity orders,” Koch com- 
mented. 

“While we definitely make a spe- 


cialty of biological drugs, we have 
never placed any specific promotion 
upon them when contacting doctors 
and the medical field in general. 
We believe that it is merely the pres- 
ence of the large refrigerator, with 
its ample storage facilities, which 
has brought this about. 

“We like to think that the refri- 
gerator makes an equally good im- 
pression on patients and physicians 
alike.””’ Koch remarked. “AS it is, 
it has more than repaid its initial 
cost in the increased amount of bio- 
logical prescription volume it has 
made possible.” 


Klein Bros. First In St. Paul 
To Have 100% Self-Serve Meats 


ST. PAUL, Minn.—Klein Brothers 
supermarket has opened here as the 
ninth store in its growing chain, 
featuring St. Paul’s first 100% self- 
service meat department with refrig- 
eration equipment installed by Allied 
Store Equipment Co., Minneapolis, 
Hussmann distributor. 

There are 62 ft. of meat cases as 
well as a complete refrigerated 
frozen food department with 14 ft. of 
Hussmann cases and a “garden spot” 
department of 40 ft. continuous self- 
service cases. Thirty feet of multiple 
deck dairy cases are also installed. 


Double-Tested 


for Maximum Service! 


Electrimatic 
NON-REFILLABLE 


All Brass-Copper 


TYPE ND 2 


Construction for Long Life 


Advanced design makes these Electrimatic Non- 
Refillable Driers remarkably efficient! All-brass 


ends are soldered to all-copper tubing. 


Inlet 


screen bound with brass ring is 50x40 mesh 
brass. Outlet is 100 mesh monel screen plus a 


pure white wool 


felt disc of 


refrigeration 


quality which acts as a highly effective strainer. 
Filled with dust-free refrigeration grade Silica 


Gel. 


Every drier is pressure tested twice! 


Electrimatic also makes a complete 
line of precision engineered Refill- 
able Driers and Strainers, Quick 
Couplers, Valves, Charging Lines, 
Forged Flare Nuts and Fittings. 


2100 INDIANA AVE. ae 
-CANADA—2025 ADDINGTON” AVE,, MONTREAL y 
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COMMERCIAL CREDIT CORPORATION 


A Subsidiary of Commercial Credit Company, Baltimore 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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| Gy GEORGE F. TAUBENECK 


(Concluded from Page 1, Column 1) 


tailed work himself) than if he sub- 
jects his Master Plan to the critical 
scrutiny of a critical committee. 


Nevertheless “democracy in busi- 
ness” IS possible. 


Case History 


As a guide to what can and has 
been done along this line, we give 
you the example of a _ progressive 
manufacturing organization in a 
small Michigan city which has set up 
a corporation-wide system of com- 
mittee policy-formation. And that 
policy has worked—believe it or not. 


Long-range decisions of the top 
policy-making executives in_ this 
company are based on reports sub- 
mitted by the officials who have 
closest contact with the workmen— 
the foremen. Thus it happens that 
this firm’s directions are steered by 
its “grass roots” employes. 

One intensely-interested-in-a-change 
individual is designated by the top 
management of this corporation to 
draft a policy statement. Depend- 
ing on the subject to be debated, this 
individual may be either the person- 
nel director or a member of the 
“line” organization of foremen. 

Said individual thoroughly studies 
and researches the problem he has 
defined. Then he confers with any- 
one else he can locate who is inter- 


ested in this dilemma—so as to get 
the benefit of current opinion on 
every angle of its manifold manifes- 
tations, to learn what’s involved in 
altering existing practices, to check 
legal and regulatory requirements— 
and, if need be, to explore the expe- 
riences and practices of other com- 
panies which have been confronted 
with a comparable problem. 


When he has accumulated all these 
pertinent and requisite facts, re- 
strictions, suggestions, and ideas, he 
sets down on paper an outline of the 
new policy he proposes. Copies of 
this outline are sent to the operating 
heads of each of the local plants con- 
cerned. The operating heads then 
call together their superintendents 
and foremen to discuss the merits of 
this preliminary rough draft of a 
new-and-different scheme of doing 
things. 

After these local committees have 
torn apart and hashed over this ag- 
glomeration of suggestions, they are 
supposed to come up with specific 


recommendations for changes in the | 


corperation’s methods of doing busi- 
ness. If these changes are too nu- 
merous or far-reaching, the original 
draft of the new policy may be sent 
back to the top executives for a 
complete revision and clarification. 


If the men on this “brass hat 
level” can’t agree, the amalgamated 
proposal is sent on to the Board of 
Directors for further discussion. The 
recommendations of the Bored Di- 
rectors then are added with and in- 
sinuated into the final revised pro- 
posal. 

After every “Brass Hat” has thus 
had a whack at the uncomfortable 
task of framing a new policy, the 
proposal then reverses the cycle, and 


descends the management ladder— 
receiving the approval (presumably) 
of each junior official, department 
head, shop committeeman and union 
steward, as it goes down the line. 
(Sounds like a lot of trouble, doesn’t 
it? Brother, you aren’t kidding. 
It’s a wonder that any decision is 
ever reached. ) 

Top management then, when it 
initials the final statement, need 
merely make sure that the inde- 
pendently developed thoughts of the 
several participants are reasonably 
consistent with one another, that 
they all conform with legal require- 
ments, and that they adhere to rec- 
ognized, sound industrial relations 
practices. 


Relax and Enjoy It 


When all that is done, the “brass 
hats” can relax in their confidence 
that every executive who will have a 
hand in administering that policy not 
only knows what the policy is all 
about, but understands why said pol- 
icy has been phrased in face-saving 
equivocating language. 

When every sensitive department 
head has been consulted and ap- 
peased, it is hoped that each of these 
pettily jealous and “touchy” indivi- 
duals will approve the new policy in 
the form it has finally taken—and 
that they then will conspire to ad- 
vance its progress to the best of 
their abilities. To each junior “big 
shot,” this end product of a series of 
compromises then becomes his pol- 
icy, rather than something handed 
down to him from above to adminis- 
ter whether he likes it or not. 

In addition, as a by-product of the 
training in conference leadership 
that each of these junior executives 
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7 - have seen Curtis Air Conditioners 


featured in full pages in color in the Saturday Eve- 
ning Post and Time presenting the advantages of 
Curtis “Comfort Zone” Air Conditioning to more 


than 5,500,000 readers. 

Here’s your ss jpeoroernd to reap the benefit of the 
great selling and merchandising power of these 
outstanding publications—reaching your major 
markets. 

Sound design and engineering have proven Curtis 
units to be ideal for stores, offices, taverns, drug 
stores, apparel shops, beauty parlors, restaurants 
and many others. 

It will pay you to get set to sell this vast and 
rapidly growing market now. 

Write to Curtis for full information on how you 


can tie in with Curtis’ new national advertising 
plans and assure more air conditioning sales and 
profits for 1948. 


lt's big news for 
dealers— Curtis 
now advertises in 
Saturday Evening 
Post and Time. 


Curtis Condensing Units for Commer- 
cial Refrigeration—Y, to 30 H. P., 
air and water cooled. 


— Curtis Air Cale a 3, 5, 7%, 10 
‘ons. 


and 15 


REFRIGERATING MACHINE DIVISION 


GIS 2S FIG 


AB-597 


of Curtis Manufacturing Company 
1912 Kienlen Avenue 


9¢ Years of Precision Manufacturing 


e St. Lovis 20, Mo. 
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has received during this painful pro- 
cess, there is reasonable certainty 
that all angles will have been thor- 
oughly explored, and that future 
benefits will accrue to the corpora- 
tion. 

Big point (from a_ psychological 
angle): all the participants believe 
that they understand this new pol- 
icy, and they are smug in their be- 
liefs that they have contributed 
their own ideas to the discussion and 
to the eventual formulation of the 
new way of doing things. 

Naturally, this method of framing 
company policy causes plenty of 
trouble, at times. But it is one way 
—and a democratic way—to make 


’ sure that policies once established, 


will be carried out in the spirit in 
which they were engendered. 

Many business managers have 
learned, to their eventual sorrow, 
that when the men who must admin- 
ister a policy (foremen and junior 
executives) do not understand or 
agree with that policy it may never 
be carried out successfully. 

“Know what you’re doing, be sure 
that you’re right, then go ahead.” 

Ah, yes. 

But no far-seeing individual who 
can foretell future trends is a 
Superman. He can’t do everything 
himself. He needs the help of loyal 
assistants. 


Success Story 


The basic principle of market re- 
search is illustrated in the story of 
a young Italian immigrant we heard 
about the other day. 


Having arrived in the United 
States, his one great ambition was 
to own and operate a grocery store. 


However, having no money with 
which to begin, he took a tough 
ditch-digging job and worked until 
he had saved enough to buy himself 
a horse and wagon. 


During the two ensuing years he 
earned a meager living by collecting 
trash and garbage. Each day he 
carefully removed the labels from 
all empty cans and packages he 
found in alleys along his_ route. 
These he took back to his room and 
kept. And, always mindful of his 
goal, he put aside a small sum each 
day. 

Eventually he had aggregated 
enough money to start in business. 
He opened a grocery store in the 
neighborhood from which he had 
been collecting garbage. Then, be- 
fore ordering any stock, he gathered 
up all the labels that he had saved, 
and carefully sorted them in stacks— 
according to type of product, and 
then according to brand. 

He then scrapped all the small 
piles, and stocked his store with the 
popular brands of merchandise which 


were represented by his largest 


stacks of labels. 
Today he owns a small chain of 
prosperous stores. 


National Chamber of 
Commerce Lets Its 
Hair Down 


That previously august and digni- 
fied weekly periodical of the U.S. 
Chamber of Commerce, “Business 
Action,” is surprising nearly every- 
body nowadays by publishing a “col- 
umn” of almost humorous quips on 
its front page. We quote from a 
recent issue: 


“Czechoslovakia’s top police au- 
thority is reported as being irked to 
the verge of exasperation by several 
air escape flights into the U.S. oc- 
cupation zone of Germany. The 
hops are regarded as something of 
a typographical error — these non- 
Communist Czechs don’t scream; 
they simply scram.” 


“Remember those good old days 
when foreign affairs were something 
quite remote from American news 
columns, when Italians were paint- 
ers, Germans were inventors, and 
Russians were just Russians?” 


“Madison Square Gifeen’s instal- 
lation of a deodorizer was the result 
of menagerie smells from the circus. 
It had no relationship to some of the 
wrestling and boxing bouts staged 
there.” 


“Reports that John L. Lewis’ pub- 
lic epistles are to be published in 
book form appear to be without 
foundation. Such a volume might 
be considered a pretentious duplica- 
tion of Noah Webster’s well known 
compilation.” 


“It is reported that Army Medical 
Corps research authorities have de- 
veloped a pill which combats hunger 
without destroying the appetite. 
Many recommended scientific diets 
have the same effect.” 


““‘Before taxes our profit amounted 
to $14,230,000,’ the Treasurer re- 
ported to the Board. ‘After taxes,’ 
he continued, ‘we transferred it to 
the petty cash account.’”’ 


This “column,” tentative though it 
may be, gives up hope that American 
Business is wrestling itself out of its 
self-imposed Stuffed Shirt. The 
preservation of Dignity will get us 
nowhere in the “hot war” Battle for 
Men’s Minds. Pomposity is the ene- 
my of friendly understanding. 

Contrariwise, a sense of humor is 
the most effective weapon any de- 
bater can wield. 


Aqua Refrigerette 


THE ONLY 
WATER 
COOLER 


COMBINING THESE 
ADVANTAGES 
IN ONE UNIT: 


% Exclusive PURO Non- 
Splash Bubbler Top. 


* Extra large (1.9cu.ft.) 
stainless steel refriger- 
ated compartment — 2 
ice trays, total 28 stand- 
ard cubes — door with 
lock opens outward. 


* Famous PURO FILTER- 
PURIFIER for pure 
drinking water can be 
installed inside cooler. 


We invite comparisons, Get 
the details of this great 
QUALITY cooler. 


FOR RENT 
OR SALE 


PURO FILTER CORP. 


OF AMERICA 


440 Lafayette Street, New York 3, N.Y. 


Presents 
THE NEW 


BRANCHES IN PRINCIPAL CITIES 
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Electronic A.C. Control Uses Radio Tubes 


Standard radio tubes are employed in the new Minneapolis-Honeywell 

electronic relay, which amplifies the electrical signals from thermostats 

into current strong enough to operate valve and damper control motors. 
The device is easily removed for servicing. 


* 


‘100 Times More Sensitive,’No Lag Claimed 
For Electronic Air Conditioning Control 


MINNEAPOLIS — After _ several 
years of experimental work, Minne- 
apolis-Honeywell Regulator Co. has 
announced that it is in production on 
a new electronic air conditioning 
control system. 

This is claimed to be 100 times 
more sensitive than existing con- 
trols; contains no moving parts in 
the thermostats, and eliminates lag, 
according to James S. Locke, man- 
ager of the M-H commercial controls 
division. 

Simplicity and flexibility are major 
features cited for the electronic cir- 
cuits employed in this system, which 
M-H believes will bring new comfort 
and increased operating efficiency in 
the cooling, ventilating, and heating 
of factories, offices, and commercial 
buildings. 

Single thermostats can be used for 
both cooling and heating with auto- 
matic change-over from one to the 
other at any selected temperature 
level, it is said. “Averaging” ther- 
mostats located throughout a large 
area to control temperature may be 
added to the system as easily as 
additional electric lights can _ be 


placed on electrical circuits, Locke 
claims. 

Addition of compensators’ to 
change inside temperatures in accord- 
ance with outdoor temperature 
changes may be added easily, it is 
said. For summer cooling inside 
temperature may be set to rise along 
a pre-selected scale in proportion to 
the outdoor temperature rise, Locke 
explained. 

For heating, the arrangement 
would be for inside temperatures to 
rise along a pre-selected scale as the 
outdoor temperature falls. 

Basic principle employed in the 
new control is that the electrical 
resistance of the small coil of wire 
used in the thermostat changes with 
a change in temperature. The elec- 
tronic relay can interpret a change 
in temperature of hundredths of a 
degree, Locke said. 

Through the tubes of the electronic 
relay, the change can be measured 
and amplified into an electrical cur- 
rent strong enough to operate the 
control motors which position valves 
and dampers in the air conditioning, 
heating, or ventilating system. 


’ 


Duct thermostat in the new M-H electronic air conditioning control 
consists primarily of a coil of wire wound around tube shown above. 


on “How to Make Money 
Selling MITCHELL Room 
Air Conditioners”’.... 


WRITE FOR YOUR 
FREE COPY TODAY 


NOW is The time to Cash in on the Big 
Room Air Conditioning Market... 


SELL THE AMAZINGLY 
SUCCESSFUL 


Genuine ROOM 


AIR CONDITIONER 


SEND FOR THIS BOOK A Major Appliance that’s Easy to Sell, 
Trouble-Free, and PACKED with PROFIT 


It’s easy to get into the profitable Room Air Condition- 
ing business with the MITCHELL unit. Here's genuine 
5-function Air Conditioning... cools, dehumidifies, filters, 
circulates, ventilates! Powerful ! 5- ton hermetically-seal- 
ed refrigeration mechanism delivers 5780 BTU per 
hour (certified by U.S. Testing Co. )—nothing in the field 
comes close to this performance! Sell the MITCHELL 
unit like any major appliance package. We provide you 
with everything you need to know for easy estimating 
and simple installation. Fits any window; plugs in like 
a radio. You can sell successfully with the barest mini- 
mum of technical knowledge. Start earning big profits 
with the MITCHELL Room Air Conditioner NOW. 
Write for the full selling details today! 


Air Conditioning Division 
MITCHELL MANUFACTURING COMPANY 
2529 N. Clybourn Ave., Chicago 14, III. 
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Coil of Wire Measures Temperature Changes 


Outwardly the new electronic thermostat looks quite similar to convention?! 
designs, but inside is a coil of wire which measures changes in temperature. 


The thermostatic element is of 
very small mass, which permits ex- 
treme sensitivity, and the electronic 
amplifying system immediately builds 
up the force of the small tempera- 
ture changes, thus eliminating lag in 
reaction characteristic of conven- 
tional thermostats, M-H claims. 

Basic units of the new control are 
a room thermostat, duct and immer- 
sion thermostats, an electronic modu- 
lating motor, and an electronic relay. 
Additional thermostats and motors 
may be added. Wiring of the system 
is simplified because very low volt- 
ages are employed. 

Maintenance of the system should 
be at a minimum because there are 
no moving parts, such as contacts, 
wipers, bellows, and bi-metal ele- 
ments, M-H asserts. 

Standard radio tubes are employed 
in the amplifier unit, and _ these 


should last for several years because 
they operate well below their design 
load, M-H says. For servicing, the 
whole amplifier can be removed and 
another substituted in a few minutes, 
it is said. 

Room thermostats may also be re- 
moved quickly because they’re held 
by clips to the mounting bracket. A 
temperature selection scale is in- 
cluded on both the outside and inside 
of the thermostat cover, but the 
external lever and dial may be re- 
moved if desired for commercial and 
industrial applications to prevent un- 
authorized tampering with the con- 
trol setting. 

Electronic motor used is similar to 
the standard M-H air conditioning 
control motor except that it includes 
an electronic potentiometer which is 
wired in. balance with the thermostat 
coil. 


lay is no longer needed. 

Through the electronic bridge cir- 
cuit of the system the motor is said 
to be in constant balance with the 
thermostat, the motor being directly 
connected to the dampers in air 
conditioning ducts or to valves for 
hot water or steam heating. 

Selected water or air temperatures 
are maintained at all times by duct 
and immersion thermostats, which 
are also part of the bridge circuit, so 
that adequate supplies will be avail- 
able when called for. 
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The mechanical amplifying re- — 


GET GENUINE 
WAGNER 


Commutators 


They are built as an origi- 
nal motor part—your 
assurance of an accurate all-around fit for correct 
operation. Liberal design provides extra strength, 
permits refacing several times, if necessary, with 
safety. Segments are accurately milled to facilitate 
connection of rotor leads. Get them now from 


istri , request. 
your Wagner distributor. Name on req ee 


WadégnerElectric Corporation 
ESTABLISHED 1891 

6471 Plymouth Avenue, St. Lovis 14, Mo., U.S.A. 
ELECTRICAL AND AUTOMOTIVE PRODUCTS 


WILSON 


REFRIGERATION, INC. 


@ FARM AND HOME FREEZERS 
@ REACH-IN REFRIGERATORS 
@ WALK-IN REFRIGERATORS 
@FARM MILK COOLERS 


DIVISION OF WILSON CABINET CO., INC. 


SMYRNA, 


DELAWARE 


PE Se 


‘GENERAL 


To power your fans quietly and depend- 
ably, G-E unit-bearing motors are just 
right. They’re inexpensive, and important 
too... they’re available from stock now. 


Lifetime lubrication from a sealed-oil 
reservoir insures long, quiet operation. 
Totally enclosed, one-piece construction 
keeps out harmful dust and grit. Combin- 
ing smooth, modern looks with a scienti- 


fically engineered, shaded-pole design, 


G-E unit-bearing motors have a low 


SJS 


. a2, es ee ae a a — 


starting torque that gives your 
fan smooth, even acceleration. 
Use low-cost stamped metal 
fan blades available from our 
factory; or the convenient hub 
will easily adapt your own fans. 


For further details on these 
outstanding motors, contact your 
nearest G-E sales representative 


or write for GEC-219, Apparatus 


Department, General 
Electric Co., Schenec- 
tady 5, N. Y. 


ELECTRIC 
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LusricatoR COMPANY rere Ge armen 
Division of American Rapiator 


ETROIT 


CORPORATION 


& Standard Sanitany 
Conodion Representotives RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, ToRORTO, ' WINNIPEG 


“Detroit” Heating and Refrigeration Controls « Engine Safety Controls « Float Valves and Oil Burnet Accessories 
“Detroit” Expansion Valves and Refrigeration Accessories ¢ Stationary and Locomotive, Lubricators 
EXPORT DEPARTMENT—Box 218, Ridgefield, New Jersey 


Master Chart Locates Compressors, Motors, 
Valves for Quick Servicing of Large System 


Medart’s Restaurant 
concentrates all units 


and controls in af 
single 10 x 30-ft. 
room in the base- 
ment. This multi- 


purpose refrigeration 
installation enables 
the restaurant’ to 


ST. LOUIS—What is claimed to be 
one of the world’s most complex 
multiple-purpose refrigeration instal- 
lations for food service operations has 
been installed in Bill Medart’s 
restaurants here by the refrigera- 
tion engineering department of St. 
Louis Butcher Supply Co. 

The $750,000 air conditioned struc- 
ture housing the restaurants started 
out 20 years ago as a hamburger 


FREEPORT, ILLINOIS 


MANUFACTURING DIVISION 


ROCKWELL MANUFACTURING 


Y 


COMPANY 


2 ee 


“joint” at the intersection of Clayton 
Road and Skinker Boulevard in 


western St. Louis. As traffic and 
homebuilding grew, the lunchroom 
was converted into a “drive-in,” 
which quickly expanded to the 
$100,000-a-year-volume classification. 

A separate dining-room building, 
the Olde Cheshire, was built behind 
the original lunchroom after Medart 
and his wife toured England and 
eastern communities. This tour 
proved so successful that it formed 
the basis for a revolutionary change. 


Beginning just after V-J Day, 
Medart’s was transformed into a 
huge, 300-ft. building at the back of 
the original parking lot. With park- 
ing space for 200 automobiles, the 
structure is “designed to draw food 
customers in every income bracket.” 


Included at the left end of the 
building is the Olde Cheshire and 
Olde Cheshire Bar serving meals at 
$1.65 to $2.50, a ground level 
“dispersal kitchen,” and a basement 
preparation kitchen. Downstairs is 
the Rose & Crown Building, which 
will serve exclusive chef’s dinners 
beginning at $2.50. 

At the right end, is The Great Hall, 
specializing in hamburgers, _bar- 
becues, and short orders. Upstairs, 
over the dispersal kitchen, will be 
four private dining rooms. 

Seating a maximum of 820 people 
in the various rooms, the building is 
air conditioned by an 87%4-ton Trane 
system, with plenum chambers in- 
stalled in the attic. Air is distributed 
to each dining room by separate duct- 
work. 


Due to the fact that deluxe dinner 
service, middle-price specialty meals, 
fountain service, drive-in service, and 
short orders are all involved in the 
merchandising plan of the Medart 
restaurants, refrigeration had to be 
versatile to the last degree, accord- 
ing to G. Seifert, St. Louis Butcher 


keep pace with a 
- complex food service 
operation. A visitor is 
shown as he inspects 
|. one of the cards at- 
/_. tached to each com- 
_ pressor explaining the 
' purpose which it 
serves. 


Supply Co. engineer on the restau- 
rant project. 

Extreme convenience in servicing 
all refrigeration units was effected by 
installing all compressors, building 
heating equipment, electrical controls, 
and other elements in a single 30-ft. 
by 10-ft. room located in the base- 
ment. 

The compressors (see picture) are 
mounted in tiers at either end of the 
room. They are numbered from one 
to 15 for quick troubleshooting from 
a master chart maintained in the 
manager’s office. 

(All 250 valves and 150 small 
electric motors are similarly num- 
bered and charted. Because of the 
careful charting, it is believed that 
every refrigeration breakdown can 
be located and serviced in a matter 
of minutes.) 

At the right end are six large units 
for major refrigeration necessities. 
All are water cooled, with three 
sump pumps conveniently located to 
compensate for the below-ground 
level. 

A number and card on each com- 
pressor describes the purpose for 
which it operates. No. 1, for exam- 
ple, is a 2-hp. Carrier unit for plates 
in a frozen food refrigerator kept at 
-10°. 

No. 2 provides refrigeration for 
three normal temperature walk-in 
boxes for vegetables, fish, and 
poultry. 

No. 3, a 1-hp. Universal compres- 
sor, is hooked up to the meat cutting 
room, held always to 50° for addi- 
tional protection when meat is out of 
storage. 

No. 4, a 2-hp. Carrier unit, is con- 
nected with a 20-ft. by 5-ft. meat 
storage box large enough to contain 
20 sides of beef, a vegetable walk-in 
box, and a beer bottle cooler box. 

The fifth unit, mounted in the 
second tier from the top, is a 2-hp. 


(Concluded on next page) 


ln most REVOLUTIONARY THING: 
"IN BARS SINCE PROHIBITION! 
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What it Dees... 


@ Soda, cola, and ginger 
ale from one faucet. 


@ No discoloration of 
drinks. 


@ Syrup gravity fed. 


@ Six seconds for 8 
ounces. 


@ Compact-Labor Saving- 
Profit Making. 


The exclusive lock- 
ed in “BOOSTER” 
gives up to 25% 
more carbonation— 
ne perfect mixture 
rom tank or car- 
bonator... 


Dealer and Distributor Inquiries Solicited 
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> Chicane 12 2, Illinois 
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With Some 415 Parts of System Numbered, 


5 Ft. Called Optimum Freezer Space Per Person 


“The home freezer should be so 


> ® ° LARAMIE, Wyo.—A most impor-_ size in preference to one exceedingly 
| Trouble-Shooting Crew Can Act Quickly tant factor to be considered in large unit. In purchasing a second’ constructed that it will maintain be- 
selecting a home freezer is size, unit, the capital investment will be low freezing temperatures for 36 
says Robert G. White, engineer somewhat higher, but some savings hours when the mechanism is not 
(Concluded from preceding page) the grocery storeroom, is fed by for the Wyoming agricultural exten- in operating cost can be obtained by operating. Normally, power interrup- 
| Super Cold which freezes overhead chutes from a driveway entrance. sion service, who has outlined for transferring all food to one freezer tions on rural lines will be less than 
 ¢ Another chute féeds the ice storage Wyoming homemakers the prime during slack seasons when both are 36 hours in duration. 


plates in a novel ice storage room. 
This room stores 300-lb. blocks from 
which Medart’s cuts ice cubes, 
crushes fountain ice, etc. 

The sixth unit, directly below the 
ice-room compressor, is a 2-hp. 
Carrier unit for the ice cream freezer, 
a 5-gal.-batch producing 20 gals. an 
hour. 

At the other end, smaller Carrier, 


room, one of the most unusual 
features in the building. This room, 
of salt-glaze tile throughout, and 
holding 1,800 lbs. of ice, is held at 
25° by overhead plates. 


In addition to storage refrigeration, 
“cold spots’ are available for every 
ramified food operation. 


Salad plates are kept chilled to 


requisites in choosing a home freezer. 

The size of home freezer required 
will depend upon the number of per- 
sons in the family, he points out, 
and the way in which the unit is to 
be used. 

As a general rule, White recom- 
mends a freezer capacity of approxi- 
mately 5 cu. ft. per person as the 


not needed. 

“Particular care should be _ ob- 
served to see that the freezer 
is well insulated. The _ insulating 
material should be sealed into the 
walls to exclude moisture, and should 
itself be impervious to moisture, 
deterioration, and vermin. Insulation 
should be so installed that it will not 


“The home freezer should be lo- 
cated so as to be reasonably accessi- 
ble to the kitchen, but still not so 
conveniently located that it will be 
used as a refrigerator instead of a 
freezer. 

“It should be located in a cool, 
dry space where temperatures do not 
fluctuate greatly. While it is not 


Universal, and Super Cold compres- prevent wilting in the dispersal minimum, but adds that some fami- pack or settle, leaving exposed areas. possible to house a locker in a room 
’ sors of from % to 2 hp., are likewise _ kitchen. Knee-level refrigerators lies may use as much as 15 cu. ft. , where 30° F. temperature is main- 
tained year-round, it is desirable to 


—_——ep — 


_— oo? 


mounted side by side on steel shelf 
rails. These serve the soda fountain, 
ice cream dispensers, a salad box, a 
cold meat service refrigerator, a cock- 
tail makeup bar, small reach-in re- 
frigerators for cooling salad dishes, 
backbar refrigeration in three bars 
in the building, two bottle boxes, 
and ice cream storage cabinets. 

Each of the refrigerators housed 
in a single “overall refrigeration 
section” in the basement utilizes 
either Bush overhead dome automatic 
defrosting blower units or cold plates. 

All of the walk-in boxes in the 
basement open off an L-shaped cor- 
ridor leading from the basement 
preparation kitchen to the meat 
storage room. Each walk-in cooler 
is constructed of salt-glaze ceramic 
tile and has 5-in. walls and vapor 
sealing doors with safety locks. 

Lining the corridor are three 8-ft. 
by 8-ft. by 7-ft. normal temperature, 
blower-dome walk-ins for beer, vege- 
tables, and produce. These lead into 
the meat cutting room, off which juts 
the 8-ft. by 8-ft. by 6-ft. sharp freezer 
room (maintained at -10°) and the 
8-ft. by 28-ft. meat storage room 
(kept at 28°). 

The sharp freezer is provided 
with 10 tiers of cold plates as 
“‘shelves,” while a dome-type blower 
is used in the storage room. An 
overhead blower keeps the meat cut- 
ting room at 50°, requiring that 
butchers wear heavy coats but in- 
suring a rich red color and perfect 
flavor in eventual cooking. 


The restaurant serves an average 
of three full beef roast sides per day 
and 300 lbs. of hamburgers, and 
concentrates on meat protection all 
the way. 


The meat department, as well as. 


New Zealand 
Patent 82,359 


DOMESTIC 


U. S. Pat. 2,219,393 
Canada Pat. 394,209 


COMMERCIAL 


‘ ORIGINATORS AND 
| DEVELOPERS OF 


| WATER DEFROST 


: Humid Air Evaporators 


For standard temperatures or low 
temperatures “Recold” water de- 
frost ceiling coils are being more 
widely accepted in every type of 
installation. “Recold” manufactures 
equipment to meet every commer- 
cial refrigeration need. 


REFRIGERATION 
Seg ENGINEERING, INC. 


7250 East Slauson Ave. 


Los Angeles 22, Calif. 


for°draft and bottle 


under the steam tables provide space 
for correctly-chilled vegetables, as do 
another row beneath the salad block. 
A center, 8-door reach-in refrigerator 
in the dispersal kitchen provides for 
1,500 bottles of beer and soft drinks 
convenient to parking-lot waiters. 
Five cold water stations are con- 
venient to all dining rooms. 


per person, if fruits and vegetables 
are to be stored as well as meats. 
“Many families find that their 
original selection of size is too small, 
and after a year or two of use find 
that they could use a considerably 
larger freezer,’ White points out. 
“It is sometimes quite desirable to 
purchase 2 second freezer of medium 


Men-Boys’ Store Gets Cooling 


MONTGOMERY, Ala. — Solnick 
Equipment Co., of this city, has com- 
pleted installation of three 5-ton air 
conditioners at Metcalf’s, local men’s 
and boys’ store, according to John R. 
Day, store manager. 


keep it in a relatively cool location. 


“Tests indicate that the power con- 
sumption required to maintain de- 
sired temperatures within a freezer 
locker will be three times as great 
when the locker is housed in a room 
at 90° F. temperature as compared 
to a room at 30° F.” 


il 


POSITIVE sealing o 
refrigerant provided 
by bellows-type shaft 
seal. Readily replace- 


_ able parts 


extaa LARGE reeéioet 7 

of seamless steel has 

ample storage capa- _ 
city for refrigerant. 


‘STRONG, abu: farged 
alloy steel crankshaft. No | 
. inserts, set-screws or 


Coupare J&H Centenainn Units 


with any other design and you'll find that they 


are unsurpassed in features that help you sell! 


QUIET opera 
assured by dynamic 
balancing of flywhee 
and one-piece design 


through 


UNDIVIDED RESPONSIBILITY... 
Entire unit, including the J& H- 
motor, is warranted by J 

& Heintz. 


«LIGHTWEIGHT alu- 
minum pistons, with 
specially- designed 
rings, minimize recip- 
ocating forces for 


compressor because 
of super-fine finishes he 
accurate fils... means 
Aoorhar 


+See 


Better condensing units 


JACK & HEINTZ 


Mass Precision 


Every part packs a sales punch to win business assemblies and completed units prove that they 


BB beverage coolers 23 


split orca: for manufacturers and dealers of refrigeration are tops in smooth, efficient operation. That’s 

equipment. Manufactured to the finest pre- why J & H Units have won such a dominant 

> ao cision standards and thoroughly tested by __ place in the refrigeration industry. Write for full 
Spaed-Fr & rigid Jack & Heintz methods, the parts, sub- information on 4, 4 and % h. p. J & H Units; * 


PRODUCTS 
JACK & HEINTZ JH PRECISION INDUSTRIES, INC., Cleveland 1, Ohio 
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~ economy 


performance 


profit-wise 
dealers choose 


SUPREMETAL under-bar workboards 


An arrangement to fit every bar! The right size for every need! 
And priced just right, too! Check these better-than-ever features: 
ROUNDED-CORNER SINKS! Horizontal and vertical corners and 
intersecting coves are fully rounded for top-notch sanitation, 
appearance, drainage. SUPERIDGID DRAINBOARDS! Unusual die- 
stamped corrugation provides wide drainage channels, greater 
rigidity and strength! ALL-STEEL HEAVY-DUTY CONSTRUCTION! Not 
a stick of wood in it! ROUNDED SPLASH AND NOSING! Each die- 
stamped out of one piece of sturdy, stainless steel. 


Write TODAY for catalog showing the complete 
profit-making SUPREMETALINE! 


Supremetaline 


—ALL-STEEL BAR AND BEVERAGE SERVICE EQUIPMENT | 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman who must plan his own 


advertising and promotional efforts. 


By James D. Woolf 


Is Advertising Read? 


“Do you read advertising?” Ask 
that of almost anybody you know and 
the answer will often be “No,” or 
“Rarely.” 

Readership studies conducted by 
able researchers tend to support this 
negative finding. The procedure here 
is this: Several hundred average 
persons are shown a periodical (or 
periodicals) they have previously 
seen. Then they are asked what 
advertisements they noticed and read. 

I have seen at least a hundred of 
these research reports. Time and 
again they disclose readership find- 
ings as low as 3 or 4%, a revelation 
dismaying to the advertisers who pay 
the bill. Attentive listening of radio 
commercials, if it could be checked 
accurately, would also be upsetting. 

The truth is, of course, that most 
of us are influenced by advertising to 
a greater extent than we realize or 
will admit. None of us is immune to 
advertising. 


© 


ALCO 


SOLENOID VALVES 
THE COMPLETE LINE 


for Freon,” Methyl Chloride, Ammonia, and other 


refrigerants 
for liauid line, suction line, or compressor discharge 


service 


ce | 


» M6 


for brine, water, steam, gas, air, oil 


for all types of electric current; small commercial’ 


valves with dual voltage 


for wide range of connections: %” to 25” solder, 


%"’ to 2” pipe thread 


for use with thermostats, timers, and many other 
control devices 


Available at your wholesaler’s. 
For full details send for proper bulletin by stating intended use of valve. 


Designers and Manufacturers 
of Thermostatic Expansion 
Valves; Evaporator Pressure 
Regulators; Solenoid Valves; 
Fleat Valves; Float Switches. 
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Consider, for example, the case of 
Bill Clamm. : 

“Nope, I never read an advertise- 
ment in my life,’ declares he, testily 
snapping shut his shell. But just 
take a close look at Clamm. His 
hat is a Stetson, his shirt an Arrow, 
his shoes Jarmon, his cigarettes 
Camel, his tooth brush Dr. West, his 
razor Gillette, his coffee Chase & 
Sanborn, his aspirin Bayer’s, his dog 
food Pard, his tomato juice Libby’s. 


A MATTER OF ARITHMETIC 


But let’s take it at its worst: only 
3% of the subscribers of your local 
paper read your advertisement on any 
given day. Three out of every hun- 
dred! Good gosh! 

Now let’s take a mythical city, 
North Bend, Ind. It has a corporate 
population of 120,000, a retail trading 
zone area of 300,000 people. The 
leading newspaper there, the Blade, 
has a circulation of 90,000. 

You are, let us say, a dealer in 
hardware, or motor cars, or boats, or 
sporting goods, or building supplies, 
or grain and feed, or stationery; or 
you are a baker, or a locker operator, 
or a photographer, or a_ poultry 
dealer, or an office supply store, or 
what not. 

Three days a week you run an 
advertisement, little or big as the 
case may be, in the Blade. Three per 
cent readership is all you get. Okay. 
Three per cent of the Blade’s circula- 
tion (90,000) is 2,700. Three times 
2,700 gives you a weekly readership 
of 8,100. Multiply that by 52 (total 
weeks in a year) and you get an 
annual readership of 421,200 in 
North Bend. 

That’s pretty good, brother. Folks 
in your town have read your selling 
messages close to a half million times 
within a period of a year. That’s a 
heap of impact. 


READERSHIP NOT END RESULT 


Three per cent—or 1%, or 5%— 
readership ratings give advertisers 
dyspepsia. They forget that what 
counts is sales volume at reasonable 
cost. Then they embark on a reader- 
ship spree and employ every cock- 
eyed device under the heavens to flag 
the attention of the reader. 


Now here is a vital truth about 
advertising that seemingly is for- 
gotten by advertising men who ought 
to know better: On any given day, at 
any given hour, in any given publica- 
tion (or air wave), only a small per- 
centage of any group of readers 
(or listeners) have any interest in 
the product or service being adver- 
tised. 


This morning John and Mary, 
breakfasting, glance up at the ceiling 
and notice a damp spot after a night 
of rain. 

“John,” says Mary, “we’ll simply 
have to put a new roof on the house.” 

“That’s right,” agrees John. “Let’s 
talk about it this evening after 
dinner.” 

That night John and Mary, looking 
over the Blade, notice an advertise- 
ment on roofing materials. So do 
one or two thousand other Johns and 
Marys, that 3% or less of the Blade’s 
readers who on that day have new 
roofs on their minds. 

But Harry and Alice across the 
street don’t give a second’s glance at 
the roofing advertisement. Their roof 
is in swell shape. Harry on that day 
is thinking about new tires for the 
car, and Alice is pondering the matter 
of purchasing a new vacuum cleaner. 

A funny cartoon, which has little 
to do with roofs, may coax Harry and 
Alice to notice your advertisement, 
but what have you gained? They 
won’t be in the market for a new roof 
until 1969. 


SHOOT AT THE HOT PROSPECTS 


You are, let us say, a baker, and 
you decide to do some advertising. 
What shall you say in the display 
headlines? What shall you portray 
in the pictures, if any? 

T’ll tell you what one baker is 
doing, and I think he is making a 
mistake. The mistake he is making 
is that he is not shooting at the 
homes in his town with “damp 
ceilings.” 

Here is an advertisement of his I 
noticed in his local newspaper today: 
“Spring Blossoms Are Budding,’ 
announces: the headline that appears 
under a picture of a cluster of 
crocuses. ‘‘Now,” the text tells us, 
“you will be spending more time out 
of doors and less time in the kitchen. 
Why not let our spotless bakery do 
all of your baking for you?” And 
more of the same. 

His hope is, I suppose, that this 
sentimental approach will be so ar- 
resting that 100% of the news- 
paper’s readers will go for it. 
Maybe they will. I don’t know. But 
I would rather shoot at the hot pros- 
pects—at the 2 or 3% or so who are 
hankering for a big slice of really 
delicious chocolate cake. Or at the 
small but interested group who are 
planning a birthday party for Junior. 

For this baker, I am told, bakes the 
best cakes in town. But he is mum 


about that. We are told instead that 
“Spring Blossoms Are Budding.” 

The first thing any advertisement 
must do is to attract the attention of 
interested people. Therefore, your 
lead-off or catch line—the displayed 
headline and the pictures, if any— 
is, of major importance. Here’s how: 
Be specific. If, for example, you are 
an office supply dealer, DON’T say: 
“Office Furniture of Fine Quality.” 
That’s a weak generality. This is 
better: “New-type Desk Chairs Ease 
Tired Backs.” 

No, that approach won’t hit the 
Blade’s 90,000 readers between the 
eyes. So what? You are not trying 
to sell 90,000 chairs. If the adver- 
tisement sells four or five, you’ll show 
a profit. Okay, then. Go after the 
3%—or the % of 1%—of the desk 
workers whose backs begin aching 
along about mid-afternoon. 


Chicagos 
OLDEST 


REFRIGERATION AND AIR 
CONDITIONING SUPPLY 
HOUSE HAS SERVED THE 
INDUSTRY DEPENDABLY 
FOR 19 YEARS. 


REFRIGERATION SUPPLY CO. — 


—-§46-48 W. 119th STREET 


+ ~~ CHICAGO 28, ILL. 
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New Shoshone Chapter 
Becomes Sixth Member 
To Join with IEEDA 


SPOKANE, Wash.—A new chapter 
of the Inland Empire Electrical 
Dealers Association has been formed 
to serve dealers in the prosperous 
mining district of Northern Idaho, 
according to an announcement by 
Robert L. Wilkinson, IKEDA execu- 
tive secretary. 

The new unit, named the Shoshone 
Chapter, encompasses communities in 
Shoshone county. The three utility 
companies operating in the area have 
joined with dealers and contractors to 
support the association’s program. 

Ralph Wickberg, Sunnyside Elec- 
tric, Kellogg, was selected as presi- 
dent of the group. M. W. Gjening, 
Osburn contractor, is vice president; 
Vern J. Nelson, Washington Water 
Power Co., Wallace, secretary; and 
Vincent C. Allen, Morrow Retail 
Stores, Mullan, treasurer. 

Directors are G. W. Tabor, Tabor’s, 
Wallace; Robert E. Sayko, Gene’s 
Radio Shop, Wallace; Celest Botti- 


Ronald Gray Represents 
Artkraft In Southeast 


LIMA, Ohio—Ronald D. Gray, 
Jacksonville Beach, Fla., with 23 
years in the refrigeration field as a 
sales representa- 
tive, is handling 
the sales of the 
Artkraft Mfg. 
Corp.’s_ line of 
“Bev” ___refrigera- 
tion units in the 
southeastern part 
of the United 
States. 

Gray, one of the 
originators of the 
idea of “packag- 
ing” refrigeration 
—selling the com- 
pressor, display case, and other com- 
ponents as a unit, is regional sales 
manager, directing sales on _ the 
“Bev” line. 

The southeastern area_ includes 
North and South Carolina, Georgia, 


Ronald D. Gray 


‘In 100 Words or Less’ 


Contestants Advise Dealer To Move 
To Low Rent Location and Hold Prices 


HARTFORD, Conn.—The problem 
of whether to pay high rent and 
charge high prices for appliances or 
to move to a low-rent location with 
correspondingly Yower prices was 
“put up to the public’ by The Hub 
Store here. 

Dealer Sam Elivotz offered $1,000 
in appliance prizes for the best let- 
ter of 100 words or less on the sub- 
ject. A series of display newspa- 
per advertisements, headed “High 
rent? High prices? —Low rent? 
Low prices?” was run to announce 
the contest. 

The advertisements explained that 
the Hub store was faced with the 
expiration of a lease, which meant 
a heavy increase in rent. The con- 
test was conducted on the basis that 
the winner would be “helping an ap- 


age writer emphatically urged the 
store to seek a low-rent location as 
a means of holding down prices. 

“We were encouraged to go ahead 
and obtain a new location on the 
strength of the contest,” Elivotz 
said. “Apparently, everyone is wor- 
ried about high prices, and, there- 
fore, we were encouraged to move 
to a new location at 493 Main street, 
a few blocks out of the main shop- 
ping center, but from which we can 
operate with much less overhead.” 

The prizes offered included a $500 
radio-phonograph combination, a 7- 
cu. ft. Norge refrigerator, and an 
automatic washer. 

Mrs. Catherine M. Marshall, Bol- 
ton Center, Conn., won the $500 
prize by pointing out that the pur- 
chase of a major appliance is not an 


Household Products Co., 
Servel Distributor, Moves 


OAKLAND, Calif. — Household 
Products Co., Servel distributor in 
northern California, has moved into 
a new office and warehouse building 
at 2783 East 12th St., Oakland. 
This headquarters is in addition to 
the permanent display room main- 
tained at the Western Merchandise 
Mart in San Francisco. 

The new building has approxi- 
mately 12,000 square feet of floor 
space, with general and private of- 
fices and a conference room on the 
mezzanine floor. It is equipped with 
spur track and truck loading facili- 
ties. A display room will also be 
maintained for dealers. 


Fire Guts Appliance Store 


LINDSAY, Ont. — The George 
Williamson electrical appliance store 
was gutted recently in a disastrous 
fire which swept an entire business 
block here at an estimated loss of 


pliance dealer make up his mind!” 
More than 4,500 entries were re- 


Alabama, Louisiana, southern Vir- 
ginia, Florida, Mississippi, and Ten- 
nessee. 


customer. 


everyday occurrence for the average 
The store charging the 
ceived in the first week. The aver- lowest prices would be favored. 


$100,000. A huge stock of appliances, 
radios, and records was destroyed. 


nelli, Kellogg Electric, Kellogg; and ® 


Everett E. Arvidson, Everett’s Elec- 
tric Center, Pinehurst. 

John F. Boothe, Brown-Johnston 
Co., Spokane, and F. A. Tool, Wash- 
ington Water Power Co., Spokane, 
association president and secretary, 
respectively, and Wilkinson assisted 
in organization of the new chapter. 

The Shoshone unit is the sixth 
chapter to be formed by the associa- 
tion since its founding in the fall of 
1946. Other chapters include the 
Spokane group; the Coeur d’Alene 
chapter of Northwestern, Idaho; Big 
Bend chapter, encompassing an exten- 
sive area west of Spokane; the 
Palouse chapter of Southeastern 
Washington and a portion of Western 
Idaho; and the Lewiston chapter, 
covering the Lewiston, Camas prairie, 
and Clearwater valley areas of Idaho. 

The association derives its name 
from the vast Spokane distribution 
area, widely known as the Inland 
Empire. 


Walding, Kinnan & Marvin 
Distributes Crosley Line 


TOLEDO — A total of 15 Ohio 
counties and three in Michigan will 
be covered by the Walding, Kinnan 
& Marvin Co., new distributor for the 
Crosley line. 

Those Ohio counties in which the 
firm will distribute Crosley prod- 
ucts are: Allen, Auglaize, Defiance, 
Fulton, Hancock, Hardin, Henry, 
Lucas, Putnam, Ottawa, Sandusky, 
Seneca, Williams, Wood, and Wyan- 
dot. In Michigan the territory will 
include Hillsdale, Lenawee, and 
Monroe counties. 

Located at 332-34 Summit St., the 
Walding, Kinnan & Marvin Co. has 
been in business here for nearly 
three quarters of a century. The 
firm’s Appliance Dept. was started in 
1935 and is currently being managed 
by A. J. Nellis, a veteran of 21 years 
in the field. 


THINK TWICE . . . 
. . . ABOUT PRICE! 


In packaged air conditioners, price is 
only half the story; value is what counts! 
Actual comparison by independent re- 
searchers proves that only AMERI- 
THERM has all the “PLUS” features that 
mean greater value to your customers 

. and greater net profits fo you! 


« Send for our free Comparison Chart! 


Exclusive dealer- _— 
ships a evaltaahe. ——-. 
AMERICAN THERMAL 


INDUSTRIES, INC. 
442 ILLINOIS + DETROIT 1, MICH. 


N° matter what kind of material you are cold-testing — or 

what size of test chamber you need — you can build the 
best structure and get the best results by using Ferro-Therm 
Steel Insulation. 

This fact is proved by the selection of Ferro-Therm for 
America’s most important extreme-temperature projects. Every 
installation listed at the right required the acme of insulating 
efficiency — and for every installation Ferro-Therm was chosen 
because it demonstrated a definite superiority. 

Ferro-Therm is THE insulation for cold testing because it 
provides all-steel construction . . . low heat storage capacity... 
high insulating efficiency in minimum overall thickness. These 
advantages will give your cold tests maximum efficiency, 
accuracy and economy. And you can utilize them fully whether 
you plan a small chamber, a large room or an entire building. 

Mail the coupon now for complete information 


I AMERICAN FLANGE & MANUFACTURING CO. INC. 
| Ferro-Therm Division, Dept. AC-7, 30 Rockefeller Plaza, 

| New York 20, N. Y. 

| Please send me, without obligation, complete information on 
| () Ferro-Therm Steel Insulation 

| (] Ferro-Therm Stainless Steel Insulation 

| Iam an (Jjengineer; DJ architect; [)contractor; [ user 
| 

| 

| 
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Ferro-Therm was used for: 


LOW-TEMPERATURE ALTITUDE CHAMBERS 
minus 60°F. to minus 100°F. 


A. A. F.—Eglin Field—Proving Ground 
Command. 

A. A. F.—-Randolph Field—Aero-Med. 
School. 

A. A. F.—Orlando, Fla.—School of Ap- 
plied Tactics. 

Naval Air Stations—Corpus Christi, Tex. 
(2); Jacksonville, Fla.; Pensacola, Fla.; 
Opa Locka, Fla. 

Naval Medical Center—Bethesda, Md. 

Naval Bureau of Aeronautics—San 
Diego, Cal.; Seattle, Wash.; Norfolk, Va. 

Univ. of Pennsylvania—Medical School. 

Yale University—-New Haven, Conn. 

Sperry Gyroscope Co.—Great Neck, L. I. 

Ford Motor Co.—Willow Run, Mich. 

Pump Eng. Service Corp.—Cleveland. 

General Motors (Allison Div.)— 
Indianapolis, Ind. 

Bendix Aviation Corp., (Eclipse Avi- 
ation Div.)—Bendix, N. J. 

Chance Vought-—-Stratford, Conn. 

Naval Research Lab.—Anacostia, D. C. 

N. A. C. A. Chamber—Langley Field, Va. 

Army Proving Ground—Aberdeen, Md. 


LOW-TEMPERATURE STATIC COLD ROOMS 
minus 70°F. to minus 100°F. 
Republic Aviation Corp.—Farmingdale, 

i 3 
Vultee Aircraft, Inc.—Vultee Field, Cal. 
Mayo Clinic—Rochester, Minn. 
Naval Aircraft Factory—Philadelphia. 
Eastman Kodak —Rochester, N. Y. 
Naval Torpedo Station —Newport, R..I. 
National Research Council—Ottawa, 
Can. 
A. A. F. Triple Cell Room—Wright 
Field, Dayton, Ohio. 


minus 30°F. to minus 60°F. 
Buick Motors—Filint, Mich. 


ALL-WEATHER ROOMS 


plus 165°F. to minus 125°F. 
with maximum humidity 
Fairchild Aviation Corp.—New York. 
Grumman Aircraft Corp.--Bethpage, 
es. 3 
Western Electric Co.—Kearney, N. J. 
Naval Research Lab.-- Anacostia, D. C. 


Test chambers now under construc- 
tion, or soon to be constructed: 


U. S. Army—Detroit Tank Arsenal, 
Detroit, Mich.—7 Test Chambers and 
Rooms, from 0°F. to minus 170°F. 

U. S. Navy--Inyokern Naval Station— 
Inyokern, Calif. All-weather Rooms and 
Test Rooms using Ferro-Therm Stain- 
less Steel, 0°F. to minus 100°F. 

U. S. Navy—-Philadelphia Naval Air- 
craft Factory—Philadelphia, Pa. 


Ferro-lherm 


Reg. U.S. Pat. OF. 


STEEL INSULATION 


Fully Protected by U. S. and Foreign Patents Issued and Pending 


SEE\OUR 
CATALOG IN 
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Page 3 D-1 and 3 D-2 Engineering File 
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AN INTERNATIONAL INSTITUTION ¢ SUBSCRIBERS ALL OVER THE WORLD 
They’ll Do It Every Time... . By Jimmy Hatlo Trade Mark coi 
U. 8. Patent Sais Chie 
Office ; Publishing Co, 
VERMIN I'D LOVE TO TAKE YOU, HON- ; oon a 
ALWAYS HAS BUT ITS ONE OF THEM DULL b a — 4 = THINK F. M. COCKRELL, Founder 
A FEW GOOO OFFICE PARTIES~sNOBODY Re HES MARRIED- Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
REASONS FOR / BRINGS HIS WIFE. IM GAVE THE LITTLE BUT I'VE 450 W. Fort St., Detroit 26, Mich. Telephone Woodward 2-0924. 
GOING STAG JUST GOING TO LET THE WOMAN 7 im NEVER SEEN Subscription Rates: U. S. and Possessions, Canada, and all countries in the Pan- 


BOSS SEE I SHOWED UP— 
“STRICTLY BUSINESS. 


HIS WIFE / 


COPR. 366, KING FEATURES SYNDICATE, Ine, WORLD RIGHTS RESERVED. a | 
Do LP VLPVLP VLD VLD VL V- 
Do You Have “One Foot In the Door’’? 
LPO LI VLD LP DOO! OAV LPO OD LIV LPL LP OLD? 


Loerybodys Pointing 1b Hoipoints 


EALERS everywhere are pointing to 

Hotpoint’s leadership in water heating 
as being typical of its pacemaking ways 
right down the entire home-appliance line. 
Long the leader in electric water heater sales, 
Hotpoint now steps even further ahead with 
new manufacturing facilities, new long-term 
protection and new technical advancements! 


Hotpoint steps ahead with the world’s most 
modern water heater and dishwasher factory. 
Recently opened in Milwaukee, this huge 
plant is now producing famous Hotpoint 
Automatic Water Heaters at an unprece- 
dented rate—helping Hotpoint dealers meet 
constantly-growing demands. 


Hotpoint steps ahead with a new 10-Year 
Protection Plan on all Hotpoint Automatic 
Water Heaters. This extra-liberal coverage 
builds confidence in the Hotpoint name— 


Leerybodys Pointing lb 


— 
Caw 


assures a long and profitable future for all 
Hotpoint dealers. 


Hotpoint steps ahead with amazing Magic 
Circle Heat—water heating’s greatest tech- 
nical improvement in 15 years! Two Pres- 
surized Calrod* Units provide fast, efficient, 
dependable service for every customer. The 
extra years of service given by these match- 
less water heaters bring customers back for 
more and more Hotpoint appliances. 


Water Heaters are but one of a dozen great 
matched Hotpoint products which mean 
year-'round profits plus more sales per cus- 
tomer for all Hotpoint dealers. Hotpoint's 
tremendous postwar expansion and _ its 
greatest advertising program of all time 
serve notice to the industry that big things 
are ahead for Hotpoint—and for every 


dealer who holds this franchise with a future! 
*REG. U.S. PAT. OFF, 
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Here’s why Hotpoint is 
the Franchise with a Future 


1. 12 major appliances for 12 
profitable months. 


2. Custom-matched appliances 
for more sales per customer. 


3. New appliances mean vast 
new markets for dealers. 


4. Five great plants turn out 
more and better products. 


5. Powerful merchandising, 
complete sales training. 


6. Greatest advertising cam- 
paign in Hotpoint history. 


<= | Lhe Franchise With A Future 


Hotpoint Inc., .. General Electric Affiliate, 5600 W. Taylor St., Chicago 44, Illinois 
RANGES - REFRIGERATORS - WATER HEATERS - DISHWASHERS - DISPOSALLS- HOME FREEZERS - WASHERS - DRYERS - FLATPLATE IRONERS - ROTARY IRONERS - PORTABLE IRONERS - CABINETS 


American Postal Union: $5.00 per year; 2 years $8.00. All other foreign countries: 
$7.00 per year. Single copy price, 20 cents. Ten or more copies, 15 cents each; 
50 or more copies, 10 cents each. Please send remittance with order. 
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The ‘Notch Tax’ 
Should Be Replaced 


F a highly-unreasonable provision of the corporation tax law 
I is not repealed, the American small businessman has only a 
small chance of ever being anything but small. 


This is the provision—commonly called the “notch tax”’— 
which authorized Uncle Sam to grab off 53% of the income of 
corporations earning from $25,000 to $50,000. This outrageous 
percentage is made even more unjust by the fact that corporations 
earning from $20,000 to $25,000 are taxed 25%, and those earning 
any amount over $50,000 are taxed only 38%! (Other corporate 
tax rates are 21% on all corporation income from zero to $5,000, 
and 23% on all income from $5,000 to $20,000.) 


The “notch tax” has been described graphically as “the wall 
that keeps small business small.” It has also been condemned 
as “probably the most oppressive tax levied by any government.” 


And rightfully so. How can a firm retaining only 47% of its 
income pay reasonable dividends, reinvest money in the business 
to keep it alive and growing, and still build up working capital for 
“rainy days” and expansion? 


The “notch tax” violates the basic principles of the graduated 
income tax. Why shouldn’t the corporation tax be graduated just 
as the individual income tax is? Why should struggling-upward 
small businesses—those earning between $25,000 and $50,000—be 
unwarrantedly penalized for striving to grow and contribute more 
to America’s welfare? 


A Texas manufacturer has proposed one method of alleviating 
this injustice. He suggests that the 25% rate be continued on 
incomes up to $35,000, the rate on income between $35,000 and 
$50,000 be increased to 32%, and the current rate of 38% on all 
income above $50,000 be retained. 


“If this were done,” he writes, “a corporation earning $35,000 
would pay $2,800 less tax than at present, and one earning $45,000 
would pay $4,900 less. All corporations earning more than $50,000 
would have their tax reduced by $5,950. This might cost the 
Federal Government around 200 million dollars in revenue; but, 
even so, it would be worth this and more for the aid it would give 
to small and medium-sized business... . 


One could well ask at this point why small and medium-sized 
businesses were ever saddled with this inequitable “notch tax.” 
According to the Treasury Department, it is so that the total tax 
rate beginning at $25,000 will increase gradually until it reaches 
38% at $50,000. Therefore, it is explained, the tax on 
corporations earning more than $50,000 can be fixed at a flat 38% 
for their entire income. 


But what this tax is actually doing is to keep small business 
small. 


Fortunately, there is some cause to believe that the “notch 
tax’’ may be repealed. Suggestions to end it have been received 
sympathetically by several Congressmen. One of them (Daniel 
A. Reed, New York) has declared that unless a tax bill can be 
enacted soon to relieve venture capital and industrial expansion, 
“the country will be in a very precarious position.” 


The amount of capital which might be available for industrial 
development, which is now invested in tax exempt securities, is 
of astounding volume, he adds. The records show that $15,916,- 
000,000 of wholly tax-exempt securities, and $21,335,000,000 of 
partially tax-exempt securities—a total of $37,251,000,000—now 
finds refuge in these securities. 


A sound reason for keeping the “notch tax’’ on the books is 
yet to be heard. ° 
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‘Mechanical Brain’ Shows Commercial 


By Ellsworth Gilbert, Sales Promotion Manager, 


Editor’s Note: How Frigid- 
aire’s new “mechanical brains” 
for determining commercial 
salesmen’s salary, commissions, 
bonuses, and sales is used in 
actual practice is explained in 
the following article. 


Fair and equitable compensation 
for salesmen has posed a difficult 
problem for commercial refrigeration 
and air conditioning dealers in this 
country for many years. 


Although commercial dealers have , 


long realized that a sound sales com- 
pensation system is the cornerstone 
to good business, it has remained 
for an organization to actually come 
to the fore with a concrete dollar- 
and-cent answer to the old question 
of “how much do I make?” 

Sales management of Frigidaire 
Division of General Motors Corp. be- 
lieve that they have found the solu- 
tion in a brand new Commercial 
Sales Compensation system, recently 
developed for dealerships across the 
nation. 

Because it is axiomatic that gross 
profit is the life-blood of the dealer- 
ship, Frigidaire dealers using the new 
compensation plan are now prepared 
to give the salesman a definite share 
of the gross profits that his actual 
sales produce. The plan, which is 
based upon a percentage of the 
average gross profits, embraces the 
many variable phases of commercial 
selling, including sales potential, sea- 
sonal selling trends, local business 
conditions, trade-ins, cost of acces- 
sory equipment, installation, and the 
experience of the individual salesman. 

In a nutshell, the unique new plan 
promises to eliminate the perennial 


Sale! 


Self-Contained 
Air CONDITIONING 


UNIT 


Ideal for Commercial 
and Industrial Applications 


@ 
30,000 B.T.U. Capacity 


2 H.P. Water Cooled 
either single phaze or three phaze 


Crated F.0.B. Yonkers 

Immediate onan fon stock $495 00 
Write Edw. F. Donnelly 

Consolidated Conditioning care. 

26 West 47th St. New York 19, N. Y. 


$5,000.00 REWARD! 


| represent a client who de- 
sires to purchase outright the 
patents or applications covering 
apparatus or a method of auto- 
matically defrosting a low tem- 
perature forced convection coil. 
The system must use a method 
other than water. We will pay 
up to $5,000 for the patent or 
application, depending upon 
commercial value, if the inven- 
tion meets our requirements 
and satisfies our patent investi- 
gation. Reply in writing only, 
and give full information. 


C. P. Boberg, Patent Attorney 


105 West Adams Street 
Chicago 3, IIlinois 


Split 


AIR CONDITIONING 
FOR SMALL BUSINESS 


TYPHOON 


SELF-CONTAINED UNITS £@ 


Nationally 
advertised to 
your prospects 


TYPHOON AIR CONDITIONING CO., INC. 
Division of Ice Air Conditioning Ce., Ine. 
794 UNION STREET « BROOKLYN, W. Y. 


Frigidaire Division, General Motors Corp. 


“headache” of figuring the intricacies 
of sales cost-control, sales evaluation, 
and the salesman’s salary, commis- 
sions, and bonuses. It aids the dealer 
by attracting and holding better 
salesmen through fair and equitable 
compensation; keeps closer tabs on 
his sales costs and helps control the 
everyday selling operation. 

On the other hand, for the sales- 
man it provides: (1) a weekly salary 
for security; (2) direct commissions 
on every sale; (3) quarterly bonus, if 


quarterly quota is made, and (4) a 
yearly bonus, if yearly quota is 
achieved. 

Besides, both the dealer and sales- 
man have the advantage of a rapid- 
fire sales evaluation technique, di- 
rectly applicable to each and every 
individual sale. 

To better understand the thinking 
behind development of this new plan, 
it is best to turn back a few pages 
in company history. Frigidaire, in 
making postwar plans, was fully 


ELLSWORTH GILBERT 


aware of the important part that 
proper compensation of salesmen 
would play in achieving greater sales 
goals. Therefore, back in 1943, the 
Frigidaire sales promotion depart- 
ment conducted an extensive survey 
of basic compensation plans being 
used by both its own and competitive 
dealers throughout the _ country. 
These plans were carefully analyzed 
to determine the best recommenda- 
tions for Frigidaire dealers. 

Upon close inspection of all plans, 
there was conclusive evidence that 
none met all of the objectives neces- 
sary to produce sound and fair com- 
pensation for both the dealer and 
salesman. 

As a result, Frigidaire set about 
to develop a brand new system, com- 
bining the most desirable features of 
the plans already in use and custom- 


(Continued on next page) 
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s Dome Cooler, the 


that went to war and made a sect for distinguished service! Here, 
with beautiful spun aluminum casing and the new Peerless Coil, is the 
roud successor to the 20,000 Dome Coolers that cooled the food for : 


all U. S. Army Cantonments from the start of World War Il. 


In the 


Dome Cooler, air from the refrigerator i is drawn up in the center of the | 
unit and discharged horizontally along fixture ceiling to drop down the 
side walls. The Dome Cooler is the ideal unit for maintaining" high hu- 
~ midities in reach-in and walk-in coolers. Its installation is a simple op- 


ration, it occupies siev space, and it is engineered for corr 


prigniag and 


ENGINEERING DATA (ABOVE. 


FOR BOX TEMPERATURES ABOVE 32° 


F FOR USE WITH FREON, METHYL CHLORIDE AND SULPHUR AS REFRIGERANT 


CHICAGO 25, ILLINOIS, U.S. A. 


PEERLESS of AMERICA, Ine. 


2901 LAWRENCE AVE. 
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Commercial Dealer Keeps Month-by-Month 
Record of Each Salesman’s Performance 


(Continued from preceding page) 


made to meet the particular needs of 
all dealerships. The entire system 
was developed after months of re- 
search and mathematical computa- 
tion by George Plumly, of Frigid- 
aire’s sales department, who last year 
devised a similar compensation plan 
for Frigidaire appliance dealers and 
salesmen. During World War II, 
Plumly designed a bombing calcula- - 
tor, which was widely used by the 
Army Air Force during combat mis- 
sions. 


SALESMAN’S PERFORMANCE 
RECORD 


Actually, there are only a few 
simple things for a dealer to do in 
setting the new system into motion. 
Before presenting the plan to sales- 
men, he must make two decisions. 
He must decide the average percent- 
age of gross profit that he believes 
the individual salesman’s sales will 
produce. Having decided what this 
percentage should be, the dealer is 


now in a position to determine what 
share he can afford to pay his sales- 
man. 

A Commercial Salesman’s Per- 
formance Record has been designed 
to aid the dealer in setting up the 
salesman’s quotas and serve as a 
complete resume of the salesman’s 
performance throughout the year. 
This same record also serves as a 
check sheet, which is used to insure 
that all conditions relative to the 
salesman’s work have been discussed 
and understood. 

It is particularly important that 
the dealer and salesman give careful 
consideration to the setting of his 
yearly quota. Past records of the 
dealership and sales goals supplied 
by district offices are basic aids in 
establishing a reasonable estimate. 
The dealer and salesman should dis- 
cuss the sales potential of the par- 
ticular territory, business’ trends, 
seasonal selling, and other local 
factors. In addition, the dealer care- 
fully weighs the individual’s past 
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Commercial salesman’s ‘score card’ for the year. 


record and over-all selling ability. 
Yearly quotas are then established 
dollar-wise for each classification of 
products, including “General Com- 
mercial,” “Cases & Fixtures,” ‘“‘Water 
Cooling,” “Milk Cooling,” “Beverage 
Cooling,” and “Air Conditioning.” 
The yearly quota is broken down into 
quotas for the first, second, third, 


and fourth quarters of the year. 


THE COMMERCIAL 
COMPENSATION SELECTOR 


In reality, the key to the entire 
system is an ingenious calculating 
device known as the Commercial 
Sales Compensation Selector. After 
the dealer has decided what per cent 
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1948 ORDER-MAKING ... 


alley Also made 


‘Welded tnto one unit. Nothing like 


‘it for quality. 30-sq. ft. usable ad- 
justable shelf space. Also made 


with or without ice-making unit. 
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North Kansas City 16, Mo. 


Write today for details and open territories. 
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It's a KOCH case .. . the kind you can sell 


with pride and profit. Plenty of sales features: 
welded steel construction, Miraflex coils, 
four-inch insulation, triple plate glass front, 


K-Beam lighting, stainless steel storage compartment — 


these and many other points make KOCH the line 


to sell because KOCH sets the pace, year after year, 


for performance, beauty, low cost operation, and service! 


KOCH FOR QUALITY: 


J 


of gross profit the salesman can 
afford to allocate for sales expense 
and a yearly sales quota is agreed on 
by both the dealer and salesman, he 
sets the selector for these two 
factors. 

The calculator automatically deter- 
mines the salesman’s weekly salary, 
commissions on sales, quarterly and 
yearly bonuses, and anticipated an- 
nual earnings. The device also shows 
what the salesman will earn if he 
goes over or under his quota together 
with the percentage of sales cost for 
the dealer. 

For example, it is well-known that 
the non-producing salesman is usually 
the most expensive to the dealer. 
However, assuming the salesman is 
receiving 35% of gross profit and he 
produces at the rate of one sixth 
below his quota, he will receive 
33.5% of the gross profit or 14% 
less than the original share estab- 
lished for him. 

In event the salesman exceeds his 
quota, his percentage increases over 
the original share. Thus, this in- 
genious calculator not only compiles 
the salesman’s earnings, but keeps 
these earnings in fair and equitable 
proportion to the gross profit. Sales- 
men and dealers both agree that this 
proportioning is fair and equitable to 
all concerned. 

Mechanically, the selector is com- 
prised of three dials and includes 160 
variations of the basic plan, espe- 
cially designed to fit every type deal- 
ership and individual salesman. These 
dials contain more than 20,000 differ- 
ent tabulations compiled after thou- 
sands of painstaking mathematical 
calculations. Since the whole plan is 
predicated upon the salesman receiv- 
ing a share of gross profits that his 
sales produce, the compensation se- 
lector has a wide range of average 
gross profit percentages. 


EVALUATING SALES 


To expedite figuring prices of com- 
mercial and air conditioning instal- 
lations, the salesman is supplied with 
a price list showing installed price 
of all products he will be selling. In 
addition the prices for all extras such 
as additional tubing runs, control 
valves, wiring, plumbing, and the like 
are included. These appear in the 
Frigidaire Data Book. 

The salesman may now turn to his 
Sales Evaluator, another rapid-fire 
calculator, designed to establish a 
fair and equitable credit on each 
sale in direct proportion to the gross 
profit that each sale yields to the 
dealership. The same credit applies 
against quotas to determine whether 
or not the salesman will receive quar- 
terly and yearly bonuses. 

To sum up the principle of sales 
evaluation, the actual price at which 
a job is sold is compared with the 
base schedule. The latter shows what 
the job would have sold for to yield 
the average percentage of gross 
profit, and this evaluator establishes 
sales credit for the salesman, in such 
a way that his compensation will be 
in direct proportion to the gross 
profit actually created. 

The plan also provides a clean-cut 
method of handling trade-ins—an- 
other paperwork bugaboo for the 
dealer and salesman. The dealer ap- 
praises the equipment to be traded 
at a figure which represents its 
actual worth to him—the amount he 
would pay for it if he were buying 
it regardless of the sale of the new 
equipment. 

Then, when the sale is made, the 
appraised amount is added to the 
money received for the job, exclusive 
of trade-in. This total is compared 
with the base schedule, using the 


(Concluded on next page) 
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This one helps the dealer figure salesman’s weekly salary, sales com- 
missions, bonuses, and estimated yearly earnings. 


. 


Evaluator Helps Dealer and Salesman Share 
Impact of Inflated Trade-In Allowance 


(Concluded from preceding page) 


Sales Evaluator to determine the 
sales credit for the salesman. By 
this method, in case it is necessary 
to allow the customer more than the 
actual value of the trade-in, the 
dealer and salesman both equitably 
absorb the difference. 


SALES COMPENSATION IN 
ACTION 


To illustrate the simplicity of the 
operating plan, assume that average 
gross profit expected from a sales- 
man is 30%. He is to receive 35% 
share of the gross profit he creates 
and his yearly quota has been estab- 
lished at $42,000. The Compensation 
Selector shows his plan calls for a 
weekly salary of $42.50 with a com- 
mission on each sale of 3%. If he 
makes his quarterly quota he will re- 
ceive a bonus of 24% on all sales 
made during the quarter. If he 
achieves his yearly quota, he will re- 
ceive an additional 144% on all sales 
made during the year. 

During his first week, he makes a 
sale to a local market, including a 
compressor, cooling units, and mis- 
cellaneous installation items—all sold 
at regular prices shown on his price 
list, amounting to $478. To find 
where he stands, sales credit-wise, he 
totals up the base schedules of the 
items sold and finds they amount to 
$467. 

By using his Sale Evaluator, he 
compares the base schedule of $467 
with the actual selling price of $478 
and finds he has the advantage of a 
sales credit of $503. 


Next day, he sells a _ beverage 
cooler and a water cooler to a local 
restaurant. The selling price of the 


two items totals $640 while the base 


oo 


schedule is $637. It so happens that 
the prospect has an_ inoperative 
water cooler for trade-in. The dealer 
appraises this cooler at no value. 

However, competition is active and 
the salesman wants the order. Ob- 
jectively, he wonders what his sales 
credit would be if he sold the job at 
$625 plus the used water cooler. 
Realizing that he will not receive any 
credit for the old cooler, he uses his 
Sale Evaluator to compare the base 
schedule of $640 with the selling 
price of $625. He finds that he will 
receive a sales credit of $590. He 
closes the sale. 

His next call takes him to a local 
hospital where equipment is specified 
with a selling price of $445 as com- 
pared with the base schedule of $430. 
Because the hospital is a frequent 
customer, the dealer authorizes a 
special price of $420. The evaluator 
shows the salesman with a sales 
credit of $397. 

Thus, at the close of the first 
week, the salesman’s earnings are 
easy to compute. He will, of course, 
receive his weekly salary of $42.50. 
But, in addition, he will receive his 
commission on all three sales. The 
bookkeeper has already evaluated 
each order and finds that commis- 
sions are due on $503, $590, and $397 
or a total of $1,490. Consequently, 
he will receive 3% of this figure or 
$44.70 in commissions. 

The dealer, his bookkeeper, and 
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2850 FULTON ST., CHICAGO 12, ILL. 


This one helps both dealer and salesman figure the “credit” on each sale 
in proportion to the gross profit that each sale yields to the dealership. 


the salesman each keep a running 
record of the evaluated amounts of 
sales. The three sales have built up 
a sales credit of $1,490 toward his 
quarterly bonus. Month by month 
these sales by product and in total 
are posted on the Commercial Sales- 
man Performance Record. 

Now, suppose his quota for the 
first quarter is $11,400. If he is 
approaching the end of the quarter 


and is behind, it is reasonably cer- 
tain that he will bend every effort to 
make his quota because the bonus on 
his entire sales volume for that 
period is at stake. 

This is a real incentive, for if his 
evaluated sales for the quarter equal 
or exceed his quota, he will receive 
his quarterly bonus of 24%. Sup- 
posing he finished the quarter with 
sales totaling $11,850—his bonus will 


amount to an additional $266.62. 


If he does not meet his quota, 
naturally the salesman will not re- 
ceive a bonus. However, if he makes 
his over-all quota but does not make 
one or more of his individual product 
quotas, he will still be awarded the 
quarterly bonus. 

It is certain that his yearly bonus 
will provide an equally strong incen- 
tive to meet his yearly quota of 
$42,000. If his total evaluated sales 
for the year amounted to $42,700, 
the salesman will receive 1%% of 
this amount or $640.50. 


Prevent Freezeups... 
Clogging..Corrosion! 


Meintire Connector Co. 
Newark 5, N. J. 


Pressure Gauges 
Dial Thermometers 


*The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH CORP. 
Dept. O, Skokie, Ill. 


No fairy tale this: you use refrigeration units 
in your business only because they are essen- 
tial to a profitable operation. Pump speeds, 
condensor tubes, suction areas, and other 
technical contributions to “slower speeds 
mean longer life’ we'll leave to Brunner’s 
factory representative to explain in detail. 


Here is today’s version: refrigeration units 
are too important for hurried selection. Slow 
up, take time to compare design and construc- 


SONER SEAS Men qth URE 


tion details. Check the experience of other 
users. Longer life comes with profitable, 
worry-free installations; prompt deliveries; 
long-lasting customer satisfaction. Write us. 
Spend a few minutes with Brunner’s repre- 
sentative and know why plant capacities have 
been greatly increased. 


BRUNNER MANUFACTURING CO. 
Utica 1, New York, U.S.A. 


AIR AND WATER COOLED MODELS: 
Ye HP. TO 25 HP. 
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Soda Fountain Operator Uses Photographic Murals 
To Boost Take-Out Sales, Emphasize Cleanliness In Plant 


Freezer Owners, Locker Renters 
Are Good Bulk-Sale Customers 


ST. JOSEPH, Mo.—A deep-rooted 
flair for photography applied to soda 
fountain merchandising is but one of 
many unusual ideas which have built 
sales volume for Ozenberger’s Foun- 
tain here. 

H. O. Ozenberger, owner, has been 
an active soda fountain operator 
since 1932, when he built a modern, 
small ice cream plant on St. Joseph’s 
major Frederick avenue, and soon 
afterward, a 40 x 20 foot all-glass 
soda shop. Located on a major inter- 
section, and with convenient parking 
for 10 automobiles, the soda fountain 
has built up its volume on a series 
of attention-attracting novel stunts, 
and constant emphasis on “take-out” 
packages. 


Photographs Have Selling Job 


The fountain shop, set at an angle 
of 20 degrees from the heavily- 
traveled street in front, was _ re- 
opened recently, having been closed 
through the war while Ozenberger 
was in military service. Set well to 
the left of the ice cream plant behind, 
the building has an all-glass front 
and side which makes it possible for 
motorists driving by to see the in- 
terior with ease. 

Invariably, the first thing a cus- 
tomer notices when entering the 
fountain is a series of beautiful 
sepia-tone photographs, 16 x 20 in., 
which extend above eye-level entirely 
across the rear wall of the store, 
above the fountain backbar. Each of 
the pictures, printed on “translite”’ 
paper and lighted by fluorescent 
lamps behind, has a definite selling 
job to do. 

One, for example, shows a com- 
plete assortment of sizes in which 
Ozenberger ice cream is_ packed, 
another a complete group of soda 
fountain specialties sold over the rail, 
and others, view of the pasteurizing 
and freezing departments of the ice 
cream plant. 

“The idea is simply to impress the 
customer with the large variety of 
packages we offer, the sanitation and 


le> 
-. 


This view of Ozenberger’s Fountain shows the photographic murals which 
are used as sales aids. Such things as the sanitary conditions in the ice 
cream plant and the variety of sizes of containers provided for take-out 
sales are featured in the “selling photographs,” which Ozenberger produces 
himself. Also of interest is the lack of stools at the counter. School-type 
desks are placed around the walls for customers—providing greater com- 
fort and allowing clear counter space to serve carry-out customers. An 
all-glass front and side allows customers to look in as they drive by 
on the heavily traveled street. 


care which goes into making up the 
ice cream served on the fountain, 
etc.,” Ozenberger said. ‘Photography 
has been my hobby for many years, 
and I find that showing a customer a 
picture in this way of an immacu- 
lately clean plant, goes a lot farther 
than any other type of suggestion we 
can use.” 

Developing and printing all of his 
photographs himself, Ozenberger de- 
designed a novel sliding ‘rack’ in 
which the pictures are slipped, like 
streetcar cards, etc. This consists of 
two rails, composed of ordinary 
aluminum building molding, 20 in. 
apart, on the rear wall. To put up 
a new picture, or remove an old one, 
is merely a matter of bending it 
slightly, and inserting top and bottom 
into slits in the molding. 

“We find that customers show a 
great deal more confidence in the 
purity of fountain products in this 
way,” Ozenberger smiled. He uses 
a movie titler letterset to form the 
descriptive messages in many of his 
pictures which are actually selling 
signs. Thus, some of the pictures 
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THE EVERFROST 


tt CARBONATOR 


? AND WATER COOLER 
completely self-contained 


“Everfrost” scores again! Here is an unusual development in 
soda fountain manufacturing. A complete soda fountain, en- 
tirely self-contained. Capacity 20 gallons of ice cream, complete © 
with refrigerated carbonator and water cooler, and a ‘2 H.P. 
hermetically sealed compressor: This is another reason why . 


the “Everfrost” line is so popular . . . 


another reason why 


\ aggressive fountain dealers are signing “Everfrost” sales 
franchises now. Selected territories are now open. Write or 
wire for complete information today. ) 


“ANDERSON & WAGNER INC. 


8701 South Mettler Street + Los Angeles 3, Calif. % 


point out the steps which go into 
making a double-thick malted milk, 
milkshake, etc. 

One of the most important jobs 
carried out by this use of photog. 
raphy in fountain merchandising is to 
show the huge variety of sizes which 
the soda fountain features for “take- 
out service.” Like many other foun- 
tain operators, Ozenberger has bent 
over backwards to increase sales 


volume of drinks and ice cream not 
consumed on the premises—on the 
theory that it takes only a few people 
to fill up the soda fountain, while the 
“outside market” is practically limit- 
less. 

Therefore, to encourage people to 
take home ice cream, malted milks, 
and general fountain drinks, the 
Ozenberger fountain features ice 
cream in nickel cups, pints at 23 
cents, quarts at 45 cents, gallons at 
$1.40, and two gallons at $2.40. 
Both the one gallon and two gallon 
sizes are packaged in metal cans, 
which have proven ideal for the cus- 
tomer who owns a home freezer. 
“T found that there are literally thou- 
sands of people utilizing either 
rented lockers or home freezers,” 
the proprietor pointed out. “Most of 
them with large families. The one 
gallon and two gallon ice cream size 
is ideal for keeping in the freezer, 
and represents a real saving to the 
heads of large families. 


Desks Replace Counter Stools 


“We sell the two gallon and one 
gallon size to boarding houses, to 
large families, clubs, etc., and have 
thus created a market which actually 
did not exist until the home freezer 
came into popularity.” 


Heavy emphasis on take-out service 
is responsible for the fact that the 
Ozenberger fountain has no stools. 
Instead of installing the usual 14 
stools which are standard on a foun- 
tain of the shop size, Ozenberger has 
set up 10 green-enameled school- 
type desks around the interior of the 
windows. These are more comfort- 
able, keeps people back out of the 
way of soda fountain operators, and 
leaves plenty of clear space for 
traffic, he points out. 


American Brass Ups Price 
On Copper, Brass Products 
Other Firms May Follow 


NEW YORK CITY—An advance 
of 1 to 1% cents per pound in the 
manufacturer’s price of copper and 
brass products was announced re- 
cently by the American Brass Co., 
with other producers indicating that 
their prices would also rise in the 
near future. 

Rising costs of supplies and wages 
was given as the reason for Ameri- 
can’s increase and the anticipated 
increases by other firms. Industry 
sources intimated that future price 
rises would come after the completion 
of wage negotiations now in progress. 
They added, however, that the in- 
creases would reflect only the amount 
of the higher cost of operation. 

American advanced the price of its 
copper products in rolls by 1% cents 
per pound. Some other copper prod- 
ucts were upped 1% cents per pound. 

Copper and brass wholesalers, at 
the same time, came out with higher 
prices on extras on orders of less 
than 100 lbs. 

The custom smelter buying price 
for refinery making grades of scrap 
copper was recently upped by a \- 
cent per pound. Brass ingot makers 
announced a % to %-cent per pound 
jump in ingots of cert«in grades. 

Even with higher prices, however, 
industry sources said they expected 
the copper and brass products short- 
age to continue and get worse be- 
cause of government stockpiling and 
large scale buying of copper and 
brass components of industrial items. 
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BEV-COOL 


A BOTTLE COOLER 
THAT CAN BE OPERATED WET OR DRY 


ANNOUNCES THE 


* EFFICIENT - 
* STURDY ° 


Test boxes operated in our laboratory at 90° 
21% running time idle and 49% running time loaded to maintain 
Cold control at midsetting showed 33° water 
temperature when operated as a wet cooler and 38° air temperature 


operating temperatures. 


when operated dry. 


Operating costs computed on the basis of our experience with test 
boxes operating for 16 hours per day under load at 2¢ per k.w. 
indicated probable operating expense of $1.00 per month or less. 


SPECIFICATIONS: 


CAPACITY 5 cases bottles standing or (0 cases of same corded. 
SIZE 36” x 42” x 27”. 
FRAME All welded steel construction. 
CABINET 20 ga. C.R. steel welded seams bonderized for rust proofing. 
FINISH Hi-Baked Dulux. 
COLOR White or Silver Blue (choice of color on quantity orders). 
INSULATION 3” Spun Glass-Sealed Cavity. 
TANK Pure Copper Sheet with coils attached to sides and bottom 
to assure fast conductivity of heat units. 
TOP 18-8 Stainless Steel. 
LIDS Stainless Steel. Two Slide—Overtapping. 
REFRIGERANT Freon (2. 
CONDENSING Fan Cooled Hermetic “5 H.P. 115 V, 60 Cycle, Permanently 
UNIT Oiled. 
SHIPPING 
WEIGHT 340 tbs. 


MANUFACTURING CORPORATION 


200 Kibby Street 


ECONOMICAL 
SIMPLE TO SERVICE 


Sold under factory warranty. 


Lima, Ohio, U.S. A. 


BEV-COOL 


LOW BOY 


ambient required only 
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BEV-FOOD 


Anthkircaft’ MANUFACTURING CORPORATION 


200 Kibby Street 


(1 Please send the name of the BEV-COOL 
distributor in this territory. 


[) Please send details of distributor’s fran- 
chise. 


Lima, Ohio, U.S.A. 


BEV. GIANT 


QUALITY PRODUCTS FOR OVER A QUARTER CENTURY 


@ Manufacturers of the Artkraft Bev-Food Beverage Cooler and Food Refrigerator, Artkraft Signs for 
National Advertisers, Artkraft Low Boy Table Top Refrigerator, Bev-Giant Cooler, Bev-Ette Office 
Beverage Cooler, Bev-Cool Bottle Coolers for Dr. Pepper, Double Cola, — Vess Cola, O-So 


Grape, B-1, Red Rock Cola. 


Stee... ° Dae 


* Trademark Reg. U.S. Pat. Off. 
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Dealers Oppose Utility 
Plan To Give Employes 
20% Off on Appliances 


EASTON, Pa.—Appliance dealers 
in eastern Pennsylvania recently put 
a crimp in the plans of the Pennsyl- 
vania Power & Light Co. to arrange 
20% discounts on appliances pur- 
chased within its service area by its 
own 6,500 employes. 

The dealers, contending that they 
couldn’t make a living on 20%. dis- 
sounts, wouldn’t go along with the 
idea at all. Especially as they had 
not been consulted in advance. 

J. M. Stedman, general commercial 
manager for the utility, has stated, 
however, that he has arranged to 
meet with dealers and work out 
with them a “mutually beneficial 
plan.” 

After learning of the plan, which 
was said to have been arranged be- 
tween the utility and distributors 
and manufacturers, the dealers form- 
ed an opposition group and placed 
Charles E. Folwell, president of 
Zollinger-Harned Co., Allentown de- 
partment store, at its head. 

In its “Pennsylvania Power & 
Light Co. Employe Purchase of Ap- 
pliances Plan,” the utility proposed 
to allow its employes to select appli- 
ances for purchase at “employe 
prices,” which amounted to 20% less 
than list, plus excise tax. 

The dealer from whom the appli- 
ance was obtained would deliver, in- 
stall, and service the appliance dur- 
ing the guarantee period. 

“Since there is no sales expense” 
to the dealer, the utility argued, “this 


pricing policy permits appliance re- 
tailers to retain a fair share of their 
normal profits over and above their 
expense of delivery and service within 
the guarantee period.” 

However, the dealers did not see 
it that way. 

Giving a 20% discount, according 
to Folwell, “would leave something 
between 6 and 9% gross profit for 
the retailer.’ And that, he said, is 
an inadequate margin to cover mer- 
chandising costs. 

The plan is ridiculous, he believed, 
and if put into effect would cause the 
little dealer to go out of business. 

Lew Hahn, president and general 
manager of the National Retail Dry 
Goods Association, voiced his oppo- 
sition to the whole idea of prefer- 
ential group discounts and charged 
that if the dealers were to ask for 
a 20% discount in their electric bill 
in return, they would be told that 
rates are fixed by the state and can- 
not be changed. 

“Well, it happens that many elec- 
trical appliances have been ‘fair 
traded’ by the manufacturers and 
certainly the retailer would appear 
justified in claiming he cannot allow 
such discounts either,” he asserted. 


Dunbar Assigned New Kerotest 


Post In 4 Southeastern States 


PITTSBURGH—E. V. Dunbar has 
been named southeastern sales repre- 
sentative of the refrigeration and air 
conditioning valve and fitting division 
of the Kerotest Mfg. Co. 

Dunbar’s territory will include 
Georgia, Florida, Alabama, and 
South Carolina. He has serviced these 
states for the past 25 years in an- 
other capacity. 


Household Lines Outdistance Commercial 


———May 1948————— 


. 


—————May 1947-———__ 


Average Total Average Total 
Unit Sales Unit Sales 
Appliance Units Price Value Units Price Value 
Refrigerators ......... 931 $ 260.96 $242,955.19 481 $ 247.02 $118,815.22 
Home Freezers ....... 44 316.04 13,905.82 61 288.33 17,588.40 
pe oe 739 268.08 198,107.51 476 228.40 108,719.00 
Water Heaters ........ 381 111.21 42,370.01 279 109.32 30,500.90 
BEER apes hin ieces-o-604 44 157.52 6,931.20 45 124.81 5,619.55 
Vacuum Cleaners ..... 1,001 72.56 72,636.95 210 86.41 18,145.47 
Clothes Washers ...... 602 162.47 97,807.07 409 162.35 66,400.17 
Clothes Dryers ........ 4 229.56 918.25 | 250.00 250.00 
Air Conditioning Units. 31 1,442.09 44,704.09 5 2,214.62 11,073.10 
Comm. Refrigerators .. 11 1,142.86 12,571.41 15 751.91 11,398.66 
Ice Cream Cabinets.... 17 350.00 5,950.00 (Not listed) 
Freezing Cabinets ..... 8 334.29 2,674.32 16 777.98 12,447.67 
Beverage Coolers ..... 85 304.37 25,871.61 112 258.97 29,005.00 
an er 


Refrigerators, Ranges, Vacuum Cleaners 


Lead as Chattanooga 


CHATTANOOGA, Tenn. — Though 
major appliance sales here during 
May generally varied only slightly 
from the high unit volumes scored in 
April, they were, in most cases, far 
above sales recorded for May, 1947, 
a comparison of reports issued by the 
Electric Power Board of Chattanooga 
has revealed. 


Average price of the appliances 
sold this year, with the exception of 
vacuum cleaners, ranged from a few 
cents to $40 more than in May last 
year. Electric ranges showed the 
greatest increase in average price 
and clothes washers the least. 

The disparity between the level of 
sales last May and this May was 
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BEV-FOOD “% 


COMBINATION FOOD and BEVERAGE COOLER 
THAT CAN BE OPERATED WET OR DRY 


A high quality, self-contained ‘‘plug-in"’ unit that offers the lowest 
cost per cubic foot usable refrigeration space in this size range. 


Suggested retail price only $ 4 ‘ = 


IDEAL FOR 


RESTAURANTS 
ROADSIDE STANDS 
DAIRY STORES 
HOTELS 

TAVERNS 

FISH MARKETS 
FACTORY CAFETERIAS 
GAS STATIONS 


GROCERIES 
HOSPITALS 

SODA FOUNTAINS 
BOWLING ALLEYS 
MEAT MARKETS 
DELICATESSENS 
CANDY STORES 
DRUG STORES 


cigarettes in perfect condition 


The Bev-Food also restores and keeps cigars and 


capacitor type. 
Refrigerant: F-12 Freon 


indefinitely. 
8-point cold control. 


DEALERS 


Ask your distributor for this great profit-maker, 
Distributed in many 


or write us for his name. 
areas by G.E. Supply Corporation. 


DISTRIBUTORS 


Write for details of franchise for open territory. 


MANUFACTURING CORPORATION 


200 Kibby Street 


Each compartment can be used en- 
tirely for dry refrigeration. Top opening 
prevents ‘‘spill out’’ of cold. 


SPECIFICATIONS 


Sealed cabinet: 65%” x 38” x 29%” 
Solid 3” insulation—Vermin-proof 
Top compartment: 35%” high x 20%” wide x 152” deep 
(Slightly over 61/2 cu. ft.) 
Food compartment: 21%,” wide x 28%” high x 20%” deep 
(Slightly over 7’ cu. ft.) 
Total storage capacity: 14 cu. ft. 
Finish: Exterior—Silver Blue 
Interior—Porcelain enamel 
Top and 2 sliding covers, stainless steel 
Condensing Unit: % H.P., twin-cylinder air cooled. Equipped with 
Tecumseh or Copeland unit. 
Motor: % H.P., 60 cycle, single phase, 1750 r.p.m., 110 volts, 


Automatic light in food compartment 
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LOW BOY BEV-COOL 


BEV-FOOD 


Anthiaft’ MANUFACTURING CORPORATION 


200 Kibby Street 
[] Please send the name of the BEV-FOOD 
distributor in this territory. 
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Lima, Ohio, U.S.A. 


BEV.GIANT 


QUALITY PRODUCTS FOR OVER A QUARTER CENTURY 
@ Manufacturers of the Artkraft Bev-Food Beverage Cooler and Food Refrigerator, Artkraft Signs for 
National Advertisers, Artkraft Low Boy Table Top Refrigerator, Bev-Giant Cooler, Bev-Ette Office 
Beverage Cooler, Bev-Coo!l Bottle Coolers for Dr. Pepper, Double Cola, Whistle, Vess Cola, O-So 


Grape, B-1, Red Rock Colo. 
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* Trademark Reg. U.S. Pat. Off. 
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Sales Continue High 


illustrated well by _ refrigerators. 
Where last year the city’s dealers 
sold 481 refrigerators in May at an 
average price of $247.02, they sold 
931 refrigerators this May at an 
average price of $260.96. And May, 
1948 sales were down 5% from April. 

Home freezer sales lagged some- 
what behind last year. In 1947, Chat- 
tanooga dealers sold 61 home freez- 
ers at an average price of $288.33. 
This year they moved 44 freezers at 
an average price of $316.04. And 
freezer sales this May were up 5%. 

Vacuum cleaners registered the 
only major sales gain over April. A 
unit volume of 1,001 was 200% 
higher than that of April. Clothes 
dryer sales showed the greatest per- 
centage decline from the preceding 
month—a 55% drop. 

As compared with April, clothes 
washer sales moved up 8%, electric 
ranges 7%, and home freezers 5%. 
Water heaters dropped 3%, refriger- 
ators 5%, ironers 24%, and clothes 
dryers 55%. 

With the exception of beverage 
coolers, which showed a 30% gain, 
sales of commercial refrigeration 
products and air conditioning during 
the month fell off. Sales of commer- 
cial refrigeration units were also 
somewhat below last year. 

Unit sales, average unit price, and 
total dollar volume for May of 1947 
and 1948 are shown above. 


Radio Output May Drop To 
Balance Decline In Sales 


CHICAGO —A 25% drop in the 
production of radios in 1948 com- 
pared to last year has been predicted 
by Max. F. Balcom, president of the 
Radio Manufacturers Association. 

Setting this year’s production at 
15 million units, he said, “The pipe 
lines are now filled and overflowing 
and, therefore, it is expected the 
year 1948 will not show the same 
high total in radio receiving set pro- 
duction and sales.” 

In 1947 the industry made 20 mil- 
lion sets with a value of $700 mil- 
lion at the manufacturer’s level. 
This was an all-time high. 

“We now have an over-production 
of table model AM radio receiving 
sets. FM set production is below its 
early expectation, while television 
receiver production is in‘ excess of 
industry expectations,” Balcom ex- 
plained. 

He pointed out that the manufac- 
ture of high priced sets is now on a 
reduced basis due to the greater im- 
petus of television. Television pro- 
duction is expected to reach 600,000 
to 700,000 units in 1948. 


Store Offers 15-Day Free 


Trial on Home Freezer, 


No Money Down 


FRESNO, Calif—No money down 
and a 15 day free trial were featured 
in a Kelvinator home freezer promo- 
tion by Josephine’s furniture store 
here recently. 

The store told customers through 
a three-quarter page advertisement 
in a local newspaper that if they were 
not “100% sold after 15 days .... 
we'll pick it up and take it back.” 
It stated that the 6-cu. ft. freezer 
offered them “economy beyond your 
wildest imagination.” 

It explained that the purchaser 
could buy meats, poultry, fish, fruits, 
and vegetables in bulk, “save money, 
enjoy them the year-round, out of 
season. Bake half a dozen pies or 
cakes at once, enjoy them ‘weeks 
later.” 

No price was quoted in the adver- 
tisement and no mention was made 
as to the terms of payment. 


HEAT-X-CHANGER 
BEER COOLEI 


MODELS FOR USE WITH 
OR WITHOUT PRE-COOLERS 


UP TO 4 BEER CIRCUITS AVAILABLE 


NO FREEZE-UP DAMAGE 
STAINLESS STEEL BEER COILS 
SIMPLE TO INSTALL 
HIGHLY EFFICIENT 


SEPARATE BEER, WATER AND REFRIGERANT COILS CAST IN AN 
ALUMINUM BLOCK 


@ No accessories such as surge drums, oil separators 
etc., are needed. No chance for beer to lose its carbona- 
tion, or to become contaminated. 


The aluminum block provides cleanliness, sanitation, and 
exchange of heat between copper water coil, stainless 
steel beer coils and copper refrigerant coil. Coils cannot 
expand and become damaged in event of freezing. 


THE HEAT-X-CHANGER CO, unc. 


415 Lexington Avenue, New York 17, N.Y. 


Brewster, N.Y. 
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Loading Temperature Key to Even Best 
Of Truck Refrigeration, Carriers Told 


DETROIT—Operators of refriger- 
ated trucks should educate their cus- 
tomers “to the performance charac- 
teristics of even the best refrigerated 
equipment. Acquaint them with the 
fact that the unloading temperature 
to a large degree is dependent on 
the loading temperature. Encourage 
them to expedite the transfer of 
perishables from cold room into the 
reefer so the doors can be closed 
quickly.” 

These were some of the sugges- 
tions offered before the American 
Trucking Association at its recent 
meeting here by R. F. Allyne, direc- 
tor of engineering for the Pacific 
Intermountain Express Co. of Salt 
Lake City, which has been carrying 
on extensive research in truck refrig- 
eration. 


‘Unsell the Customer’ 


“Unsell the customer on the idea 
of placing a limiting remark on the 
bill of lading such as ‘maintain at 
zero or colder.’ Maybe you deliver 
a load at 5° above zero, which is 
checked, and which was loaded at 5° 
above zero but which was not verified 
at loading. Although you did exactly 
as you claim (ie., maintain loading 
temperature), you are technically 
liable for a claim,’ he warned. 

“You should also educate your own 
personnel on proper handling to 


guard against temperature loss which 
cannot be gained back in transit,” 
Allyne also told the carriers. 

“For instance, during prolonged 


delays when loading, such as the 
lunch hour, close the doors and set 
up the refrigerating medium in 
operation until loading can be re- 
sumed. During drops or at destina- 
tion, be sure that unloading can 
commence immediately before open- 
ing doors. It is well to look after 
your own interests.” 

Discussing the three major aspects 
of truck refrigeration—heat-removing 
equipment, insulation, and even tem- 
perature distribution throughout the 
cargo—Allyne evaluated the locations 
of truck refrigeration units as fol- 
lows: 

“Some are located on the nose of 
the reefer near the top. This ar- 
rangement takes up the least cargo 
space and offers maximum cooling 
and protection from road dirt. 

“However, if any driver is like me, 
he might feel a disinclination to 
make mechanical inspections as fre- 
quently as necessary due to the in- 
convenience of climbing up there. 
Furthermore, the device is in a most 
vulnerable position from the stand- 
point of being damaged or knocked 
off by other trucks in crowded 
areas,” asserted Allyne. 

“A more common location is on the 
floor level at the front of the trailer. 
This offers maximum protection to 
the unit from other vehicles and road 
dirt but occupies maximum cargo 
space, which is inconsistent with the 
operator’s economical objective of 
keeping out of the red. It takes up 
too much payload space, and con- 


venience of servicing it is mediocre. 
“A less common location, but to 
me the most practical, is underneath 
the trailer where the power unit is 
easily accessible waist high for 
maximum convenience. Only _ the 
freezing coils and blowers are inside 
to take up minimum cargo space. 
Protection from damage is very ac- 
ceptable and road dirt is not a 
troublesome factor. Occasional steam 
cleaning suffices,” Allyne declared. 
As for insulation, he told the 
truckers that “we all recognize that 
the outdoor temperature and the com- 
modity temperature are two impor- 
tant factors influencing the insulation 
requirements. Let me illustrate how 
easy it is to forget the relative 
aspect of the thermometer scale. 
“Witnessing some coatless men 
loading frozen foods when it was 
60° F. outdoors, I heard one of them 
remark: 
““*‘What do they need reefers for in 
this kind of weather ?’ 


Weather vs. Reefers 


“He did not realize there was just 
as much refrigeration required under 
those conditions as when transport- 
ing fresh meat in 100° weather. 
In each case the differential is 60°. 

“Where is insulation needed the 
most? First, on the top, due to the 
heat of the sun; second, on the bot- 
tom, due to reflected road heat and 
engine heat. 

“Regarding the exterior of the 
body I can best explain by relating 
some test figures. Two insulated but 
non-refrigerated aluminum trailers 
were parked in a north-south position 
far enough apart so that at no time 
during the day was a shadow cast on 
either. 

“Conditions were 


identical. By 


ceT iT In ALUMINUM 


It’s easy to see why you get more heat 
transfer surface for less money when you buy 
aluminum integral finned tube. 


FIGURE THE FINS: The integral fins, formed 
by pressing aluminum out from the plain 
walls of the tubing, greatly multiply the 
surface area. For example, one foot of 44-inch 
[.D. tubing with 9 fins to the inch has a 
surface area roughly equivalent to nine feet 


of plain tubing. 


AND COMPARE PRICES: You will find that 
they are substantially lower per foot in 


aluminum than in copper. 


WHERE TO USE IT: Almost any heat trans- 
fer job that calls for tubing . . . in coolers, 


| sides of the cargo. 


heaters, condensers, interchangers . . . can 
be handled with aluminum integral finned 
tube. It can be brazed, rolled or welded to 
the headers and can be formed into coils, 
hairpins and other shapes. 

WHERE TO BUY IT: Integral finned tube 
made of Alcoa Aluminum is a_ patented 
product of Wolverine Tube Division, Calu- 
met and Hecla Consolidated Copper Com- 


pany, Detroit 9, Michigan. They stand 


ready to assist you in using it in your equip- 


ment. Alcoa’s development engineers also 
offer their services in solving your problems 


with it. ALUMINUM COMPANY OF AMERICA, 


FIRST IN 


1 


1975 Gulf Building, Pittsburgh 19, Penna. 


Sales offices in leading cities. 
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| varies in different oils and 


use of thermocouples fastened to the 
skin, temperatures were taken for 
three days to establish what slight 
difference in insulating efficiency 
might exist between the two trailers. 
During these observations it was 
noted that the hottest surface was the 
one nearest to right angle to the 
sun’s rays. 

“At 9 a.m. with an ambient of 
80°, the east side of the trailer was 
165°, the top 90°, and the west side 
80°. At 1 p.m. with an ambient of 
90°, the east side was 95°, the top 
170°, and the west 95°. At 5 p.m. 
with a 100° ambient, the east was 
100°, top 110°, and west 170°. 

“Next, the top outside of one 
trailer was painted white and the 
observations repeated for three days. 
When the unpainted top was 170 at 
noon, the painted top was 117°. The 
painted trailer was also 9° cooler 
inside. I am confident that it would 
have been at least 15° cooler had the 
whole trailer been painted white. 

‘It is true that these tests made 
with equipment stationary are not 
representative of over-the-road opera- 
tions because the wind does reduce 
the skin temperature considerably,” 
Allyne admits. “But they do reveal 
some enlightening figures.” 

Discussing “even temperature dis- 
tribution,” Allyne declared’ that 
forced air circulation “is a positive 
requirement in cases where the re- 
frigerating device is localized as with 
mechanical units or dry ice bunkers. 

“But it must be applied scientifi- 
cally to do the desired job,” he em- 
phasized. “Just to blow cold air 
over the top of the load is not 
enough. Heat is coming in from all 
sides. Air is the only medium to 
transfer this heat to the refrigerat- 
ing device where it is absorbed and 
removed. Where the air doesn’t cir- 
culate this heat passes into the 
commodity to raise its temperature. 

“To effect even temperature dis- 
tribution top to bottom and front to 
rear, an air space is required on all 
This is accom- 
plished by wall and rear door spacers, 
floor racks, and by loading no higher 


than flush with the horizontally dis- 


charged cold air. Thus the cargo is 
‘floated’ in a bath of cold air. 

“In equipment refrigerated by 
cold plates lining the walls, circula- 
tion by convection is normally ade- 
quate, but floor racks are just as 
necessary in this method too,” he 
emphasized. 

“Tt is interesting, even amazing, to 


note the many reefers being con- 
structed today with no side wall 
spacers or the spacers positioned just 
opposite to the way they should be. 
“With forced air circulation at the 
ceiling, the spacers should be vertical 
to allow free movement of air down 
the side walls and under the floor 
racks. Yet you can see them most 
anywhere running horizontally front 
to rear—analogous to a dam re- 
stricting the flow of a stream.” 


One Method Condemned 


One specific method of truck re- 
frigeration was condemned by Allyne, 
who also urged truck operators and 
the producers of dry ice to do like- 
wise. That method is the placing of 
dry ice on shelves or on the com- 
modity itself without use of blowers. 

“Don’t misunderstand me. I am 
not condemning dry ice, only a cer- 
tain application of it. Dry ice is a 
popular refrigerant and, properly 
applied, will produce excellent pro- 
tection uniformly. But used without 
blowers, dry ice refrigeration is 
spotty and fluctuations are excessive. 

“This knowledge is based on two 
test runs with this type of refrigera- 
tion one of which was with frozen 
foods. (It wasn’t our equipment.) 

“On this trip cartons were checked 
at loading by use of thermocouples 
stuck in the center of the carton. 
Thirty-seven cartons coming from the 
cold room ranged from -4° to +6° 
with an average of 0°. Dry ice was 
distributed over the top of the cargo 
at a ratio of 1 lb. of ice at 25 Ibs. of 
cargo. 

“When loading was completed the 
doors were closed. The average of 
27 widely scattered cartons was 2° F. 
with a low of -4° and a high of 13° F. 
This indicates the need for expediting 
loading. 

“For the 50-hour trip the average 
outdoor temperature was 67° F. with 
a high of 86° and a low of 34°—not 
very severe conditions,” Allyne said. 

“At unloading the average of the 
same 27 cartons was 18° F., ranging 
from a low of 0° at the center to 
a high of 42° at the top rear. 

“Claims do not result in all such 
cases, but the quality of some of 
the cargo is certainly impaired. 
Shippers are gradually becoming ac- 
quainted with the results to be ex- 
pected from different methods of re- 
frigeration, and it would be a feather 
in our cap if the trucking industry 
would discourage all deficient méth- 
ods of refrigeration.” 
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CONTINUING REPORT ON: 


\3 SEPARATION FACTS — 


SAME OIL 


but 


DIFFERENT 
SHIPMENTS 


ft) 


An example of wax sepa- 
ration in two samples of 
presumably the same oil. 
Both tests were prepared 
with a 10 per cent concen- 
tration of oil in the refrig- 


erant. Sample on the left separated wax at —4° Fahrenheit. while the sample 
on the right did not separate wax until —13° Fahrenheit. In purchasing oils 
for law temperature refrigeration, specify wax separation temperature. : 
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@ The temperature at which wax sepa- 
rates from an oil in oil-refrigerant mix- 
ture is influenced by three determining 
factors: 

1. The nature of wax in the oil. 

2. The amount of wax in the oil. 

3. The amount of oil in the oil- 

refrigerant mixture. 

Different oils possess different wax 
separation characteristics. 

The nature and amount of wax content 
may even 
vary in different samples of supposedly 
the same oil taken from different ship- 
ments. 

These inconsistencies confuse the en- 
gineer in his efforts to select or recom- 
mend suitable lubrication for low tem- 
perature refrigerating systems and, to 


—y SEND FOR THIS BULLETIN 


An informative reprint, 
“The Separation of Wax 
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ANSUL* 


ANSUL REFRIGERANTS ARE AVAILABLE AT LEADING WHOLESALERS EVERYWHERE 


HEMICAL COMPANY 


REFRIGERATION DIVISION, MARINETTE, WISCONSIN” is 


\ANSUL sgiita) 


alleviate this condition, Ansul Chemical 
Co. is ready and anxious, at all times, to 
co-operate with refrigeration engineers 
and refrigeration service engineers. 


REMEDIES 


To eliminate wax trouble in expansion 
valves and coils: 

1. Use an oil which separates little or 
no wax from its mixture with the refrig- 
erant at the operating temperature of 
the valve. 

2. Install an oil trap to cut down the 
amount of oil (and consequent wax ) ci! 
culating with the refrigerant. 


ANSUL WHOLESALERS are ready and 
equipped to render an intelligent, co 
operative service to refrigeration engineers 
and maintenance men on problems which 
arise from time-to-time in the operation of 
refrigerating systems. 


FOR EXAMPLE: 

Samples of refrigeration oils, submitted by 
users of Ansul Refrigerants to Ansul Whole- 
salers, are tested by Ansul laboratories with- 
out charge by the Ansul Wax Separation 
Method. This method, developed and stand- 
ardized especially for use in connection 
with oils used in refrigerating systems, pro- 
vides an accurate determination of wax 
separating from oil-refrigerant mixtures at 
low temperatures. 
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DISTRIBUTORS FOR KINETIC’S ‘’FREON-11,"° “FREON-12,"' ““FREON-21,"’ ‘‘FREON-22,"" ‘*FREON-113"° AND ““FREON-114" 
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Export Range Developed © 


Routine maintenance and recondition- 
ing, it is said, can be performed 
“without tearing down the whole 
range.” 

The cooking top hinges upward 
without removing top elements or 
back splash, to facilitate cleaning 
and replacement of elements and 
fuses. A deep die-stamped, porcelain- 
enameled burner box under the ele- 
ments catches all spill-overs. 

“Plug-in” type top surface and 
oven elements can be removed in- 
stantly for cleaning, the producer 
says. The large, one-piece welded 
oven can be “removed easily in a few 
minutes.” 

The precision dies required to 
stamp and form component parts 
represent an engineering and tooling 
investment exceeding $200,000, ac- 
cording to company officials. 

D. R. Moffat, vice president and 
general manager of the firm, said the 
range is “designed and manufactured 
to sell at a price within the reach 
of the mass market in every coun- 
try of the world.” 


Jordon Export Operation 
Transferred to Howard; 
Distribution Unchanged 


HATBORO, Pa.—Jordon Refrigera- 
tor Co., of Philadelphia, has trans- 
ferred its export division to Howard 
Refrigerator Co. here, the latter 
firm announced. 

Maurice Zatko, who managed the 
Jordon export division, will now 
direct the export operation of both 
Howard and Jordon products from 
the Hatboro offices. No change in 
plans of distribution will take place 
on the Jordon line, and the combina- 


most promising Latin American 
markets, according to a recent report 
made by two managers of Westing- 
house Electric International Co. 
after a six weeks’ survey of business 
conditions in those countries. 

J. R. Rinehart, merchandise man- 
ager, and F. Fleischman, Jr., sales 
promotion and advertising manager, 
also called attention to substantial 
markups made by some distributors 
as a result of the scarcity of goods. 
However, it is believed that normal 
markups will return as soon as com- 
petitive forces reassert themselves. 

Huge exports of sugar from Cuba 
and oil from Venezuela are seen as 
making sufficient dollars available 
to satisfy the demand for consumer 
goods, within the bounds of existing 
power facilities. The report also 
noted a “resurgence of consumer 
preference for ‘name’ brands of 
merchandise.” 

The size of the market being 
opened is such that many long- 
established distributors are vying in 
the search for sales outlets, it was 
found. Many of them are said to be 
seeking prewar dealers who have 
entered other lines of business. 

Colombia is coming close to an 
export-import balance by maintaining 
import controls, the report said. 
Large scale urban developments and 
hydro-electric projects in the vicini- 
ties of Medellin and Cali are creating 
demand for all types of electrical 
goods and paving the way for 
greater merchandise sales, it was 
reported. 


Silleox, Panzer on Tour 


NEW YORK CITY—H. A. Sillcox, 
who heads a number of corporations 
bearing his name, and one of his 
associates, Henry L. Panzer, left 


Stainless steel inside and out. 


ACRMA Export Committee 


NEW YORK CITY—A. J. Dangoia, 
assistant merchandise manager of 
Westinghouse Electric International 
Co., was elected chairman of the 
foreign trade committee of the Air 
Conditioning & Refrigerating Ma- 
chinery Association at a meeting of 
the association in the Hotel Pennsyl- 
vania here. 

The meeting was held on June 23. 

Dangoia, who has served on the 
committee for the past five years and 
was vice-chairman last year, suc- 
ceeds F. L. Maggini, of International 
General Electric Co. W. J. Neylan, 
of Servel International, was elected to 
the post of vice-chairman of the 
committee. 

The foreign trade committee was 
formed to provide members of the 
ACRMA with the opportunity to 
discuss mutual problems in the ex- 
port field. 


Industry's Exports Zoom 
Far Above 1946 Levels 


000,000 in 1946 and a 1936-38 aver- 
age of $102,000,000. 

Altogether, the report said, U. S. 
foreign trade last year reached a 
record value of $14,456,000,000, a gain 
of 48% over the 1946 total and 76% 
over 1920 (when the previous peace- 
time high was recorded). Imports 
also increased to a new high of 
$5,731,000,000, but it was only two- 
fifths as large as the export total. 

“Rises in prices accounted for 
nearly one-half of the increase in 
the value of exports and more than 
the entire increase in the value of 
imports over the 1946 level,” the re- 
port declared. 

Latin American countries stood out 
as the area which most largely ex- 
panded its purchases of U. S. mer- 
chandise in 1947, it was said. These 
countries received 27% of U. S. ex- 
ports, compared with 16% in the 
1936-38 period and 22% in 1946. 

Europe was as usual the main 
destination of goods in 1947. 
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UNION 
PACIFIC 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 


Sturdy, all metal frame with useful 
e combination ice maker and frozen food 
compartment. Available for immediate 
delivery in 25 and 30 cu. ft. sizes. 


Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 
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wider variety of products to the a tour of Europe, the Belgian Congo, 
export trade,” it was stated. and the Union of South Africa to 
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Summer Edition of the 


ENDABOOK No. 147 
Parts Catalog 
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Refrigeration 


Please write early (on your own letterhead) for your copy of 


this newest edition of the most complete catalog in the business. 


1728 $. MICHIGAN, AVE. 
CHICAGO 16, ILL. : 
134 LaFayette St., New York 13, N. Y. 
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185 N. WA 
A Type A—Standard 


New! Improved! 


@ Made from heavy duty rayon reinforced neo- 
prene hose. Exceptionally ; 
will permit small radius bends. 36” lengths. Will 
withstand temperatures to -40 degrees F. and 
pressures in excess of 1000 lbs. per square inch. 
Low original cost and high refrigerant resistance 
means long time use and resulting economy. 
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Type B—Quick-Coupler 


Typical precision machining oper- 
ation in Tecumseh’s high speed 
production plant where better than 
Ys of the conventional units re- 
quired by the industry are made. 
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Refrigeration Problems 


And Their Solution 
By P. B. Reed 


For Service and Installation Engineers 


How To Use a 
Refrigerant Table (8) 


SUPERHEATING IN THE 
EVAPORATOR AND 
SUCTION LINE 


To illustrate how the superheat 
tables are used, let us take for 
example, a “Freon-12” system with a 
5° evaporator as shown in Fig. 8. 
The expansion valve is so set that all 
of the liquid ‘“Freon-12” has been 
evaporated (boiled off to a saturated 
vapor) by the time it gets to point B. 
From B to C the vapor becomes 
superheated 10°, so that at C it is at 
a temperature of 15°. 

Of course, it is still at the same 
pressure, for the pressure throughout 
the evaporator and suction line right 
up to the suction service valve of the 
compressor, is the same, assuming 
that the pressure drop through the 
evaporator and suction line is so 
small as to be negligible. 

The 15° gas picks up some more 
heat in passing through the suction 
line, so that by the time it gets to 
the compressor it is up to 65°, that is, 


Tecumseh, Michigan 


for IMMEDIATE DELIVERY 


Y% through 2 H.P. Conventional Condensing Units! 


Right! We’ve worked hard for a long time to be able to say it . . . but it’s 
true again at last! Through recent plant expansion and improved production 
facilities, famous Chieftain Conventional Condensing Units are now avail- 
able for immediate delivery . . . in unrestricted quantities . .. to manufacturers 
of complete refrigeration equipment. 

Take Chieftain 44 and 14 H.P. Air-Cooled Commercial Units, for 
example. Designed primarily for self-contained construction, they cover 
capacity and performance requirements of a wide range of commercial 
applications . . . frozen food chests, beer coolers, beverage vendors, milk coolers 
and many others. They’re built to the highest standard of quality yet 
achieved by the industry . . . with triple inspection and careful selective 
fitting of all parts. Smooth, quiet, dependable in operation, they give you 
maximum in top performance ... with freedom from field service .. . 
minimum first cost. Write today for complete information . . . and specify 
“Chieftain” Conventional Condensing Units! 
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Fig. 8—Evaporator and suction line, showing saturated liquid and vapor 
at 5° superheated gas to 15° and superheated gas in suction line to 65°. 


it is further superheated 50° from C, 
the outlet of the evaporator, to the 
compressor suction service valve. 

Upon referring to the saturation 
tables for ‘“Freon-12” (not shown 
here) we find that the absolute pres- 
sure corresponding to 5° is 26.5 
p.s.ia., so we should turn to the 
superheat table for 26.5 p.s.i.a. to 
get the superheat data for 5° satu- 
rated vapor warmed up to 15° and 
later to 65°. 

But there is no 26.5 p.s.i.a. table. 
There is, however, a 26 p.s.i.a. table 
and a 28 p.s.i.a. table, so we will have 
to interpolate between these two 
tables. Nor are there superheat tem- 
peratures of 15° nor 65° given in the 
superheat tables, so we will have to 
interpolate for them also. 


HOW TO INTERPOLATE VALUES 


To interpolate the values corre- 
sponding to 15° at 26.5 p.s.ia., we 
can first determine the values for 10° 
and 20° at 26.5 p.s.i.a. and then, from 
those determine the 15° values, also 
at 26.5 p.s.i.a. 

The volume at 10° in the 26 p.s.i.a. 
table is 1.530 and in the 28 p.s.i.a. 
table is 1.415. The pressure of 26.5 
p.s.i.a. is just one fourth of the dif- 
ference between 26 and 28 p.s.i.a., 


more than 26 p.s.i.a., so the volume 
at 26.5 p.s.i.a. should vary from 26 
just one fourth of the difference be- 
tween 1.530 and 1.415 which is one 
fourth of .115 or .029. 

Since the volume at 28 p.s.i.a. is 
less than at 26 p.s.i.a. (both at 10°) 
we will subtract .029 from 1.530 and 
thus obtain 1.501 ft.3/ib. as the 
volume of the 5° saturated vapor if 
it were warmed only 5° to 10°, in- 
stead of warmed 10° to 15°. 

In a like manner we find that the 
volume at 20° and 26.5 p.s.i.a. is 
1.539 ft.3/lb., which is one fourth of 
the differenee between 1.568 and 
1.450, subtracted from 1.568. 

Since the volume at 10° and 
26.5 p.s.i.a. is 1.501 ft.3/lb. and at 
20° also at 26.5 psa. is 1.539 
ft.3/lb., then the volume at 15° and 
26.5 p.s.i.a. is Just half-way between 
1.501 and 1.539 or 1.520 ft.3/Ib. 


If we refer to the saturation 
tables for “Freon-12” we find that at 
5° and 26.5 p.s.i.a., the volume of 
the saturated vapor is 1.485 ft.3/Ib. 
Thus, in warming 10°: above satura- 
tion in the latter part of the evapora- 
tor, the 5° Saturated ‘“Freon-12” 
vapor rises in volume .035 ft.3/lb. or 
2.4% from 1.485 to 1.520 ft.3/Ib. 


(Continued on next page) 


REPLACEMENT UNITS. 
: are available not only for the smaller size — 


ompressors normally used for household _ 
_ refrigerators, but also for... — e 


- USED IN COMMERCIAL, 


_ SEMI-COMMERCIAL AND 


“IMPORTANT BENEFITS SE unr: 
wHROTARY SEAL 


_ 2020 NORTH LARRABEE sT. ° CHICAGO, 14, ILLINOIS, U.S. 


From internal engineering to external finish, every factor in 
Larkin refrigeration products is flawless in execution. The same 
constructive ability which originated patented Cross Fin Coils 
also produces Humi-Temp Forced Convection Units — Bare Tube 
and Zinc Fused Steel Plate Coils — Air 
' Conditioning Units—Instantaneous Wa- 
THE ter Coolers—Evaporative Condensers— 
and other high-grade items demanded 
in the commercial and industrial refrig- 


FOOD SUPPLY eration field. 
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TABLE 6—PROPERTIES OF SUPERHEATED ‘FREON-12?’? VAPOR 


Abs. Pressure 26 lb/in2 Abs. Pressure 28 Ib/in2 
Temp. Gauge Pressure 11.3 lb./in2 Gauge Pressure 13.3 Ib/in2 
°F. (Saturation Temp. 4.1° F.) (Saturation Temp. 7.7° F.) 
. Vv H Ss Vv H Ss 
(at sat’n) (1.510) (78.68) (0.17059) (1.409) (79.10) (0.17032) 
0 

10 1.530 79.50 0.17233 1.415 79.41 0.17099 
20 1.568 80.90 . 17529 1.450 80.81 . 17393 
30 1.606 82.31 .17821 1.485 ~ 82.23 - 17685 
40 1.643 83.74 .18109 1.520 83.66 .17975 
50 1.680 85.19 . 18395 1.555 85.11 .18261 
60 1.716 86.64 - 18675 1.590 86.56 . 18544 
70 1.754 88.10 . 18954 1.625 88.03 . 18823 
80 1.790 89.57 . 19229 1.659 89.51 . 19097 
90 1.826 91.05 .19501 1.693 90.99 .19371 
100 1.863 92.55 .19772 1.727 92.49 . 19642 
280 2.510 121.68 . 24267 2.329 121.95 . 24141 


From Tables of Kinetic Chemicals, Inc. 


Yow To Use a Refrigerant Table -- 


(Continued from preceding page) 


If we wish to convert the volume 
of 1.520 ft.3/lb. to density, it is only 
necessary to divide it into one. Thus 
1 + 1520 = .6579 Ib./ft3. At 
saturation of 5°, the density is .6735, 
so the density of the vapor is .0156 
lb./ft.3 or 2.3% less, when the 5° 
saturated vapor is superheated to 15°. 

Interpolating in the same way, we 
find that the heat content of the 5° 
saturated vapor, superheated to 15° 
is 80.18 B.t.u./lb., a rise of 1.39 
B.t.u./lb. or 1.8% from 78.79 B.t.u./ 
lb., the heat content of the 5° 
Saturated vapor. 


PROPERTIES OF GAS 
SUPERHEATED 5° TO 15° 


Again interpolating the entropy 
values, we find that the entropy of 
the 5° saturated vapor superheated 
to 15° is .17347 B.t.u./lb./F.°, com- 
pared to .17052 B.t.u./lb./F.°, the 
entropy of the 5° saturated vapor. 
So, in being superheated from 5° to 
15°, both at 26.5 p.s.ia., the vapor 
rose .035 ft.3/lb. in volume from 1.485 
to 1.520 ft.3/lb.; it rose 1.39 B.t.u./Ib. 
in heat content from 78.79 to 80.18 
B.t.u./lb.; and it rose .00295 from 
.17052 to .17347 B.t.u./Ib./F.°. 

In the same manner we can deter- 
mine the properties of the suction 
gas superheated to 65°, the tempera- 
ture at which it enters the compres- 
sor. Since it is at the same pressure, 
26.5 p.s.i.a. or 11.8 p.s.ii.g., we use 
the same tables—those for 26. and 
28 p.s.i.a.—and interpolate as we did 
before. 


We find that at 65° the suction 
gas, which at saturation was 5°, has 
a volume of 1.708 ft.3/lb., a heat con- 
tent of 87.35 B.t.u./lb., and ‘an 
entropy of .18781 B.t.u./lb./F.°. 


PROPERTIES OF GAS 
SUPERHEATED 5° TO 65° 


From saturation, the vapor enter- 
ing the compressor has been super- 
heated 60° (65° — 5°), has expanded 
.218 ft.3/lb. (1.703 — 1.485 = .218), 
has gained 8.56 B.t.u./lb. in heat 
content (87.35 — 78.79 = 8.56) and 
its entropy is .01729 B.t.u./lb./F.° 
greater (.18781 — .17052 = .01729). 


Some of this superheating, and the 
change of the values of the vapor, 
occurred during the 10° superheating 
in the “dryer coil’’ of the evaporator 
but much more occurred in the suc- 
tion line. 


The gas going into the compressor 
should be at least slightly super- 
heated to assure that it contains no 
liquid refrigerant which might 
damage the valves or other parts or 
cause noisy operation. 


Moreover, cold suction lines 
“sweat” (condense moisture from the 
air), and may drip and cause damage 
to perishables under them. At best 
they are unsightly and untidy and 
are to be avoided. 


For efficiency the suction gas 
should have the minimum of super- 
heat. Since superheating causes a 
pound of refrigerant to occupy 
greater volume, it is necessary to 


JOBBERS 


GRADE 
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DAVISON Jobbers everywhere have been quick to 
PA learn that they satisfy more customers 
100 with Davison PA 100 Refrigeration Grade 

Silica Gel. PA 100 gives your customers 

renee -% what they want: instant refrigerant dry- 
CONTENTS CONT.NO ing to well below the level where freeze-up 
damage can occur—dust-free drying— 

1 ee maximum dryer capacity—freedom from 


€ ay) conten 
Ra eniSO¥ CHEMICAL CORT 
"eey = ‘ 


Yes, > gave 
*ViLovens - pnoovctes Of 


caking and channeling—freedom from any 
further moisture problems. 


Stock and Sell Davison PA 100 Refrigeration Grade 


Silica Gel in bulk in the can with the blue label 


-+.or in dehydrators charged by the cartridge 
manufacturer. 


THE DAVISON CHE 


Frags Toa Com 


PIONEERS AND DEVELOPERS OF SILICA 


ICAL CORPORATION 


BALTIMORE-3, MD. 


GEL 


Canadian exclusive sales agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, Sales Division, Chemical GrouP 
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use a greater compressor displace- 
ment to enable the compressor to 
pump the same number of pounds of 
refrigerant. This adds to the in- 
vested cost of the compressor and to 
its operating cost. 


GAS SHOULD ENTER 
COMPRESSOR SUPERHEATED 


In_ practice, a compromise is 
effected that allows the suction gas 
to be superheated to a temperature 
above the dew point temperature 
that is apt to be encountered. This 
varies with different locations, but 
65° is regarded as an acceptable 
standard, for 65° is above the normal 
dew point temperature in most loca- 
tions. — 

The superheat in the suction line 
represents “lost refrigeration’ for 
this heat was not removed from the 
refrigerated space. With relatively 
high temperature evaporators, the 
superheating will be small as above 
illustrated by the 5° evaporator. 
With low temperature evaporators 
the superheat from -100° to 65° may 
be quite considerable and may repre- 
sent a very large amount of wasted 
capacity of the compressor and may 
use a great deal of the capacity of 
the condenser. 

Heat exchangers are_ therefore 
especially helpful with low tempera- 
tures, to enable the use of the 
“waste” refrigeration of the suction 
line to sub-cool the liquid refrigerant 
before it enters the expansion valve, 
which keeps just that much heat (the 
sensible heat of the liquid) out of the 
evaporator. 

Next we will study how to 
use the tables to trace the gas 
through the compressor and con- 
denser. 


(To Be Continued) 


FOR A PROFITABLE INSTALLATION | 
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on your next job choose a 


MILLS 


a condensing unit’ for 


every installation 


¢ 4100 Fullerton Avenue « Chicago 39, Illinois 


To make a 
quality Refrigerator 
even better, 
add 
Stainless Steel Shelves. 


PRODUCTS COMPANY 


PLYMOUTH + MIC 
REFRIGERATOR SHELVES + STAMPINGS ~ 
FORMED AND WELDED PRODUCTS 


WHO BUYS HOME FREEZERS 
AND WHAT DO THEY WANT? 


COOLERATOR 
HAS THE ANSWER IN THIS a 
BIG 15 CU. FT. FREEZER [| Yaa 


Field checks prove that suburban dwellers, residents of smaller towns and 
farmers are the best market for home freezers. They have larger than 
average families and enjoy economical access to a wide variety of fresh 
foods, consequently they require a large freezer to obtain the capacity, 


convenience and savings they seek. And these people now have definite 


ideas of what they need in a freezer. 

The big 15 cu. ft., plus-featured Coolerator meets the specialized re- 
quirements of this all important market exactly—and at a cost per cubic 
foot that is surprisingly low. 

Get a Coolerator Home Freezer on your floor right now, and be ready 
to cash-in on the peak selling season. It will mean easier sales and higher 


unit profits for you. 


July Market Open House 5th to 19th — Come to 
11th Floor of the Merchandise Mart — Chicago 
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COOLERATOR 
REFRIGERATORS 


Like the Home Freezers are 
crammed with features that 
women want in a truly fine 
refrigerator. Illustrated here 
is the new King Size DR-88 
that is rapidly earning the 
reputation as the finest Cool- 
erator ever built. The Cool- 
erator line is the profit line 
for ‘48. 


THE 
COOLERATOR COMPANY 


DULUTH 1, MINN. 
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3. The sun may shine on south Table 6—Showing Solar Heat Transmitted Through Various 
2 and east walls at the same time. (In ‘ . d 
One of a series from this case figure solar heat for both Appurtenances of Covered Windows, Skylights, and Roofs 
south and east walls.) Windows ;} 
4. The sun may shine on south Intensity of Solar Heat A 
wall only. (In this case figure solar B.t.u. per Sq. Ft. per Hour 
heat on south wall only.) Finish Setttudeeeeene 
5. The sun may shine on south and Facing 30-85 40-45 30-35-40-45 
west walls at the same time. (In Type of Appurtenances Sun South E. & W. 
- this case figure solar heat for both Awnings (canvas) first floor . 
: = the south and the west walls.) I ors cea ceekajaas Plain 20 30 40 
. 6. The sun may shine on west wall Not ventilated .......... Gieemnenes Plain 30 45 60 | 
by J ames J ° LaSalvia only. (In this case figure solar heat Awnings (canvas) above first floor : 
on west wall only.) RN iis iisisanceGasbes ues ease Plain 10 15 20 
e 7. The sun may shine on the east gk Ne Corer reer er Plain 20 30 40 
Cooling Load (Cont.) wall in the morning and the west Awnings (canvas) first floor 
wall in the afternoon. (In this case po”. eee are rer Aluminum 15 23 30 
In order to facilitate the use of The sun effect on each problem ‘figure one side = - the es Pen 5 ag ol ne Aluminum 20 30 40 
such methods Table 6 has been de- shail be based upon the travel of the Which has the greatest amount o fo : ia iin ti ‘i “ 
veloped, using such appurtenances sun for the time which the air condi- 8/488 area.) PEE SSESEECHERRH ES PAHS 6528995 
/ : 8. Th hine on the south SNS PROD sek cccdvescecccnrense Aluminum 15 23 30 ) 
as are necessary. tioning system is to operate. . e sun may shine . nies tealiies tile dame Buff 55 80 110 
Awnings should be so _ installed Sun effect shall be figured only on and east walls in the morning and eee Sees eee Wee «ee es ess ‘ 
, , th and west walls in the after- Shades (inside) fully drawn ........ White 50 75 100 
that there is at least a % in. space those walls where the sun shines. the sou 
‘ ; “ame , : (In this case figure the Shades (inside) fully drawn ........ Aluminum 45 70 90 
between awning and side of building. The usual cycle of the sun’s path noon 
; > : ; - a ing or afternoon combination Shades (inside) half drawn ........ Buff 70 105 140 
This space will allow the hot air is as follows: in the early morning morning 
. : , hich has th eatest amount of Shades (inside) half drawn ........ White 65 100 130 
underneath awning to escape to the’ the sun shines on the east wall; then whic as the gr 
. i. 2 : lass area.) Shades (inside) half drawn ........ Aluminum 60 90 120 
surrounding atmosphere. This is at the middle of the morning the sun & Vensiinn Sites teetde) Buff 50 75 100 
known as being ventilated. shines on both east and south walls; 9. For masonry walls figure solar Mnminti White 45 70 90 
If the awning is installed tight at noon the sun shines directly upon heat for same side or sides on which ‘eunaiiens —_— i po bo po 
against the building, it is known as _ the roof; and in the afternoon on the _ glass is figured. ‘emeiieen Wintec) ....... Buff 30 45 60 1 
not being ventilated. south and west walls. 10. Figure solar heat on outside Venttien Minis alt) tit White 25 40 50 : 
It is necessary to check exactly goors the same as ER 0 oo 0 ly axa x i ileal 
how the sun shines on each job for : Venetian blinds (outside) ............ Aluminum 20 30 40 
he duration of the day, to arrive at 11° The sun will always shine On Windows whitewashed on the outside White 50 75 100 
the duration of the aay, to arrive a! roofs, duration depending entirely on Glass brick, 35 in. thick ¢bare).... 40 50 60 ! 
the proper solar heat load. heights of adjacent buildings. (In For All Latitudes pe! 
_Any one of the following condi- every case where roof is directly guytights: tre 
ne . a on the problem to above space to be air conditioned, Whitewashed on outside .......... White 120 tio 
— solar heat must be figured.) Awning (canvas) outside .......... Plain 90 ae 
1. The sun may not shine on any LE Awning (canvas) outside .......... Aluminum 80 Tr 
part of the space to be air condi- omen gS “rere Buff 160 | 
tioned, because other buildings shade Assume space to be air conditioned Type of Appurtenances ple 
products | it. (In this case do not figure solar jg located at 40° north latitude. Roofs—Natural ...................005 35° set 
bee / _{ | heat.) Space is 100 ft. long (west side), 50 Aluminum Painted .......... 25° ho 
“a oF 2. The sun may shine on east wall ft. wide, south side), and 20 ft. high. Sprayed with water ......... 10° cot 
FAP RLO = HEA; ‘ only. (In this case figure solar heat Roof is directly above space and is Masonry Walls—13 in. thick or less.. 16° [ to 
— ge upSince 1925 er on east wall only.) uninsulated. Floor is directly on 14 in. to 20 in. .... 5° : ‘. 
€ Above 20 in. ....... 0° (neglect) . sis! 
For double windows deduct 10% from above figures. 4 red 
Awnings are assumed to shade whole window. pa 
Venetian blinds are assumed to shade whole window with slats to be at 45°. } of 
ground. Walls are 13 in. thick. windows that the sun shines on, at opt 
iF i d fi « i y What is the solar heat gain? any time of the day (white color). %- 
i fer a 4 an ig ur ati ve Y. The areas for the various sides of 2. The roof to be insulated with a 
The very healthy business growth reported service, substantia] national advertising. Total Total a B.t.u. ote 
by Worthington distributors from coast Scores of distributors have told us ours Side Glass Area Wall Area 1,000 sq. ft. x 34x 10° F a 514 
to coast is explained largely by the fact is ‘“‘the best franchise in the business’ West 1,000 sq. ft. 1,000 sq. ft. south wall— ple 
South 500 sq. ft 500 sq. ft — ng 2 ser 
that the Worthington line has everything Find out for yourself why there’s more ost on “4 apo ne ry 500 sq. ft. x .34.x 10° F. 1,700 as 
to sell—all the important components for —_ worth in Worthington by writing Worthing- Roof Area = 100 ft. x 50 ft. — 5,000 sq. ft. — es «eRe nae be 
any air conditioning or refrigeration sys- ton Pump and Machinery Corporation, Assume that the sun will shine on gouth glass— jus 
tems. . . and everything to sell with —out- Air Conditioning and Refrigeration Divi- the south and east sides in the morn- 500 sq. ft. x 70 B.t.u. 35,000 = 
, . F . ing, and south and west sides in the f 
nding sales points, backed by excellent __ sion, Harrison, N. J Roof— 
ns a d afternoon. | 5,000 sq. ft. x .1 x 35° F. 17,500 
Assume normal transmission fac- e 
tor U for wall to be .34 and for Total solar heat gain 147,600 C 
aia roof .4. This is equivalent to 
i The combination of south and west 147,600 B.t.u./hour 
ie sides has the greatest amount of or 12.3 tons. 
; glass area: namely, 1,500 sq. ft. The 12,000 B.t.u./hour 
he south and east combination has only (c) Assume sam bl a 
e 1,300 sq. ft. Therefore, the solar heat onan rere ge -a te seat 7 not 
SO) RS OS Or he Laee ay. %. tian blinds, use plain ventilated awn- 
B.t.u. ings on all windows where the sun 
West wall— shines, at any time of day. 
1,000 sq. ft. x 34 x 10° F. 3,400 Btu. j 
South wall— West wall— s 
500 sq. ft. x 34 x 10° F. 1,700 1,000 sq. ft. x .34 x 10° F. 3,400 a 
West glass— South wall— , 
1,000 sq. ft. (bare) x 195 B.t.u. 195,000 500 sq. ft. x .34 x 10° F. 1,700 
South glass— West glass— y 
500 sq. ft. (bare) x 74 B.t.u. 37,000 1,000 sq. ft. x 40 B.tu 40,000 “mt 
, : tou. y is 
Roof— ‘ South glass— - 
C00 ag, Hh. x 4 x SS" FP. 70,000 = 500 sa. ft. x 30 B.tu. 30,000 is 
F.. 
. Roof— 
Total solar heat gain 307,100 e 
This is equivalent to 5,000 sq. ft. x 1 x 35° F. 17,500 
307,100 B.t.u./hour Total solar heat gain 92,600 
onan tae or 25.6 tons. This is the equivalent of 
‘“ ee ee : —_ 92,600 B.t.u./hour 
wee pie eh 4g (b) Assume same problem as or 7.7 tons. 
aged Air Conditioners — above with the following changes: 12,000 B.t.u./hour 
wae sates 1. Use inside venetian blinds on all (To Be Continued) F | 
WORLD-WIDE SERVICE! 
a 
t Air Units, i 
A complete i ensers, “hho onditioning ating Dp 
Evapororly® Coolers: Uni A complete line of Ammonia Compressors—from 1 to 100 tons; 
Evaporotiv 4 Dry Product also Ammonia Boosters E thine end iat . ‘ 
Heaters Wet an a t2" verything and anything in parts and supplies - 
Coolers for both Free ame shipped all over the globe. Scarce items back, e 
ont Ammonia. Also aps? new lines added...most complete stock 
coolers, valves, fitting available anywhere in our enlarged modern 
ae building. Big or little, your order gets speedy - 
r) personalized-attention. Thousands of satisfied 
customers use our dependable service to save 
working-hour time, energy. Write for catalog 
. . on your letterhead. . . today! Export Sales Division 
SCHEEL INTERNATIONAL, INC. = * 
4237 N. Lincoin Ave., Chicago, til., U.S.A. 
THE SUPPLY HOUSE THAT SERVES THE WORLD e¢ Wholesale Only 
PARTS CO. 
2511-2611 LAKE STREET MELROSE PARK, ILLINOIS 
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Unusual Low Temperature System Employed 
At Trade School for Teaching Students 


These three units have been hooked up into a two-stage low temperature system at the 
David Ranken, Jr. school in St. Louis to instruct students on this phase of refrigeration. 


* 


ST. LOUIS—An unusual low tem- 
perature installation, designed to 
train students in the latest refrigera- 
tion trends, has gone into the David 
Ranken, Jr. School of Mechanical 
Trades here. 

Three condensing units are em- 
ployed, two of them serving as 
separate stages in the two-stage 
hookup while the third is used to sub- 
cool liquid refrigerant before it goes 
to the expansion valve. 

The evaporator for the system con- 
sists of 100 ft. of 54-in. tubing coiled 
in the shape of a cylinder with 
1%-cu. ft. capacity. This is in a cabi- 
net which is insulated with 12 in. 
of cork on all sides. 

Two Kelvinator Model R 1%-hp. 
open condensing units and a single 
\4-hp. Model K Frigidaire power the 
system. All the units were com- 
pletely reconditioned by students in 
the trade school. 

The first-stage compressor oper- 
ates at 742 r.p.m., the second at 
514 r.p.m, both using “Freon-22” and 
a 300 viscosity oil. There is an oil 
separator after each stage which acts 
as a preventative measure to avoid 
waxing at the expansion valve. 

Subcooling of the liquid refrigerant 
just ahead of the expansion valve is 


* 


* 


a 


accomplished by the Frigidaire unit, 
which is charged with “Freon-12.” 
The heat interchanger used for this 
consists of a 12-ft. length of %-in. 
copper tubing with a %-in. liquid 
line wound inside. 

Model numbers of the compressors 
will indicate to servicemen that these 
are old sulphur dioxide machines. 
They were selected because of the 
long piston stroke and the extreme 
low back pressures at which they 
operate. 


Two expansion valves are em-— 


ployed. There is a Detroit 793 dif- 
ferential temperature expansion valve 
on the evaporator and a Detroit No. 
672 on the heat interchanger. 

The valves and the counterflow in- 
terchanger are housed in a small 
cabinet on the end of the low tem- 
perature cabinet proper, this valve 
compartment being maintained at 
about -10° F. to precool the operat- 
ing valves and keep temperature 
drop losses at a minimum. 

Lowest temperature which the ma- 
chine has reached is -158° F., and it 
is possible to drop the temperature 
150° below room temperature within 
the first 20 minutes of operation, say 
school officials. 

The liquid refrigerant entering the 


: Ft. Wayne, Ind. YORK 
distributors whose success- 
ful Cross-Flo installation in 
Ft. Wayne’s ‘‘Hobby House” 
is shown here. Wholesaler: The 
F. H. Langenskamp Co., Ft. Wayne. 


Cnose- Flo EXCLUSIVELY FOR 


HOSLER & PEARSON 


Yes, 
eliminate clogging and pressure drop, 
efficient heavy-duty commercial drier-filters. 


filtering element—the exclusive new princip 


across the bed of drying agent instead « 
allows the user to permanently forget an 


Diagram below shows Cross-Flo's principle of 
outside course-filter then slowly across the lorg 
ing slowly through the extra- 


INCORPORATED 
ZELIENOPLE, PENNSYLVANIA 


_® 4 . 
in installations such as the one pictured, Cross- -Filt 
proving them to be the industry’s most 


Cross-Flo’s extra large highly-efficient 
le of flowing the refrigerant slowly 
of forcing it through a long, clogged bed- 

y moisture problems. That’s why the name 


Hosler & Pearson is now added to the fast-growing lis 


flowing the refrigerant uniformly through the 
e cylindrical bed of drying agent, finally flow- 
large highly-efficient filter. 


Flo Drier-Filters entirely 


t of exclusive Cross-Flo users 


veteran refrigeration man. 


advanced work. 


temperature differential expansion 
valve at the evaporator is at a tem- 
perature of approximately -65° F. 
after passing through the subcooling 
interchanger. 

Electrical controls for the system 
have been so designed that it is pos- 
sible to operate each unit separately, 
or to have the job cycle as a com- 
plete unit. 

Built by students under the guid- 
ance of H. C. Heumann and W. W. 
Absher, instructors in the Ranken 
advanced refrigeration shop, the 
setup is intended for advance stu- 
dents at the school. Operating and 
analyzing the unit, students learn 
the value of refrigerants, compres- 
sion ratios, calculation of compressor 
capacity, how to figure compressor 
speeds, subcooling values, tempera- 
ture-pressure drops, and the elec- 
trical controls. 

In all, there’ are 10 instructors in 
the Ranken refrigeration department, 
which is headed by John P. Kibler, 


Largest of the 14 departments in 
the Ranken school, the refrigeration 
section occupies more than 8,000 sq. 
ft. of floor space. It is divided into 
six divisions and a laboratory for 


WANTED! 


We represent a client who requires an outstanding 
salesman to call on refrigeration jobbers throughout 
the Midwest. The man selected for this position 
must be energetic and enthusiastic with an 
outstanding record of accomplishment. He _ will 
represent a well established, Nationally known 
manufacturer who presently enjoys widespread 
product acceptance. 


The following qualifications are essential: 


Thorough knowledge of commercial low- 
sides. Graduate engineer preferred. 


Must know Midwest refrigeration jobbers 


intimately. 

Past record must bear strict investigation. 

Age 35 to 40. 
To the right man, this position offers a permanent 
connection with remuneration in excess of $9000 
yearly. 


Reply by letter only giving complete personal data 
and business background. All replies will be treated 
with strict confidence. 


C. R. MARKHAM ADVERTISING 


National Security Bank Building 
767 Milwaukee Avenue 
Chicago 22, Illinois 
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DAYTON, OHIO 


It sells INLAND ICE TRAYS 
—as replacements, and as 
standard equipment in 
new refrigerators 


-. Inland “Magic Touch” Ice Cube Trays are 
2 being pre-sold, for you, as replacements for 
_____ the outmoded and battered trays now in at 

|. least fifteen million homes. And thousands, 
or perhaps hundreds of thousands, of those 
homes are in your territory. 

A strong advertising campaign, April 
through August, in The Saturday Evening 
Post, Collier’s and Better Homes and Gar- 
dens is urging prospects to go to their deal- 
ers—that’s you—and improve their present 
automatic refrigerators with the marvelous 
Inland “Magic Touch” Ice Trays that assure 
no sticking, splashing, waste or muss. That’s 
the stuff that makes quick, easy and profit- 
able sales! 


GET THAT PROFIT NOW! 


Here’s your chance to cash in on advertising 
that really pulls. Your manufacturer or job- 
ber has, or can get, Inland “Magic Touch” 
| Ice Trays. Order your replacement stock 
today. Give them front display while the 
advertising is running. Push them to service 
customers. You'll make profits now. You'll 
build customer good will for refrigerator 
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sales. Insist that the refrigerators you sell 
come equipped with Inland “Magic Touch” 
| Ice Cube Trays. 


INLAND MANUFACTURING DIVISION 


| General Motors Corporation . Dayton, Ohio 
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You can effect a real ECONOMY 
with dependable LIPMAN refrig- 
eration. LIPMAN machines are 
performance-proved with over 30 
years experience in the commercial 
refrigeration field. Units available 
in Y% thru 40 HP. 


GENERAL REFRIGERATION 


YATES-AMERICAN MACHINE, CO., Beloit, Wisconsin 


- —— ICE 


SUPPLIES 


: “Plants, Agitators, Fillers, 
Dumpers, Air Agitation Systems, 
Pressure Vessels, etc. 


: RECO PRODUCTS DIVISION 


2020 NAUDAIN STREET, PHILA. 46, PA. 


Whats New 


U.S. Rubber, R.H. Bishop 
Make Frozen Food Shipper 


NEW YORK CITY—New shipping 
containers for fresh and frozen foods, 
made of a tough, thermoplastic ma- 
terial and insulated with lightweight 
plastic foam, have been jointly de- 
veloped by United States Rubber Co. 
and R. H. Bishop Co. of Champaign, 


s| Ill. They are now being produced by 
_ the Bishop Co. 


The bottom, sides, lid, inner con- 
tainer, and all internal bracing in the 


| food shippers are constructed of the 


rubber company’s Versalite, which is 
non-corrosive, has very low heat con- 
ductivity, and is light in weight. 
Important features of the thermo- 
plastic material are high impact 


strength and a specific gravity of 
less than 1.1. 

All connections and seams in the 
containers are plastic welded to as- 
sure a strong, permanent pressure- 
tight bond, which also prevents any 
possibility of vapor transfer into the 
insulation space. 

The shipping containers are com- 
pletely insulated with Flotofoam, a 
plastic foam that weighs less than 
one pound per cubic foot. Because 
of its insulating properties, the walls 
of the shippers can be made thinner 
than usual, thus increasing the stor- 
age capacity. 

Inside temperature is said to stay 
even during transit, since heat and 
moisture transfer is greatly reduced 
through the use of a special lid seal 
of cushioned synthetic sponge rubber. 
The only metal is in the handle, 
latches, and skid strips. 

One container, primarily designed 
for shipment of frozen foods with dry 
ice, has a maximum storage capacity 
of 4.66 cu. ft. Another, primarily 
designed for shipment of fresh foods 
with water ice, has a maximum stor- 
age capacity of 7.44 cu. ft. Weight 
of each, when it is empty, is only 
about 75 pounds. In some cases, 
shipment of chilled or frozen foods 
can be made without the use of dry 
or water ice. 

The R. H. Bishop Co. will soon 
start production on new home freez- 
ers and low-temperature commercial 
display units that will also use the 
thermoplastic Versalite and Floto- 
foam insulation. 


Demand for self-contained air condi- 
tioners for 


retail stores, offices and 


s is climbing fast. And, for dealers 


them. Why not ask the major Carrier 
dealer nearest you for details, or write 
direct to Syracuse headquarters? 


rani the right products, sales are 
going up just as fast. That’s why it’s so 
important to handle an outstanding 
line like Carrier Weathermakers. 
Right now there are a few clioice 
territories open for Carrier associate 
dealers. Your location may be one of 


As a Carrier associate dealer, you 
can offer packaged Weathermakers 
that are first choice with retailers and 
other businessmen who want depend- 
able air conditioning at lowest operat- 
ing cost. You have a choice of 3 and 
5 hp models. The units are so attrac- 


AIR CONDITIONING « 


REFRIGERATION «+ 


tive they can be set right out in the 
sales space. For remote location, there’s 
plenty of extra fan capacity for con- 
nected duct work. Their performance 
assures Customer satisfaction and mini- 
mum maintenance. 

Why not get the details about that 
Carrier associate dealer franchise to- 
day? Carrier Corporation, Syracuse, 
New York. 


INDUSTRIAL HEATING 
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Super-Cold Evolves Case from Tested Ideas 


* 


LOS ANGELES— 
Super-Cold Corp. here is 
introducing a new self- ~ 
service refrigerated dis- ~ 
play case which it terms ~— 
“the-case-with-an-idea,” 
since its features are 
based on ideas garnered 
from the solution of prob- 
lems encountered during - 
the model’s practical test- 
ing in selected food 
stores. 

Some of the features 
are: design and construction to pro- 
vide sight-level merchandising; slid- 
ing plate glass doors; bottom display 
racks with variable height adjust- 
ments; removable mezzanine shelf; 
stainless steel non-insulated drain 


. —” 
nn ee cemewentiile 


: 14-tube top 


pan; fluorescent lighting 
cooling coil; 16-tube booster coil; and 
a stainless steel basket cart bumper 
strip. 

The new case will be known as 
the “Super-Serv” muodcl. 


Allen-Bradley Switch 
Cuts Out Under Overload 


MILWAUKEE — A new manually 
operated snap switch for starting 
motors of 1 hp. or less has been 
announced by the Allen-Bradley Co. 
here. 

Called the Bulletin 600, the unit is 


_~@ equipped with an overload device 


which operates on the soldered 
ratchet principle. It is impossible to 
hold the switch closed under sus- 
tained overload, but, after the over- 
load is cleared, the switch can be re- 
set easily with the regular switch 
lever, the company announcement 
explained. 

The switch unit can be furnished 
with a molded plastic cover or with- 
out an enclosure so that it may be 
mounted in a standard switch box or 
machine base. Various types of en- 
closures are available, the manufac- 
turer stated. 


Air Circulator Can Be 
Converted To High Stand 


CHICAGO — Fresh’nd-Aire. Co., a 
division of Cory Corp., has introduced 
its Model 1700 air circulator to re- 
place the former 
Model 17R. 

The new model 
has a newly de- 
signed one piece 
construction plas- 
tic propeller and 
newly designed all 
chrome base. The 
guard is also all 
chrome. The en- 
tire unit is a more 
compact, more easily portable and 
more efficient unit than the former 
Model 17R. A carrying handle is 
mounted on the chrome motor hous- 
ing. 

It has three speeds, 1,600, 1,200 and 
800 r.p.m. It is 115-volt, 60-cycle, 
operating on a.c. current and using 
105 watts at top speed operation. 
The motor is shaded pole induction 
type. Net weight is 19 lbs. It will 
sell for list price of $62.48, including 
manufacturer’s federal excise tax. 


Fresh’nd-Aire Co. also has avail- 
able a high standard conversion kit 
enabling conversion of this low stand 
1700 model to a high stand air cir- 
culator by mere addition of sub base 
and tubing. List price of the conver- 
sion kit is $17.33, including tax. 


MODEL 5800 
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Designed for absolute customer convenience and satisfaction, 
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Food stores of all sizes are prime pros- 4 NH) : 
pects for this New Open Case... a profit- || 
able market that has hardly been touched. ¢ 
The FOGEL 5800 attracts sales like a 
magnet, for you. . . and for your customers. N\ 
It can be used to sell: 
1. Meats + 2. Beverages * 3. Vegetables 
‘4. Delicatessen + 5. Dairy Foods « 6. Frozen 
js Foods (equipped with freezer partition plates). 
of 4 This is another example of greater profit oppor- 
(Ji tunity offered dealers representing FOGEL .. . one 
y 4) of the most complete lines in the industry. W rite TO- 
\ DAY for information about dealer opportunities. 


— FOGEL REFRIGERATOR COMPANY 
_ 5400 EADOM STREET + PHILADELPHIA 37, PA. 
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What's New (Con’t) 


Germicidal Lamp Doubles 
Ultraviolet Radiation 


Slimline Germicidal Lamp 
* * * 


PITTSBURGH—A 25-watt Slimline 
Germicidal Sterilamp that is claimed 
to emit more than twice as much 
ultraviolet radiation as any lamp 
heretofore available has been de- 
veloped by engineers of the Westing- 
house Electric Corp. 

The 36-in. long lamp supplements 
the standard Westinghouse line of 
cold and hot cathode Sterilamps. 


Electrical characteristics of the 
Slimline Germicidal Sterilamp are 
similar to those of the Slimline 
Fluorescent lamp. It is designed for 
starterless operation with standard 
64T6 Slimline Fluorescent lamp 
auxiliaries. The lamp will operate 
in any position. 


The lamp works satisfactorily down 
to freezing temperatures, although 
optimum operation is at room tem- 
perature. As with all vapor lamps, 
the ultraviolet output decreases with 
the drop in temperature. However, 
excessive blackening, which covers 
low output, is reduced to a minimum. 

Characteristics of the Slimline 
Germicidal Sterilamp are as follows: 
Designation, G36T6; rated watts, 25; 
over-all length plus lampholder, 36 
in.; bulb designation, nominal, T-6. 

Lamp current, 100, 200, or 300 
milliamperes depending on rating of 
ballast; minimum open circuit volt- 
age» 600; rated average life, 6000 
hours (12-hours per start). 


Maximum intensity (2537A) micro- 


watts per square centimeter at one 
meter at 200 Ma, 95; ultraviolet out- 
put at 2537A, 8.5 watts; ozone, 
negligible. Base, FA-76 single pin; 
auxiliaries, same“as for 64T6 Slimline 
Fluorescent lamp; list price, $10. 


‘Fanlamp’ Offers Cooling, 
Lighting, Circulation 


NEW YORK CITY—The Abbeon 


Supply Co., 58-10 41st Dr., Woodside, 


New York City, distributor for Wal- 
ton Laboratories, Inc., has announced 
the introduction of the new Walton 
“Fanlamp.” 

This lamp is a multi-purpose floor 
lamp that offers indirect lighting 
combined with air cooling and circu- 
lation. 

The lampshade acts as a funnel. 
Cool air is brought up from the floor 
by a 500 c.f.m. draftless fan, and is 


Walton ‘Fanlamp’ 


mixed with the warmer air in the 
upper part of the room. 

It is also claimed that smoke in 
the room where this fanlamp is in 
operation will be attracted to the 
funnel, carried upwards, churned up, 
and dissipated. 

Some of the physical details of the 
fanlamp are as follows: Height: 
63% in. MIllumination—for direct 
lighting: two 40, 50, or 60 watt bulbs. 
For indirect lighting: one 150 watt 
reflector bulb. Fan—10-in. diameter 
blades of lightweight metal alloy. 
Motor—specially designed a.c. 60 
cycle, 110/120 volt, 30 watt, G-E 
motor. Shade—Celanese with special 
inner lining for  light-reflection. 
Parchment shades are available for 
offices and club use. Finished in fine 
Flemish bronze. Retail price will be 
$49.50. 


“It sure worked on that job,” says Mr. Service Engineer. 


THAWZONE DATA 


“But 


where does the moisture go when THAWZONE acts on it?” 


“We'll try to explain,” we say. 
explanation sounds complicated.” 


“But please bear with us if our 


Water has the chemical formula H2O. Chemically, however, it 


generally behaves as if it were made up of two parts: 
(positive hydrogen ion) and an OH (negative hydroxyl ion). 


an H+ 
There 


are various compounds that interact with water to split it up this 
way. Most of them are unsuited to a refrigeration system. 


THAWZONE, however, is a solution of compounds which are 
suitable. All they do is to “grab” on to the H+ with one part and 


the OH with another. 
but oil-soluble and inert. 


The resulting new compounds are complex, 
As a matter of fact, to separate these 


materials and identify them is almost impossible. This is another 


indication of their 
present in refrigerating systems. 


And. 


re-conditioned or old systems. 


inertness and similarity to the oil 


- THAWZONE is economical. 
it costs only 8¢ to treat a pound of refrigerant. 


normally 


Figured on pint quantities, 
Use it in new, 


THAWZONE 


PATENTED 


The PIONEER FLUID DEHYDRANT 


ALSO MAKERS OF 


T - 
RACE 


— REFRICERANT 
LEAK DETECTOR 


"TRADE MARK REG. U. 8. PAT. OFF. 


i 


ae” a y 


” Ce ee Se ae 


| 


n order to eliminate expensive “callbacks? 


many service men and contractors 


standardize on Henry Products. 


For relieving to atmosphere or to low side of system. Initial leak 
pressures 90 to 300 p.s.i. Conventional and diaphragm types. 
Fast accurate reseating. Complete range of sizes from 

Ye" thru 2”. Furnished for all refrigerants. 


Sold by leading wholesalers 


HENRY VALVE COMPANY 


Control Devices, Valves, Driers, Strainers and Accessories for Refrigeration and 
Air Conditioning and Industrial Applications. 


3260 W. Grand Ave., Chicago 51, Ill. ° 


ONTROLLING 
Low 


Cable: HEVALCO Chicago 


THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 
BUSINESS NEWS PUBLISHING CO., DETROIT 


— $$$ $$ i 
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ov > 
ow . why Bonderizing is used to anchor 


the paint on the finest refrigerators. The scratch test— most 


dramatic test for paint adhesion—shows how Bonderizing 
anchors that fine paint finish for years of service in your 


customers’ homes. 


Bonderite, Parco, Parco Lubrite—Reg. U.S. Pat. Off. 


~ PARKER RUST PROOF C COMPANY — 
2170 East Milwaukee Ave. 
a 1, we Ie 


Tite... 
 —_ 


oe wee SS RPE EN Cee 


BONDERIZING Holds Paint e Metal Son PARKERIZING Inhibits Rust . . . PARCO LUBRIZING Retards Wear on Friction roe 
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pN THE SPOT 


Smallest Evansville Plant 
Produces Largest Units 


The adjectives “largest’’ and 
“smallest” can both be correctly used 
in describing Schnacke, .which en- 
tered the refrigeration picture at 
Evansville in a big way near the 
close of the war. 

Schnacke is “largest” in point of 
sizes of equipment it turns out. 
Producing compressors, it offers a 


range of sizes from 5 to 50 tons in 
capacity. As a plant, however, it is 
the smallest of the Big Four in 
Evansville. 

It is also one of the _ neatest. 
Manufacture of these large compres- 
sors can be somewhat loosely de- 
scribed as largely a machine shop 
type of operation, and I’ve never 
seen a machine shop that approached 
the Schnacke plant in neatness and 
cleanliness. 

Actually, I learned, there are two 
companies involved. The trade is 
most familiar with the company as 
Schnacke, Inc. This is the sales and 
distribution company which is headed 
up by Fred Schnacke as president. 
His brother Walter is president of 
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the Schnacke Mfg. Corp., a separate 
organization as far as corporate 
structure is concerned, which con- 
centrates on the manufacturing end 
alone. 

All the operations and offices are 
housed in a new building, and nat- 
urally the activities of the two com- 
panies are very closely dovetailed. 
Walter Schnacke, for example, serves 
also as vice president of Schnacke, 
Inc., and L. H. Quigley is secretary- 
treasurer. 

It fell to the lot of T. G. Thomas, 
sales manager of Schnacke, Inc., to 
take me through the plant, aided by 
Walter Schnacke. Fred, the veteran 
salesman and advertising expert, had 
planned to be there but at the last 
minute found it necessary to make 
a hurried trip. That’s one thing that 
seems to characterize the whole re- 
frigeration industry. People move 
pretty fast in this business. 

Thomas also briefed me on the 
history of Schnacke in refrigeration. 
Schnacke, Inc., the sales end, was 
organized in the middle of 1945, and 
took over the 5 to 50-hp. line that 
Servel had formerly produced. 
Schnacke Mfg. Corp. under Walter 
Schnacke, has been in _ existence 
more than 18 years, growing from a 
tool and die shop. Prior to the war 
it was turning out more and more 
work for the refrigeration industry. 

Taking over the completely devel- 
oped Servel line was a comparatively 
simple way to break into the refrig- 
eration business, Schnacke readily 
admits. Along with the rights and 
designs came the patterns. 

“We, of course, profited by their 
previous experience, and have added 
improvements, and we did not en- 
counter most of the bugs which are 


always associated in new products 
4 


SUMMER 
and 
SPRING 


ont 


{AIR 


LL YEAR ‘ROUND 


Your sales don’t have to ‘drop off’ at the end of every summer season. Sell 
Governair All year ’round and keep that sales curve “up” during slack periods. 
Sell blast coils for converting our packaged unit to year ‘round air conditioning. 


Sell completely packaged air conditioners to those who didn’t order early enough this 
season. Sell unit coolers for efficient refrigeration. 

Yes, keep your sales average HIGH — sell Governair A// year ‘round. Clip out 
coupon below and mail today. 


BLAST COILS FOR YEAR 
‘ROUND HEATING & COOLING 


Governair blast coils for efficient 
heating or cooling take the lead for 
year ‘round business! Smart opera- 
tors are selling these to convert our 
completely packaged air condition- 
ers for year ‘round comfort. Others 
use them for cooling or heating in 
numerous other ways. Made of cop- 
per tubing and copper fins spaced 
according to temperatures involved. 
All joints are securely welded and a 
thorough pressure test is made be- 
fore each unit's delivery. Check into 
your potential sales of these versa- 
tile coils right away! Sell Governair 
all year ‘round. 


PIONEERS 


COMPLETELY 
PACKAGED AIR CONDITIONERS 
FOR YEAR ‘ROUND COMFORT 


This is the famous Governair com- 
pletely packaged air conditioner 
which has made air conditioning 
history! Expertly designed for 
efficient operation, easy installation 
and high quality performance this 


air conditioning unit is known as 
the greatest VALUE IN THE 
FIELD! 


It can be quickly utilized for year- 
round air conditioning to provide 
clean, warm air by connecting a 
Governair heating coil to the system. 
Owners of the unit are your im- 
mediate prospects for fall and winter 
business. Sell them also to those 
“hot” prospects who didn’t order 
early enough this year. Sell Govern- 
air all year ’round! 


UNIT COOLERS FOR 
YEAR ‘ROUND REFRIGERATION 


The Governair floor type unit 
cooler needs no introduction! It is 
compactly designed for operation in 
cold storage rooms to produce tem- 
peratures below or above 33 de- 
grees. The units may be furnished 
with either vertical or horizontal 
air delivery as required. Available 
in a wide range of sizes to provide 
air delivery from 1,600 to 20,000 
CFM. 

Particularly desirable for its ef- 
ficiency and mobility, this unit was 
highly praised and its performance 
was proven in world-wide use by the 
Army and Navy during the war. It 
always does a capable year-round re- 
frigeration job, so it’s a “natural” 
sales builder for year-round busi- 
ness. Sell Governair al/ year ’round! 
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CLIP THIS COUPON AND MAIL TODAY 
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GOVERNAIR CORPORATION 


513 N. BLACKWELDER 


IN THE MANUFACTURE 


513 N. Blackwelder, Oklahoma City, Okla. 
We want to keep sales high during slack periods. 


please send free literature as 


checked so that we may sell Governair al/ year-round! 


(J Governair Completely 
Packaged Air Conditioners 


() Governair Unit Coolers 
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OF COMPLETELY PACKAGED AIR-CONDITIONERS 


At first glance this might look 
like an old-fashioned washtub, 
but it’s actually a water bath 
employed by Schnacke at 
the 
flame-hardening _ process 


Evansville for special 
the 
company uses to produce com- 


pressor valve plates. 


of any kind,” officials point out. 

Schnacke does virtually all the 
work necessary in connection with 
the production of its units, even to 
pouring its own _ castings. The 
foundry was added to the plant early 
in 1947 to end the only serious bottle- 
neck in production the firm had. 

In manufacturing its line, ex- 
tremely close tolerances of parts are 
the rule. For example, faces of the 
cylinder head and block are not 
milled by Schnacke; rather, they are 
finished on a surface grinder. By 
doing this the company feels it gets 
a much smoother finish which as- 
sures gas-tight surfaces. 

Similarly, the crankcases are ma- 
chined in a boring mill which bores 
the crank-line and at the same time 
faces off both ends of the crankcase 
for bearing plates. This is claimed 
to be an unusual method, because 
after the crankcase has been sur- 
faced on one side, it can be turned 
to the other side for finishing and 
boring, all in one operation. This, 
they contend, assures perfect align- 
ment for the bearing plates and 
shafts. 

Also unusual is the flame-harden- 
ing process Schnacke uses for the 
bearing surfaces on the crankshaft 
and on the individual valve plate 
which is assembled above each cylin- 
der in the completed product. 


“They told us we couldn’t adapt 
flame hardening for these parts and 
still keep them true,” commented 
Walter Schnacke, “but we’ve devel- 
oped a method that works perfectly.” 


For the valve plates, which are 
about 3% in. in diameter, a special 
setup was evolved. It consists of a 
tank of water in the center of which 
is a revolving spindle. The plate 
rests on the spindle with its lower 
edge in the water while a flame is 
directed on the top surface for 
20 seconds. 

Pressing a foot lever immediately 
spins the valve plate into the water 
for quenching. The torch is then 
raised, another plate placed on the 
spindle, and the process quickly re- 
peated. 

Machining and finishing of the 
cylinder sleeves used in the Schnacke 
units is another very important step 
in production. The sleeves are rough 
machined from a_ special tubular 
steel, after which they’re carbonized 
and hardened. 

Schnacke thinks it is the only com- 
pany producing a hardened steel 
cylinder sleeve with such an excep- 
tional micro-finish. 


One of the special machines em- 
ployed at Schnacke is an almost 
completely automatic setup for ma- 
chining of flywheels and pulleys. 
The five operations necessary to cut 
the grooves and other machined 
surfaces in the flywheel blanks are 
done in sequence on this machine. 

Final assembly of the compressor 
is said to be a comparatively simple 
job, though naturally very close at- 
tention is paid to inspection. 

One of the sales points which 
Sales Manager Thomas and his rep- 
resentatives make is that the com- 
pressor can be completely  dis- 
assembled with only three wrenches. 

After final assembly, each com- 
pressor is first tested under 300 p.s.i. 
oil pressure, and then checked for 
leaks under water with 150 p.s.i. air 
pressure. After this, the compressor 
moves to a run-in rack where it is 
operated at 1,200 r.p.m. and checked 
on a flow-meter test. 

A major talking point which 
Schnacke employs in promoting its 
line is that steel cylinder sleeve, 
which in operation is cooled by re- 
frigerant. The compressor and 
sleeve are so designed that cold suc- 
tion gas goes around the inside of 
the block and outside the cylinder 
walls through a flange at the top, 
where the suction valve is located. 

Not only does this arrangement in- 
crease the density of the gas to pro- 
vide a greater pumping capacity, but 
cooling of the sleeve eliminates a 
certain amount of the frictional heat 
in the cylinder, Schnacke says. 


(To Be Continued) 


Schnacke Sales Manager T. G. Thomas 
watches a cylinder sleeve being slipped 
into a compressor. 


BACK AGAIN... 
by popular demand 


TRAIL 
BLAZER 


THE MOST COMPLETE BEER 
DISPENSING SYSTEM MADE e 


Here’s the all-purpose dispenser that has everything 
at the operator’s fingertips. 
half barrels—storage space for an extra half—provi- 
sion for water or soda faucet between the two beer 
faucets—bottle compartment with 90 bottle capacity! 
Bottle compartment can be arranged with 3 tray ice 


Space for tapping two 


Write cube maker and glass chiller, or dry bottle storage. 
For In stock for immediate delivery. Get your order in 
Details NOW! 
8208288 | R. 
PEEEEER 
Muyt5 3 
PARRA A |i! ees Tr) 0 BRASS CO. 
supe pap 9110 W, MEIRECEE AVE, 
BEBE BILWAUEEE 10,88. 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1948 


Frigidaire Hooks Up ‘d ‘Tandem’ 14-Ft. While Norge Adds an 8-Ft. 


Jan Sterling takes a long, cool drink while sitting on 14 cu. ft. of refrigerated space, which Frigidaire displayed at the Chicago 


Marts last week. Two 7-cu. ft. boxes were combined with special hardware. 


At the right is the new Norge 8-cu. ft. refrigerator 


unveiled at the Mart. Incorporating many “deluxe” features, this model fills a gap in the Norge line, the company announced. 


* * * 


Models at Marts-- 


(Concluded from Page 1, Column 5) 


automatic. The newest model has 
surface heating elements clustered to 
the left, is equipped with a warming 
drawer, deep-well cooker, and uten- 
sils. A new feature of the deluxe 
ranges is the so-called “Hi-Lo” ele- 
ment at the left rear which may be 
raised from the deep-well receptacle 
for surface cooking when the cooker 
is not in use. Pressure cooker to fit 
in the deep-well receptacle is also 
available as an accessory. 

There is a new Norge standard 
electric range, also, which provides 
all essential services and features, 
amd is the lowest priced range in the 
line. The buyer may obtain auto- 
matic oven operation at small addi- 
tional cost through purchase of a 
timer kit. 

The table-top water heater is of 
30 and 40-gal. capacity, is the same 


di 

be going out in quantity soon. 
Most popular model continues to 
be the largest deluxe model selling 
at $337.75, Gibson representatives 
stated. 

Westinghouse did not come up with 
any price or product announcements 
in major appliances, but was direct- 
ing attention to a new type of spe- 
cial major store promotion in the 
form of a ventriloquist act, in which 
features of the refrigerator, range, 
and Laundromat washer lines would 
be worked into the act. The promo- 
tion will be sold to major stores. 

No new models were shown by 
Deepfreeze, but there were hints of 
things to come in the near future. 
Retailers were told of a special pro- 
motional feature whereby one of the 
older, round models, normally priced 
at $199.95, could be offered at $149.95 
to draw prospects to the dealer’s 
store. 


FRIGIDAIRE COOLS SPACE 
Frigidaire was showing its com- 


height as ranges, and is available 
with either single or double thermo- 
statically-controlled heating elements. 

Introduction of the beverage and 
milk coolers marks Norge’s re-entry 
into this field. The beverage cooler 
is available in two models. Both 
models are for dry storage and are 
cooled by forced air which eliminates 
warm air pockets. There is a built-in 
sandwich counter on each. 

There are three models of milk 
coolers, two of which will hold four 
10-gal. cans and the other six. The 
cans are cooled standing in water, 
and in addition a cold spray is 
showered over them to speed the 
cooling process. Milk is cooled from 
90° to 50° in 40 minutes. An agita- 
tor pump to swirl the water in the 
base of the cooler is also available 
when extremely fast cooling is re- 
quired. 

Gibson made no new price or prod- 
uct announcements, but indicated 
that shipments of the 7-cu. ft. $218.75 
(Zone 1 price) refrigerator might 


INSULATING FACTS 


FOR COLD STORAGE AND 
LOCKER PLANT OPERATORS 


@ Whether you are building or remodeling your 
cold storage or locker plant, you’ll find valuable 
information in this ‘‘HAND BooK ON COLD 
STORAGE CONSTRUCTION.”’ It tells how to figure 
heat loss, how to estimate amount of insulating 
material needed for a job. It gives helpful details 
on construction and vapor-proofing. It also ex- 
plains in detail how and why Redwood BARKWOOL 
gives you these nine vital advantages: 

EFFICIENCY ©* RESISTANCE TO MOISTURE ° PER- 
MANENCE * ENDURANCE © UTILITY © FIRE RESIST- 
ANCE * ODORLESS « VERMIN REPELLENT « ECONOMY 


For your free copy—Address 
Redwood Fibre Products Co., Inc. 
Dept. E, 228 N. LaSalle St., Chicago |, Ill. 


A PRODUCT OF 


RRs 0K ca 


'  REDWOOD BARKWOOL INSULATION 
REDWOOD FIBRE PRODUCTS COMPANY, Inc. 


SANTA CRUZ, CALIFORNIA 


plete new 1948 line introduced earlier 
this year, with a few minor modifica- 
tions. The CIJ-10 is now equipped 
with an extra double-width ‘Quic- 
kube”’ ice cube tray, and has a new 
basket drawer which slides in and 
out below one of the shelves. The 
MJ-7 tandem model combining two 
of the MJ-7s, one with a left-hand 
door and one with a right-hand door, 
and mounted on a single base, also 
made its appearance. 

Frigidaire also displayed its SC-501 
store air conditioner, which helped 
the central station system to cool 
the Frigidaire space (a drawing card 
during the summer marts). Featured 
among the displays was a glass- 
walled Frigidaire automatic washer, 
to show the washing action, and a 
cutaway of the washer drive mechan- 
ism. 

In the washer field Altorfer Bros. 
was emphasizing the separate wash- 
ing and rinsing compartment con- 
struction of the ABC-O-Matic auto- 
matic washer. Apex was showing its 
new automatic washer and also the 
Dish-a-Matic dishwasher, which Apex 
recently acquired. 

Attracting some attention from 
buyers as a cheap washer means was 
the Tub-O-Wash agitator type wash- 
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HECK with 
Kanto FIRST 


* Specialists in Refrigeration 
* Dependability 

* Greater Customer Satisfaction 
* More Ranco Controls In Use 
* Less Stock To Carry 

* More Profit For You 


: Kano °°° for Commercial Pressure Controls 


Each model in the complete line of Ranco Refrigeration 
Controls is designed and built for a specific type of service. 


The specialized refrigeration engineering experience, the 
continuous research and testing and the precision crafts- 
manship that marks all Ranco Controls are but a few of 
the reasons why it pays you to check with Ranco first. 


Ranco Type 0-140! Commercial Pressure Control, 
for general applications requiring differentials of 
six pounds or more. Graduated visible scales 
for range and differential settings. Range 
screw changes cut-out and cut-in together: 
differential screw changes cut-out only. 


eS 2 ey ee 


er assembly which can be clamped 
on a stationary or laundry tub. Dis- 
tributed by the Jim C. Porter Co. of 
Indianapolis, it will retail for $49.50. 
What do the manufacturers and 
retailers attending the Mart think 
about the current state and immedi- 
ate future in refrigerators, home 
freezers and major appliances ? 


A speaker at the American Furni- 
ture Mart openirg day press luncheon 
told the following gag story which 
summed up the attitude of a number 
of those present: 

“Until recently the term ‘quota’ 
meant scarce merchandise that you 
could get if you knew the right guys. 
(Concluded on Back Page, Column 1) 
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AMERICAN 


is Streamlined for Sales 
and Scientifically Engineered 


MODEL ABB-6 


The BCB-7 

7 Case Arid Air Dry 
BEVERAGE 
COOLER 


Makes a hit wherever sold. 
A_ Self-Contained Cooler 
with fan. Equipped with 
easy rolling casters for on- 
the-spot sales. Write for 
Summer Special price. 


Outside Dimensions: 


Length 40”, Width 28”, 
Height 38”. 


The ABB-6 

24 Case Arid Air 
BEVERAGE 
COOLER 


A fast selling Cooler. 
Comes either Remote or 
Self-Contained. All alumi- 
num construction. Finished 
in beautiful white baked 
Dulux with Stainless Steel 
sliding doors. 


Outside Dimensions: 


Length 71”, Width 28”, 
Height 39”. 


MODEL BCB-7 


MODEL ARC-15 


AMERICAN BEAUTY FARM AND HOME FREEZERS 


are made in three sizes: 8, 15, and 22 cu. ft. Models with the new “tear-drop” 
doors, all aluminum construction, life-time hardware, locking type. Separate 


Quick-Freeze compartment. 
BEAUTY of the Freezer field. 


Choice of sealed or semi-sealed units. 


The 


Outside Dimensions: Width 28”, Height 39'4” all models; Length 8 cu. ft. 


model 487%”. 


15 cu. ft. model 7354”, 22 cu. ft. model 98)4”. 


MODEL ADFC-15 
AMERICAN VISUAL MERCHANDISING DISPLAY CABINETS 


Come in two sizes: 8 and 15 cu. ft. Models with or without Superstructure. 
Multiple glazed sliding doors, beautiful white baked Dulux finish. . . . Stain- 
less Steel top. The answer to increased Frozen Food and Ice Cream Sales... . 


Plenty of Eye Appeal! 


Outside Dimensions: 8 cu. ft. size Length 49”, Height 3614”, Width 28”; 
15 cu. ft. size, Length 7334”, Height 36%”, Width 27154,”. 


All sizes sectional Walk-in Coolers built to order. 


DEALERS: 


Territories available. 
Write today for Literature and Catalog to: 


AMERICAN REFRIGERATOR & MACHINE, INC. 


2700 UNIVERSITY AVE., N.E. 


MINNEAPOLIS 18, MINN. 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 12, 1948 , 


Southwest Wholesaler Remodels Latest Store 


Semi-self-service is a feature of Arizona Refrigeration Supplies’ remodeled store in 
Tucson, recently acquired from Van's Supply. 


Arizona Ref. Supplies 
Acquires Tucson Branch 


TUCSON, Ariz.—Arizona Refriger- 
ation Supplies, Inc., parts wholesaling 
firm headed by W. C. Miessemer, has 
expanded its operations by purchas- 
ing Van's Supply Co. of Tucson. 

Arizona Refrigeration also has a 
store in Phoenix where the operations 
are directly supervised by Miessemer 
and his manager, Al Mathiason. 

Located at 316 East Sixth St., the 
Tucson branch has been remodeled 
and now includes some self-service 
facilities. The two counters are ar- 
ranged in just the reverse of the 
usual setup whereby the fronts are 
open to the customers and are fitted 
with shelves to display and merchan- 
dise a variety of items. 


i 


- 


Sales ty Gas Industry 
Show Gain During May 


NEW YORK CITY—Total sales of 
the gas utility industry to ultimate 
customers in May, 1948 were 2,470,- 
358,000 therms, an increase of 6.8% 
over the comparable month in 1947, 
the American Gas Association says. 

For the 12 months ending May 31, 
1948. total siles of gas amounted to 
30,264,202.000 therms, a gain of 8.1% 
over a year earlier. The association’s 
index of total gas sales on May 31, 
1948 stood at 218.3% of the 1935- 
1939 average. 

Natural gas sales for the month 
totaled 2,204,179,000 therms, a gain 
of 10.3% over May, 1947. Sales of 
manufactured gas in May amounted 
to 182,003,000 therms, a decline of 
1.6% under May, 1947. 


VIRGINIA 
REFRIGERANTS 


THERE ARE NONE BETTER 


THEYRE 
consistently pure 


consistently sure 


50 YEARS OF SERVICE TO INDUSTRY 


West Norfolk 


Boston . 


VIRGINIA SMELTING COMPANY, WEST NORFOLK, VA. 
Distributors for Kinetic’s “Freon” Refrigerants 


AVAILABLE 


=. aS ers ne ~  —_— -. 


FROM WHOLESALERS 


COAST TO COAST 


| CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $2.50 
per Insertion 50 words or under. 5¢ ea. 
additional word. 

RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
addition:l word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. 


POSITIONS WANTED 


THOROUGII KNOWLEDGE refrigeration 
problems, twelve years experience with 
excellent background in engineering, de- 
sign, laboratory research and field appli- 
cations. Specialized knowledge of evapo- 
rators, condensing units and controls in 
connection with ‘“Freon-12,” Ammonia, 
“Freon-22" and Methyl Chloride. Capuble 
of full responsibility for product im- 
provement or development program. BOX 
2847 Air Conditioning & Refrigeration 
News. 


COMMERCIAL, INDUSTRIAL air condi- 
tioning engineer with 20 years experience 
in all phases of design, development, in- 
stallation, end service here and abroad 
now operating own firm desires change 
to better climate. Graduate engineer 
Illinois, M.I.T. Member ASRE. BOX 
2854 Air Conditioning & Refrigeration 
News. 


POSITIONS AVAILABLE 


WANTED: SALES Engineer on refrigera- 
tion and air conditioning. Must be able 
to estimate and lay out his own work. 
Should be college graduate in Mechanical 
Engineering with at least five (5) years 
field experience. Salary, bonus, and travel- 
ling expenses. Submit qualifications with 
photograph to HI. A. C. Smith, District 
Sales Manager. BAKER ICE MACHINE 
Cco., INC.. St. Louis 6. Missouri. 


WANTED—ONE commercial refrigeration 
and air conditioning installation and 
service man. Prefer one who is allergic 
to snow, sleet and mud. Must be fully 
trained. Write or wire ENGLE ELECTRIC 
COMPANY, Lakeland, Fla. 


WANTED: COMMERCIAL air condition- 
ing salesman. Must be able to estimate 
and lay out his own work. Preferably 
one who has had Frigidaire experience. 
Remuneration: Straight commission or 
share of profits. Write Joseph Steiert, 
Salesmanager, McFARLANES, INC., Fort 
Lauderdale, Florida. 


COMMERCIAL REFRIGERATION §sales- 
men—Sulesmen who are now contacting 
commercial refrigeration companies’ in 
Virginia. West Virginia, Maryland, Dela- 
ware and Washington, D. C. but not sell- 
ing commercial refrigeration equipment to 
represent us selling a first class diversi- 
fied line of equipment as an allied line. 
Contact PUBLIC SERVICE COMPANY, 
605 West North Avenue, Baltimore 17, 
Maryland. Phone Lafavette 0011. 


MANUFACTURERS REPRESENTATIVE 
wanted to handle a complete quality 
line of air conditioning equipment for 
South and Southwestern States. TEMP- 
CONTROL, INC., 208-210 E. State St., 
Peoria, Illinois. 


SERVICE MANAGER: Established dis- 
tributor of domestic home appliances in 
Northern Illinois offers an opportunity to 
a man with the necessary qualifications to 
direct an outside service operation. In 
reply state age, experience and other 
qualifications and salary expected. BOX 
2849 Air Conditioning & Refrigeration 
News. 


MERCHANDISING & SALES assistant 
engineering & manufacturing concern spe- 
cializing in ice making and refrigeration 
equipment expanding, needs aggressive, 
imaginative, young man to assist sales 
manager in planning advertising promo- 
tions, handling sales correspondence, 
visiting customers, etc. Engineering back- 
ground and refrigeration experience pre- 
ferred, but merchandising ability most 
important. Starting salary modest with 
bonus arrangement and unusual opportu- 
nity for right man. Must be prepared to 
reside in Philedelphia or vicinity. BOX 
2856 Air Conditioning & Refrigeration 
News. 


SALES ENGINEER, college’ graduate 
with minimum five yeers experience in 
air conditioning and refrigeration to con- 


tact manufacturers, wholesalers, dealers 
and contractors for well-established con- 
trol manufacturer. Must travel Ohio, 
Eastern Pennsylvania, West Virginia. 
Salary and commission rate highest in 
industry. BOX 2858 Air Conditioning & 


Refrigeration News. 


SACRIFICE 72-MODEL #55-501 Copela- 
metic Compressor Units. 2 cylinder Com- 
pressor—14” bore—%” stroke—high back 
pressure, without condenser, but with % 
H.P., 115 Volt, 60 cycle, single phase motors 
with relays and _ capacitors, original 
cartons. List price $160.00; Sacrifice $50.00 
each. CONSOLIDATED CONDITIONING 
CORP., 26 West 47th St, New York 
0: M.S. 


AMANA WALK-IN 123 cu. ft. 8’x4’x6’10” 
high freezer-coolers. Self contained 4% HIP 
Universal compressor, blower coil, 4-Dole 
freezer plates, factory assembled, tested & 
charged with “F-12." All new crated, 
offered subject to prior sale. Sacrifice 
$550.00 f.0.b. MASON, BROWN & COL- 
VILLE, INC., 1529 Walnut Street, Phila- 
delphia 2, Pa. 


5 HP MILLS & Par condensing unit $395. 
5 HP Typhoon weathermakers $395. 1 HP 
Amco weathermakers $175. The following 
less motors: 50 HP Schnacke $995. 4 HP 
Universal $49. % & %4 HP Copeland $39. 
1% HP Universal sealed $79. Westinghouse 
2% ton used self-contained Air Condi- 
tioner $395. Some as is used Servel and 
Frigidaire refrigerators. PILGRIM RE- 
FRIGERATION CO., 48-20 48rd Avenue, 
i. i. City 4 BW. Y. 


SEALED CROSLEY terminals. Installed 
from the outside in a few minutes with- 
out opening the compressor or removing 
unit. No special tools needed. Stops 
leaky terminals on “F-12" units. Part # 
1020 short model—for short Crosley termi- 
nals (“F-12” compressors with 4 mounting 
legs.) Part #1020 long model—for long 
Crosley terminals (“F-12" compressors 
with 3 mounting legs). $5.25 set of three. 
Immediate delivery. Money-back guar- 
antee. SEALED UNIT PARTS CO., 3097 
Third Ave., New York 56, N. Y. 


HERMETIC UNIVERSAL Cooler units— 
Subject to prior sale. % H.P. fan cooled 
—Mod 515L11 Hermetic $52.50. %4 H.P. fan 
cooled—Mod 6514L11 Hermetic $57.50. 
¥% H.R. fan cooled—Mod 614L11 Hermetic 
cap. start $59.50. %4 H.P. air cooled—Mod 
25FL1 open $53.50. % H.P. air cooled— 
Mod TA33FSI open $62.50. % H.P. air 
cooled—Mod DD33 FIL1 open $64.50. % 
H.P. air cooled—Mod DD50FL1 $84.50. 
Prices quoted on lots of 6. All above 
units are 60 cycl—1 phase—new with fac- 
tory warranty. 4% O.D.S. Henry packless 
—2 way line valves $2.00. %” or %” Flare 
Kerotest—2 way line valves packed with 
Hex Cap. $.85. Heavy duty Mueller 
“Freon” relief valves 5%” solder $2.00. 
Filter driers—silica gel—%4 flare 14” x 
6%” overall lots of 10 $.65. U. S. “Freon” 
gauge—4\4” face 30” vac—150#% or 3004 
with corresponding temp scale and red 
adj. warning hand $4.50. Genuine Frigid- 
aire Model L00—type YL—low pressure 
control $4.25. Penn dual pressure control 
type 1261P3 $10.00. M. H. dual pressure 
controls type-P421 $4.00. G. E. blower 


BUSINESS OPPORTUNITIES 


AUDEL’S REFRIGERATION & Air Con- 
ditioning Guide. A useful manual, 1280 
pages. Fully illustrated, covering the 
theory, construction, servicing, operation 
and repair of household, commercial and 
industrial refrigeration & air condition- 
ing. 1001 facts. Easy to understand. 
Highly endorsed by service men and 
mechanics. Price $4 postpnid. Money 
refunded if not pleased. AUDEL, PUB- 
LISHERS, 49 West 23 St., New York 
mw, N.. F. 


COMMERCIAL REFRIGERATION busi. 
ness handling nationally known merchan- 
dise—three trucks on the road, and doing 
approximately $35.000 a year _ business. 
Inventory and building approximately 
$25.000. Reason for selling—retiring from 
business. For further information write 
P. O. BOX 494, Stroudsburg. Penna. 


COMMERCIAL REFRIGERATION, | air 
conditioning, stoker & oil burner sales & 


service. Established 17 years. Nationally 
known franchises in ell lines. Act now 
for peak summer business. Gross up- 


wards of $60,000.00. Northern Illinois. 
BOX 2855 Air Conditioning & Refrigera 
tion News. 

FOR SALE Established Midwestern air 
conditioning business. Selling nationally 
thru dealers complete line of air condi- 


tioning equipment under own brand 
name. Nationally advertised, Nationally 
known. Complete dealership setup with 


selling and service organization. Can be 
bought for asset value—Approximately 
$25,000. Unusual opportunity. BOX 2857 
Air Conditioning & Refrigeration News. 


REFRIGERATOR PLANT for sale com- 
pletely equipped for the full operation of 
domestic refrigerators. Private railroad 
siding—approx 60,000 sq. ft., one story, 
daylight, sprinklered factory on 3% acres 
of ground located in eastern part of 
Penna. BOX 2861 Air Conditioning & 
Refrigeration News. 


FOR SALE: Long established commer- 
cial refrigeration and domestic appliance 
business. Last year epprox. $300,000, 
five months this year $128,000 sales. Real 
estate of apartment house, adjacent 
modern store, $25,000, parts and_ stock 
inventory approx. $50000, trucks, cars, 
all postwar. Trained sales personnel, 
trained mechanics, located small city, 
northeast: Healthy vigorously promoted 
business, Unusual personal conditions 
demand - sale. Cash required approx. 
$40,000 would take mortgage from 
capable parties for balance. BOX 2863 
Air Conditioning & Refrigeration News. 


FOR SALE 
50 MACHINES 


2 TON ‘“‘TEMPRITE” 
REFRIGERATION MACHINES 


NEW—¥in original crate 
purchased from Government 


$250.00 each 
Send for Photograph & Description 


MARKS BROTHERS COMPANY 


fan motor with 10” fan $4.25. F.O.B. 151 Hallet Street, Boston 24, Mass. 
Chicago. WALTER W. STARR, 1207 Tel. TAlbot 5-3700 

George St., Chicago. 

REBUILD YOUR own sealed units. Send 


us your burnt and stuck up heads and 
they will be immediately replaced from 
our stock. Send for our complete price 
list. TECHNICAL REFRIGERATION 
SPECIALIST’S, 362 East 180th Street, 
Bronx 57, New York. 


UNIVERSAL CONDENSING Units with 
motors, original crates, 4% h.p. Model, DD, 
33 F.L.I., 115 volts, 60 cycles, $74.80; also 
Copeland 3 h.p. 220 volts, 3 phase, 60 
cycles with starters, $325.00 each; General 
Electric 3 h.p., as above, $375.00; also 
Quick Freeze cabinets complete, less units, 
original crates, 12% cu. ft., $150.00 each. 
All prices F.O.B. WALLRAFF APPLI- 
ANCE & SALES CO., Irvington, New 
Jersey. 


DIRECTOR OF QUALITY 


Large Manufacturer of Refrig- 
erators require man capable of 
supervising inspection, Process 
control and Manufacturing 
Processes. 


Position demands long training 
and experience in our line and 
a forceful executive. 


Box No. 2853, Air Conditioning 
& Refrigeration News 


industry business? 


the war. 


QUESTIONS ... . . DISTRIBUTORS 


Do you have a hard hitting field organization? Are your Dealer’s 
Salesmen properly trained? Are you going to gst your share of 


| am an efficient sales, sales promotional and organization organizer. 
Twenty years experience, with three top brands, in the electrical 
appliance industry, including commercial. 
one of the largest in-plant training Ship Yards in the country during 


Available July 15th—What have you to offer? Can supply the 
best of references and RESULTS. 


Address Box 2852 
Air Conditioning & Refrigeration News 


Director of Training of 


COMMERCIAL REFRIGERATION and 
air conditioning sales manager needed by 
General Electric distributor in Southeast. 
Experienced man to head state-wide 
operation including three branch offices in 
commercial refrigeration and air condi- 
tioning sales and service. Excellent op- 
portunity for right man. Salary based 
upon qualifications. Full information and 
references required. Write BOX 2859 
Air Conditioning & Refrigeration News. 


| FACTORY SALES Representatives—wanted 


by internationally known manufacturer of 
commercial refrigerator, truck body and 
store fixture hardware. Looking for ag- 
gressive, hard-hitting salesmen. Several 
territories available. Reply BOX 2860 
Air Conditioning & Refrigeration News. 


SALES ENGINEER wanted—Refrigerant 
controls and valves. New England Terri- 
tory. Contacting manufacturers, dealers 
and jobbers. Some exnerience necessary. 
Age: about 30. BOX 2862 Air Conditioning 
& Refrigeration News. 


EQUIPMENT FOR SALE 


SEALED UNITS rebuilt and ex 
Prompt service on Coldspot (sealed & 
semi-sealed) Chieftain, Gale, Tecumseh, 
Norge and many others. One year guar- 
antee. Write for price list and shipping 
Log 


instructions. BRIGHTON, 16640 
Cabin, Detroit 3, Mich. 


+ RES & 


Subscribe Now 


PM cetckanevenebeeas 


ee 5% 


«| PETE 


Receive the greatest trade paper in the Industry—Arr 
ConpIitIONING & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers: manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [J Bill the company 
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ois said tapped recesses, and threaded termi- pre-cooled before the injection thereof brackets therefor, a porous moisture re- Amedialie Fone 
* nal screws projecting through said last- into the refrigerant. taining material arranged in _ said 1/2 to 10 H.P. 
2. named apertures and into said tapped —_—--- frame and having substantially the same 
80 recesses whereupon tightening said termi- 2,438,643. PACK FOR USE IN REFERIG- thickness as .the said frame to form a CLEANABLE 
. nal screws compresses the synthetic rub- ERATION ANESTHESIA. Hazel EB pad, a fabric covering enveloping the said DOUBLE-TUBE 
4 « ber gasket between said flange and said Moore, Oakland, Calif. pad and a wire mesh covering the said ~ 
. 4 terminal plate. sae fabric and the said frame, means tying COUNTER-FLOW 
- —_——_ the said pad and coverings in a compac 
a | Week of March 30 2,438,594. EVAPORATIVE COOLER. unit and means for admitting a liquid. WATER-COOLED 
| ’ 
: Bruno J. Zapart, Chicago, Tl, and a4 SS 
nd 2,438,487. ARTICULATED ICE TRAY Rudolph A. Mack, Phoenix. 4s, 1. A pack*for use in refrigeration 2,438,869. REFRIGERATED CLOTHES CONDENSERS 
? CID. Sven W. EB. Andersson, Evansville, ue anesthesia comprising an absorbent mate- VAULT. Solomon Weiss, Cleveland Write for literature 
rk L:d., sssignor to Servel, Inc., New York, a rial in the form of sawdust, a fabric Heights, Ohio, assignor to Meyer M. 
( + i. ¥., a corporation of Delaware. - material confining the absorbent, said Marcus, M. L. Waldman, and Sclomon a ‘ Il 
= fabric having sewed seams forming a Weiss, as partners. L ite 4 
i plurality of compartments each contain- 4tea BESSEMER BLDG 
n- ing the absorbent and the fabric between E 4 
1g 2 the compartments forming flexible connec- PITTSBURGH 22, PA. 
iS. _ A grid including a cross partition and 2 is tions between them, and a brine solution 
ly « iter dividing members at opposite sides Pad Aes substantially saturating the fabric and 
~“ ¢* said cross partition and at right angles ‘ the absorbent. 
. -- the latter, said dividing members being 2 ; — UNIT co OLERS 
a movable in opposite directions from said 2 iw ¢ 2,438,720. DEEP WELL CIRCUIT FOR e 
ir cross partition, means at one elevation to HEAT PUMPS. Marvin M. Smith, Muncie, 
& liit separating movement of one of said = Ind., assignor to Muncie Gear Works, Inc., CASE COILS 
ly viding members from said cross parti- Muncie, Ind., a corporation of Indiana. 
Ww . ym, and means at another elevation to td] a 
D- mit separating movement of said other wanues * - dees wee Snel i _ COMFORT co OLERS ; 
pect ; . suprising in com 
s. ) dividing member from said cross partition. J bination om ieeuleted eobinat having a 
ERMIN spaced top, bottom, front, rear and side 
; SR “REFRIGERATING APPARATUS. walls, the ‘said front wali having an in- | FINNED TUBING 
, x i i eon, 
4 »Jex A. McCormack, Cleveland, Ohio, as- 1, In combination with a source of Bend —, nee’ eee tae . . 
i- signor to General Motors Corp. refrigerant and an appliance wherein the humidifying unit and a humidostatically CATALOG ON REQUEST 
a a. 2, refrigerant is normally consumed when and thermostatically controlled refrigerat- 
9 bn 24) Hah ™ converted into gas, a helical refrigerating ing unit mounted within the said cabinet, MERCHANT & EVANS co 
n SAB Na ° ee eee . ge oa Bigg Me the said refrigerating unit having a verti- e 
e rs aa pe - 5 — ~ . — Bn cally extending sagenenee —- suapeneee PHILA. 46, PA. 
As adapted to constantly supply the refriger- from the top of the re ye a r side A 
P ant to said coil as the same is used up, a the said side walls, the oat ree ond 
= 1. In combination, a casing having an second conduit connecting the other end promt ig 0 pre 7 ae ‘eek Hie 
I opening therein, a terminal assembly of said coil with said appliance, the ap- Ln with the expansion coil, capable of 
nt mounted within said opening, said termi- pliance inducing vacuum in said coil . od per A the drip from the expansion S 
q nal assembly comprising a terminal plate through said last named conduit for 1, In a heat pump, a well bore subject coil, a protective grill mounted within the NI AN SAR A 
y, having a plurality of terminal receiving vaporizing the refrigerant in said coil, to subterranean temperature and ccntain- cabinet around the said expansion coil ee q 
8 apertures, therein, a plurality of termi- the generated vapor passing through said ing a fluid heat-conveying agent, a heat in spaced relation thereto, and garment = : 
if nal studs within said casing and project- last named conduit into said appliance to conducting casing defining said well bore, pro aie nuahel t tie vabinen “NO-FROST” METHOD 
& ing into said apertures, said terminal be normally consumed therein, and an a pipe extending downward within said PP J 
studs having tapped recesses exposed on air pipe concentrically disposed within well bore and communicating therewith : ; W 
7 the outer side of said plate, flanges on said coil and having one end thereof con- near the bottom thereof, and baffle means FOR LICENSING OR SALE ITH SPRAY COOLERS 
e said terminal studs overlying the inside nected with the atmosphere, said air pipe carried by said pipe at its lower part to International Harvester Company is now -.. gives always full capacity because 
) face of said terminal plate, synthetic rub- being in a spaced relation with said coil direct an upward current of said fluid placing on the Register, as available for there is no interruption for defrosting 
1 ber gasket material disposed between said and substantially coextensive with the heat conveying agent toward and along license on reasonable terms, [the follow- Payot e ‘ sees 
t flanges and said plate and vulcanized to’ length thereof, the vacuum induced in the walls of said casing, said pipe being ing patents on refrigeration equipment]: at sub-zero temperatures; protects 
k said flanges and said plate, said gasket said coil by said appliance sucking in air insulated against direct transfer of heat Pat. 2,416,153. AIR CIRCULATION quality in foods. 
material extending through said apertures from the other end of said air pipe to between it and the water. SYSTEM FOR REFRIGERATING AP- NIAGARA BLOWER COMPANY 
" and overlying portions of the outside face inject the same into and to mix with en PARATUS. Patented Feb. 18, 1947. mega 5 F 
’ of said terminal plate, a contact mounting the refrigerant in the said coil for 2,438,659. MOISTURE RETAINING PAD Pat. 2,421,819. DEVICE FOR REGU- 30 Years of Service in Air Engineering 
i member of insulating material having a enhancing vaporization thereof, the air FOR AIR COOLING DEVICES. Martin E. LATING THE THICKNESS OR ICE 405 Lexington Ave., New York 17, N. Y. 
plurality of apertures in alignment with passing through said air pipe becoming _ Marsalis, Fort Worth, Tex. FORMATIONS ON EVAPORATOR COILS. 
| © o— 
| ladize lumtuum 
| % 
[ 
4 
| 
1. In a moisture -pad for cooling devices, 
the combination with a tubular frame hav- 
4 ing orifices in portions thereof mounting 
Comparative salt spray test an , BANKRUPTCY SALE 
on 24St aluminum. Both ake 
panels were finished with QUILLEN BROTHERS 
one coat of baked refrigerator REFRIGER ATOR co MP ANY 
white enamel. Notice that P 
after only 500 hours the paint By Order of the United States 
system on the alkali-cleaned District Court 
panel is almost entirely de- Indianapolis Division 
stroyed and the aluminum TOTAL APPRAISEMENT OF ASSETS— 
itself is badly corroded. In approximately $230,090.00 
contrast, the paint finish is Private sale beginning Wednesday, July : ‘ 
still intact on the Alodized Nn, ER ye Be to day The recently opened ZERO plant in Sunbury, Pa., 
r u F ° 
panel after 2000 hours’ Seen, testes, day . it fom is one of the largest and most up-to-date locker 
enpeean. os agg ME oa aa PgR ~7 plants in the United States. In addition to the 5,000 
ALKALI CLEANED ALODIZED Trustee. lockers, the new plant includes two 100’ x 40’ zero 
500 HOURS S. S. 2000 HOURS S. S. > gtk or dead storage rooms, and rooms and equipment for 
Indianapolis. complete meat processing. This makes the third 
One building constructed in three parts H i 
po ge Fi oy BD plant built and operated by the Columbia Locker 
in 1936, 80’ x 97’—Poured concrete foot- Storage Company, Inc., in which Zerocel was used 
@ ings, Sidewalls 8” cement block; front é P d ° 
faced with glazed terra cotta. Floors— throughout. Their President, Boyd H. Kline states, 
seal fe. Gea aw Geek a eiteains “We will continue to install Zerocel in all our future 
ro “~e a aie locker plant and cold storage construction.” 
ee ° > ‘ ‘ ° ‘ . con Par me story con- 
# “Alodine” produces a thin, tough, tight, skin-like coating firmly | structea in 1939. L-shaped building 92° x 
k | 60’—48’ * —_, A oe a 
> : : ; ; i { ame concrete footing, cinder ock sidewalls 
embedded in the aluminum. This protective skin is extremely | ¢onerete 1 aoe ne A 
. . : The heating plant for the entire structure of 
resistant to corrosion and bonds paint | located in basement of building. Steam my’ factor 
' aig boiler with heat distributed througout | ’ 60°F. 
— firmly to the metal for the life of the finish. | plant by unit blower system. wollet faollt; 4 BTU ot 
| in basement of this building. Firepro of 
Third Part—Two story building con- re re 
: PROCESSES structed in 1945, 72’ x 32’ eacu floor. ® i t absorb moistu 
RUST PROOFING Cinder block sidewalls, steel roof supports e will no 
and steel floor joists for concrete floors | 
AND PAINT BONDING 2OCEIS and fireproof cement roof. e Odorless 
, PERSONAL PROPERTY: le 
Granodine % | Office furniture and equipment, delivery | e will not sett “0 rot 
Duridine * | and hauling equipment, receivables, com- e to fung¥>: 
ff Alodine * i l ick ical | ". a aaa home | e Immun 
171 i eep freeze units, reach-in refrigerators, | 
Litholorm * Alodizing S , ae, Ce bo sages etne ‘and = sone, incom- and ony ith a knife 
“i , : . plete refrigerator an eep freeze units 
Thermoit-branodine % easy to operate and effective. “Alodine” raw and semi-rrocessed material, ma- e Easy to cut W 
RUST REMOVING pom one A is se ea | ene 
: Py ‘ j application for letter paten rade-mar. 
AND PREVENTING can be applied by immersion, spraying, or suv) lies, miscellaneous. items such as are Goto [ 
‘ oes usually found in a manufacturing plant | 
Deoxidine * brushing. It can be utilized to advantage | manufacturing and selling refrigerator 
Poroline % ; : | — deep pony xr | — is 
oceuse in your own production. Write or call | sanypped with a ri a ne 
‘ P Assets and property will be sold in 
ACID INHIBITORS for the new d €scri Pp tive folder accordanc; with the terms and provisions 
Rodine * *® contained in an order dated June 23, 1948 
“Al di ” in said proceedings and will be offered 
on oaine . separately or foget er, in lots and parcels, 
or piecemeal as s avpcar mos 
advantageous to the estate, for cash and | SEND FOR FREE BOOKLET TODAY 
subject to the approval of Hon. John K. 
4 —— Rape in a Satis- SS eee a ee ee ee ee ee ee ~/ 
a actor s for any part o: e assets . 
Pioneering Research and Development Since 1914 may A ap=zroved by the Referee any time { National Gypsum Company, Buffalo 2, N. Y. . 
during the period of sale. G 7 , . ws 
entlemen: Please send me a FREE copy of the new 
AMERICAN CHEMICAL PAINT COMPANY = fesisseine Gaz ( Setguey zac Bosal remesoPcbieratca | 
Building, Indianapolis, Indians, telephone | { Construction.” A-7 } 
’ —Fra n . Or Jack I. Kihn, Attorney 
“ AMBLER, PA. for Trastee, 108 E. Washington’ Building, | 0 MI skin taeitaiunseseecuahenieia’ eae: a 
Suite 406, Indianapolis, Indiana—Telephone { } 
, Market 2616. Written inventory available Company......+++.- oceccccees occ ccccccecesceceeees 
Manufacturers of Metallurgical, Agricultural and Pharmaceutical Chemicals for examination on premises to prospective { } 
purchasers at time of inspection. Premises DROS anno conserves scacccesesesscss 0 660066405056088 
— for inspection by prospective pur- { } 
chasers during regular business hours. City... ccccccccccccccccccccvccscces State....... ceeee ; 
Tain, ik “ain Ai ii, can ais ites: satin cum iinet, ais aad ede tela Sioa ting mde 
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‘Tells All’ at Mart 


Transparent K elvinator 


This transparent plastic model of a refrigerator was effectively used by Kelvinator at 
the Chicago Mart to show how “top-to-bottom’ refrigeration was achieved. John 
Ashburne of Kelvinator (left) explains details to buyers. 


kook # o— 


e e ing manufacturers was that the at- 
Big Buyers Cautious - - 


tendance at the Mart was thinner 
than at any since the end of the War. 
However, the attendance on July 
(Concluded from Page 83, Column 5) 5, opening day (celebrated generally 
In 1948 the term ‘quota’ means sell as a legal holiday) was reasonably 
all you can, but don’t let the cus- fair. Lawrence Whiting, president of 
tomer know you are not doing him the American Furniture Mart, re- 
a great favor.” ported that by noon of July 5, 4,000 
One of the general reactions among _ buyers and dealers had registered, as 
exhibitors was that big store buyers compared with 5,600 on the opening 
from large metropolitan areas were day of the 1947 Summer Mart. 
generally going cautious in their Taking cognizance of the contro- 
buying, but that many retailers from __versy over the opening days of both 
small cities were still trying to get the January and Summer Marts (be- 
all the refrigerators and ranges they 
could lay their hands on. 
On prices the general reaction was 


cause they fall so close to New 
Year’s and the Fourth), Whiting said 
a shrugging of the shoulders or a 
throwing up of the hands, as if to 


that up to the present it had been 
impossible to do anything about shift- 
indicate that there is no knowing the 
future course of the inflationary fac- 


ing the dates because of the need for 
holding hotels to their commitment 
tors of increasing wages and mate- 
rial costs. 


of 10,000 rooms for visitors to the 
It may be significant, however, 


Marts. 
The next winter Mart, he said, will 
that a well-informed representative 
of one of the biggest appliance manu- 


open Jan. 3, but a concerted effort 
will be made to push back the open- 

facturers has made a bet that there 

will be a price slash in major appli- 


ing of the 1949 Summer Mart to a 
week from the Fourth of July holi- 
ance prices by Jan. 1, 1949. 
The consensus among the exhibit- 


day period. 
Whiting said that a new “Market 
Service Center’ to provide added 


another 
refrigerator 


by WARREN 


Serve Yourself 


Model 900 


Da RY foods at one temperature, frozen foods 
at another . . . all in one self-service refrigerator! 
Slanting mirror reveals attractive display of 
frozen-food varieties stored below. Available in a 
smaller and a larger size than illustrated. 
Developing new refrigerator types such as the 
model above is one of the many reasons why the 
Warren dealer franchise has become a valuable 


property. 
We invite your inquiry for complete details. 
Address Dept. 203. 


The WARREN COMPANY ixcorrora 1 


905 MEMORIAL DRIVE, S.E. ATLANTA 1, GEORGIA | 


; =. os a a 


- ra a ee 
aa ee oe ee 


services and conveniences for patrons 
of the American Furniture Mart will 
be under construction late this year 
and may be ready for the January, 
1949 Markets. 

Speaking at the American Furni- 
ture Mart Press Club luncheon on 
the opening day of the Mart, Henry 
Draper, managing director, American 
Home Outfitters, Inc., said that— 


“There is beginning now to be 
some awareness that for the first 
time in history the great majority of 
the American population are in 
family income brackets that will per- 
mit raising the standards of Ameri- 
can home furnishings to which we 
now aspire. Dreams are to become 
reality. 

“Most of us believe that 1948 will 


‘ with—tthat is, 


have its headaches, but not a series 
of crises. They will be reserved for 
1949 or 1950, or later, if the econo- 
mists are to be believed. With the 
nation at work, demand for home 
goods remains unsatisfied. However, 
there is a growing feeling that pric» 
resistance is a factor to be reckoned 
a challenge to the 
industry.” 
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MARSHALL, 


self service display refrigerator, 4, 


tse 
for Meat and Dairy ~ \) << 


more about it! 


MICHIGAN 
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Products, is meeting the 
expectations of America’s most 
discriminating food 


merchants. It will pay you to know 


BUSH Heat Transfer Products are AVAIL- 
ABLE NOW through refrigeration and air 
conditioning wholesalers everywhere. Write 


Dept. C3 for the new BUSH Catalog. 
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All you hace to do is 
aly hit it right to get.a 


IN O 


AND “HITTING IT RIGHT” PAYS OFF in the refrigeration 


business, too. Which is why so many top-flight organiza- 
tions specify BUSH Heat Transfer Products. They know 
that one-call sales, ‘in-the-groove installations, and _single- 


shot service mean satisfied customers and bigger profits. 


Remember BUSH when you “tee-off” on that next im- 
portant job. See what expert design, real engineering and 
quality construction can do to help you “hit it right”. 


In the meantime, get acquainted with the BUSH Factory 
Representative in your territory. He is an expert refrigera- 
tion and air conditioning engineer . . . a good man to 
know. You will find him alert to the application of the 
newest heat transfer principles and thoroughly conversant 
with the latest installation techniques. He'll be glad to 
help you with your plans and specifications. Just another 
reason why, if you want to “hit it right’, it’s alwavs a 
good bet to “Buy the Best . . 


. and the Best is BUSH’. 
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